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Greartr 
Wits 


The 
Wipe-screen: 


And Stereophonic—what a tonic! — Sound! 








ATLANTA! 


BEATS EVERY 
SHOWING OF 
“GWTW”" 
EXCEPT THE 
FIRST—W HICH 
WAS THE 
FAMOUS 
WORLD 
PREMIERE! 
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Press-Time Flash! 

2nd Week in Atlanta beats New 
Year’s Week of “Knights of the 
Round Table.” Tops 2nd week 
“Ivanhoe” and ‘Quo Vadis.”’ 


America loves GWTW again and agai 
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FRISCO! | NEW YORK! 


“GONE WITH 
THE WIND” 
TAKES SAN 
FRANCISCO oes 
BY STORM! (Astor Theatre) (Capitol Theatre) 
TOPS EVERY 


OTHER FIRST 6 DAYS AT STATE 
“GWTW” THEATRE TOPS COMBINED 
RE-ISSUE! GROSS OF ORIGINAL 
RELEASE (which played at 

4 Christmas) IN 2 THEATRES, 




















Press-Time Flash! ASTOR AND CAPITOL! 


Business continues sensational! 
Holds over! 








Press-Time Flash! Business SRO! Long Run! 


PRESS-TIME FLASH! 
Every New GWTW Opening Terrific! 
HAPPY HOUSTON TOPS ORIGINAL RELEASE! 


Imagine! The fifth time around beats the very FIRST! Opening day tops 
“Quo Vadis,” ‘Show Boat” and other M-G-M Big Ones! 


SYRACUSE SENSATIONAL! 
Crowds thrilled by Wide-Screen “GWTW”! Opening day tops M-G-M’s 
very Biggest: ‘‘Knights of the Round Table,” ‘Show Boat” and others! 


KANSAS CITY VERY PRETTY! 


They’re beating record-breaking “Ivanhoe” business and so can you! 


and again and again AND AGAIN! 














THE RAVES ARE 


MIGHTY: 


FOR WILLIAM A.WELLMAN’S 


WARNERCOLOR ino STERE 
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Hinteses SMASH TWO-CITY PRE-RELEASE 
| © - OPENINGS IN LOS ANGELES 
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“THE HIGH AND THE MIGHTY 


ND san FRANCISCO 











RANKS WITH ALL-TIME 
GREAT PRODUCTIONS 


THE HIGH AND THE MIGHTY is highly 
entertaining, widely appealing and hand- 
somely mounted—high, wide and handsome 
in every sense of the word. This is one of the 
great pictures of our time. Played with fast 
pace, steadily mounting suspense, it con- 
tains every successful dramatic ingredient— 
from uproarious farce to literate tragedy. 
It combines physical thrills, tender passion 
and hard-boiled realism to make a picture 
that will appeal to everyone. 

With this production, the young Wayne- 
Fellows company leaps to the front ranks 
of producing organizations. But the achieve- 
ment is more important than that. ‘‘The High 


and the Mighty’”’ will benefit not only Wayne- 
Fellows, who made it, and Warners, who 
distributes it; its benefits will be felt by the 
entire motion picture industry — including 
every exhibitor. For this is one of those 
films that the screen cannot live without. 
It will satisfy millions and it will be widely 
talked about. Beautifully photographed in 
WarnerColor and using the breadth of 
CinemaScope with sure and skillful dra- 
matic effect, it gives the public something 
it cannot get on television. It makes a trip 
to the movies a big event for any family 
and it restores to the screen a place of 
importance in our national experience. 
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OPHONIC SOUND 


ERLING] HARRIS] — NEWTON 
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20th Century-Fox invites, you to 


4 % ome OUR 
hk aIN EMAS ScoPE 


44 


SOON we will announce the dates of preview 

| | screenings of THE ROYAL TOUR OF QUEEN 
ELIZABETH AND PHILIP, a truly amazing motion 

picture made possible only by CinemaScope. 





2 ae This is the only complete, feature-length pro- 
duction of the thrilling six-month, 50,000-mile journey of the 
British royal couple, photographed by CinemaScope cameramen 
who were on the spot to record every glorious moment of this 
historic tour by land, sea and air. 


You will visit far-flung strange and exciting places, take part in 
colorful ceremonies and watch unusual native rituals, many of 
them never before filmed. You will travel with Elizabeth and 
Philip from London Airport to span great continents, sharing 
every wonderful mile of the way. 


Watch for the date in your exchange center, and be sure to see 
this superb entertainment. Then book it and play it in your thea- 
tre to the everlasting delight of your patrons. 











and for the greatest news in industry history...see pages 12 fo 18 
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As New York Goes... 


NE of the national political barometers has been 
() the vote in Maine; hence the saying, “As Maine 

goes, so goes the nation.” It is to be hoped that 
there will be no application of the slogan to New York 
and the admission tax, 

It does not necessarily follow that if New York City 
persists in imposing its unfair, discriminatory—and 
highly political—five per cent admissions tax, other com- 
munities will do so. Howéver, it will be a most danger- 
ous precedent. 

The seriousness of the situation is shown not only by 
the extensive campaign organized in a few days by New 
York exhibitors and union leaders but also by the de- 
cision of the board of the Motion Picture Association of 
America to fight the measure. Eric Johnston, MPAA 
president, discussed the matter with the board members 
at a special meeting June 9. 

Mayor Wagner and his associates hit upon the admis- 
sions tax for two reasons: First—to raise additional 
funds for the city treasury from a source expected to 
kick up the least opposition (and the least number of 
potential adverse votes); and second—to find an addi- 
tional weapon in the City Administration’s fight with 
Governor Dewey. Theatres were judged fair game on 
both counts. Many other forms of taxes, including a tax 
on free admission to TV and radio shows, were sug- 
gested. The “New York Times” has repeatedly advo- 
cated a $5 per month tax on those who regularly park 
cars overnight on city streets. 

There are two aspects to the political situation. On 
the one hand Governor Dewey and New York State 
financial officials—Republicans—assert that the New 
York City budget can be balanced easily by accounting 
for hidden resources and by eliminating waste. On the 
other hand the Mayor and his associates-—Democrats— 
want the motion picture industry to join them in an 
effort to obtain special fiscal relief for the City of New 
York. Joseph T. Sharkey, president of the City Council, 
openly said, “Let the exhibitors fight the city admission 
tax in Albany.” 

The industry can and must oppose the measure on its 
merits. It cannot enter the ring of partisan politics. 
Whether the Mayor or the Governor is correct about 
the financial state of the city is immaterial. A city levy 
cannot be protested at the state level. 

The city tax is unfair and discriminatory, It is a burden 
on those least able to pay. It is the exact opposite of taxa- 
tion in proportion to the capacity to pay. Imagine this 
tax being suddenly imposed after the Congress twice— 
first in the ill-fated measure vetoed by President Eisen- 
hower and then in the bill passed April 1—held extensive 
hearings and agreed that exhibitors were entitled to re- 
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lief! The city politicians presumably assume that they 
are wiser than the members of Congress. 

The Founding Fathers of our country knew and pro- 
claimed that the power to tax is the power to destroy. 
Taxation must not be allowed to destroy this industry. 
Exhibitors and others concerned should solicit in this 
and in every other tax fight the active assistance of 
merchants who prosper on trade attracted to their area 
by theatres. Also groups interested in combating 
juvenile delinquency and promoting good entertainment 
should be invited to cooperate in opposing admission 
taxes. 


Challenge of Fee TV 


EPORTS from Washington indicate that the Fed- 
R eral Communications Commission plans to tackle 
soon the problem of whether fee TV is to be au- 
thorized as a means of assisting struggling UHF televi- 
sion stations. (The principal stations thus far on the air 
are VHF stations. Comparatively few receivers have been 
adapted to receive UHF.) This means that fee TV as 
proposed by Phonevision, Telemeter and Subscrib:r- 
Vision will be examined not alone on its merits but also 
in its possible relationship to UHF television. The FCC 
hopes for local TV in every community are based on its 
blueprint proposing some 2,000 UHF stations. 

Eric Johnston, president of the Motion Picture Asso- 
ciation, referred to this situation in an address recently 
in Omaha as follows: “You are likely to hear a great deal 
more about home-pay-as-you-see television in the period 
immediately ahead. It can bring to home audiences for 
a modest fee top quality product of movie makers, som>- 
thing which the economics of advertiser-sponsored tele- 
vision will not now permit. It can multiply the potent‘al 
audience many fold and at the same time permit the 
operation of more television stations in communities 
which can not today support competitive stations.” 

Amidst the problems of the new techniques of the 
screen, the admission tax campaign and trade practice 
matters, most exhibitors recently have given little 
thought to “pay-as-you-see” television. The situation 
seems to be on the point of decision. Interested individ- 
uals and organizations in all branches of the industry 
should formulate their positions and prepare for FCC 
hearings on the subject. 

The time for the motion picture industry to study the 
problem is now and not at the last moment. The problem 
is basic because, of all the actual and known potential 
forms of competition to motion picture theatres, fee TV 
is the only one which may eventuate in competition with 
theatres for first run product. 


—Martin Quigley, Jr. 














etters fo the i es 


Subsequent Runs 
To THE EpITor: 

I write this letter as a movie patron, but 
one not without some familiarity with the 
write with re- 
conventional 


motion picture industry. | 
spect to subsequent runs in 
theatres. 

Subsequent run theatres have their prob- 
often real, with 
outside their control. 


lems—sometimes fancied, 


respect to matters 
These may range from lengthy pre-releases 
to the more conventional clearance or print- 
shortage problems. But in an industry which 
depends upon imagination for its livelihood, 
the writer noted little 
the part of subsequent run theatres. Whether 
this is because the subsequent run theatre 


has imagination on 


owner so often has first run or drive-in in- 
trests be debatable, since the situation 
does not that 


may 


appear to vary much where 
situation does not exist. 
1. Since the 


come common for a considerable number of 


Paramount Case, it has be- 


subsequent run theatres to play the same 
picture at the same time. Yet, joint imagina- 
tive advertising with corresponding low unit 
cost is rare. How often do subsequent run 


theatres plav up in advertising favorable 
7 } : 


reviews of critics, ballyhoo particular aspects 
of a picture, etc.? While newspapers would 
be the advertising, a one- 


focus of such 


minute commercial on a local radio and/or 
['V station could be had at low cost. 
2. While theatre recent 
have been encouraged and proved helpful 


parties in years 
in the theatrical field, one almost never hears 
f such parties in connection with the mo- 
tion picture theatre. But why not encourage 
such parties at reduced admissions, especially 
the a good picture 
is going to be played? In some suburban 


when manager believes 
areas there may be from six to twelve civic 
organizations which meet fairly regularly. 
\s a member of such an organization, I can 
vouch for the fact that a dearth of interest- 
ing programs arises from time to time and 
resort is had to some dull 16mm film. Such 
organizations could be approached, in addi- 
tion to making a standard offer for birthday 
parties, etc. 

3. Subsequent run theatres which depend 
for their patronage on residents in particular 
local areas might kave filmed from time to 
local interest 
it along with their regular pro- 


time a event of considerable 
and play 
This might well attract people. 

local the 


for one abhor, the theatre 


grams. 
4. Instead of 


which | 


advertising on 
screen, 
might once a week show on the screen for 
thirty seconds a bulletin of future civic meet- 
ings in the area. 

5. At PTA meetings it is not uncommon 
to give rewards to the particular school 
room which has the most parents in attend- 
ance. With this goal, children make a de- 
termined effort to get parents out of their 


easy chairs and to a PTA meeting. It might 


be worthwhile trying to offer monthly 
prizes to children who bring the most other 
persons with them to the local motion pic- 
ture theatre during the month. 

I am sure there are other ideas worth try- 
ing. I feel certain that the ones 
suggested have been tried here and there, 


some of 


and probably will be less suitable in one 
area than in But as a friend of 
the industry and as a patron, I think sub- 
sequent run theatres could do than 
they are doing to retain their position and 


another. 
more 


encourage increased patronage. 

Yes, I agree that a sustained diet of good 
pictures would do more for the exhibitor 
than any or all other suggestions that might 
Having enough to 
make suggestions to exhibitors on how to 
run their business if this is printed without 
a consequent deluge of brickbats, I might 
venture to The HERALD to throw 
out some ideas on how to make good pic- 
\fter all, my experience in mak- 


be made. been brash 


use 


wures. ... 
ing pictures matches my experience in ex- 
hibiting pictures! — PHILIP MARCUS, 
Wheaton, Md. 


Exhibitor Alliance 
THE THE EDITOR: 

I am convinced that a close touch between 
exhibitors in Europe and the U.S.A. would 
be a great advantage to all parties concerned 
especially under the present circumstances, 
and I have reason to believe all members of 
the Danish organizations will join me in 
this. I shall therefore be very pleased if you 
will inform us of the future prospect for the 
international alliance 
GREGERS, Bio- 
Copenhagen, Den- 


realization of an 
among exhibitors.—E. 
grafteater 
mark, 


Foreningen, 


All the Information 
To THE EpitTor: 
The HERALD gives you all the informa- 


tion that is necessary to operate your thea- 


tre. It tells you about the 
sounds, equipment, 3-D and etc. | 
found the Release Chart to be one of my 
greatest helps. When I do not receive press- 
books, or even if I do receive them, I get 
more enjoyment in reading your promotions 
and reviews. — Paul Brown, Manager, 
Warner Bros. Theatres, Pacific Coast Divi- 
sion, Fresno, Calif. 


new types of 


have 


An Honor 
To THE EDITOR: : 

Your HERALD does much to encourage 
Showmanship, and other aspects of theatre 
management, and I would look upon it as 
an honor to qualify as a member of the 
Managers Round Table. —J. GILLIES, 
Manager, Seamore Cinema, Glasgow, Scot- 


land. 
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9th U. S. Court of lage in 
the Roy and Gene Autry 
‘suits. porn: epublic Pictures is 
not reversed on further appeal there 
appears to be little or no legalistic 
_ reason left why Republic or any 
other company cannot sell old pic- 
tures to television virtually at will. 
Both cowboy stars had won deci- 
sions in lower courts, on different 
but similar grounds, preventing Re- 
public from selling to television, 
- without their agreement. —— 
_ court upset those decisions, holding 
‘that the broad clause in contracts 
written before television had be- 
_ come a factor in talent-employment 
_ considerations, su eeperyenes... 


[oe LAST weskend’s ruling of the 


_» There is belief on both coasts, un-— 


confirmed, that election of Roy M. 


is Brewer to the presidency of the 


_ IATSE, succeeding incumbent 
_ .Richard F. Walsh, might lead in 
time to a shift in the seat of power 

_ from New York, present headquar- 

ters, to Hollywect™ “where Mr. 
' Brewer, first IATSE International 

Representative and subsequently as 

chairman and leader in group and 


organizational activities—AFL | 
Film Council, Permanent Charities - 


Committee, Motion Picture Alliance, 
MPIC, others—rose to prominence. 
Whether this would bode ill or well 
for the over-all industry interest de- 
pends, it would appear, on individ- 
ual point of view. 


> Allied States Association will go 

slowly in any proposals for an in- 
ternational exhibitor organization. 
Leaders are prepared to exchange 
information with organizations in 
other countries and talk over prob- 
lems, but are shy of any formal 
organization. 


> Anti-trust legislation still remains 
stalled on Capitol Hill, with most 
lawmakers awaiting the report of 
the Attorney General’s special com- 
mittee studying the anti-trust laws. 
This committee’s report will have 
great influence on anti-trust legis- 
lation next year. 


>» Harold Lasser, for the past ten 
years special assistant and trial at- 
torney for the anti-trust division of 
the U. S. Department of Justice, has 


SO, the = 


wir cetaident and general counsel. 


_. Mr. Lasser, while with the Depart- 


ment of Justice, was active in many 
motion picture anti-trust suits. He 
is a graduate of the University of 
mechigan. 


> “Ivory Hunter,” African jungle 
thriller, was playing at the Grand 
Island Drive-In, Grand Island, Neb., 
when manager Wally Kemp heard 


“a commotion near the screen. 


Blinker, largest monkey in the 
drive-in’s zoo, had escaped by means 
not stated in the news reports. For 
a while patrons watched a real 
jungle chase until six attendants 
captured the escapee in a nearby 
field. Only casualty was Blinker— 
one black eye. 


> Paramount Pictures will under- 
take for the Government the over- 
seas distribution of a two reel short 
showing Vice-president Nixon’s re- 
cent round-the-world tour, accord- 
ing to A. W. Smith, Jr., head of the 
film section of the United States 
Information Agency. Title of the 
picture is “Vice-President Nixon, 
Ambassador of Friendship.” 


> The Army at last has decided for 
stereophonic sound. Its theatres 
service chief Fred Bund said in 
Washington last week some 90 of 
its larger houses probably would get 
the equipment. 








TERRY RAMSAYE 
SAYS... 


Terry Ramsaye, consulting editor 
of Quigley Publications, who has 
been ill since late last winter, is 
now recuperating, and this week 
resumes his column of comment on 
industry events. In this week's col- 
umn, on page 20, he discusses with 
his usual acuity the COMPO audi- 
ence poll and the re-release of 
"Gone with the Wind.” 


= -~ 


x a oe 
ae 

>» Arthur Larson, Under Secretary 
of Labor, this week urged Cungress 
to extend the Federal Unemploy- 
ment Insurance Act to any employer 
of one or more workers. At present 
only emplayers of eight or more 


- workers are subject to the act and 


need pay the unemployment insur- 
ance tax. Many small theatre oper- 
ations would be affected by the 


change. 


> The Senate this week passed and 
sent to the White House a bill to 
permit the Government to take a 
comprehensive ,census of business 
and manufacturing next year. The 
census, which would include de- 
tailed information on film produc- 
tion, distribution and _ exhibition, 
would be based on 1954 business. 
The last such census was taken in 
1948. 


> Pathe Laboratories, Inc., inde- 
pendent film processing laboratory 
owned by Chesepeake Industries, 
Inc., Tuesday asked the Federal 
Trade Commission to halt “use by 
Technicolor Motion Picture Corpo- 
ration of the word ‘technicolor’ for 
pictures made by the Eastman color 
process.” Pathe charged that use 
of the word for pictures made not in 
Technicolor’s own dye transfer im-~- 
bibition process but actually in 


¢Eastman’s negative-positive process 


constituted “deception” and “unfair 
competition.” 


> Some television statistics. There 
now are 300 stations receiving net- 
work programs. They are in 191 
cities. They use more than 54,000 
miles of coaxial cable. There are 380 
stations in 250 cities. Their poten- 
tial audience is 109,000,000. Sixty 
more stations will be added to net- 
works before!the year’s end. 


>» The Commerce Department is 
discontinuing its figures on the 
number of firms in the motion pic- 
ture industry. The series had been 
falling further and further behind in 


oo the legal staff of Universal 


ctures under “Adolph Schimel, recent years. 
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PAEAOUNR | BEST-SELLER SENSATION 


“ERNEST Kk: GANN 


“~ . ‘+ 8 ae & 


ame T1T 21 GOUUMMNNOONE V1 2 — WARMER BROS. Presents 
coemascore. HIGH ano tw MIGHTY IN WARNERCOLOR - LLAMA. We 
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THE SAN FRANCISCO OPENING of Warners’ "High 
and the Mighty" resounded with fanfare equivalent to the 
Los Angeles premiere. At the Paramount Theatre are, at 
the right, Jerry Zigmond, Paramount circuit division man- 
ager, with author Ernest K. Gann, center, and Rear 
Admiral Raymond T. McElligott. 


his me in pictures 





SAM G. ROSE, president of 
the Victor Animatograph 
Corp., Davenport, la., has been 
cited by the Society of Motion 
Picture and Television Engi- 
neers, for more than 30 years 

ON THE SET of Para- service to the industry. He is 

mount's "Strategic Air one of 26 original members of 

Command," Gordon Leon- the SMPTE. 

ard, manager of the 

Criterion Theatre, Okla- 

homa City, and his wife, 

chat with James Stewart, 

the picture's star. 


THE MEN at the left 
helped organize the new 
Variety Club, Tent 45, in 
New Orleans. They are 
Harold F. Cohen, who was 
chairman of the coordinat- 
ing committee and who was 
elected assistant chief 
barker; Dan Brandon, act- 
ing chairman of the organi- 
zational meeting June |, 
elected property master; 
and Page Baker, chief 
barker. Other officers are 
William Briant, second as- 
sistant barker; and Henry 
Plitt, dough guy. 


HELPING THE PROMO- 
TION of Universal's “Mag- 
nificent Obsession," actress 
Barbara Rush met with ex- 
hibitors the other day in 
the Cleveland exchange. 
She is seen at the left with 
Jim Shulman, Shulman cir- 
cuit; Leon Enken, Jr., 
Robins circuit, of Warren, 
O.; and Jerome Levitt, 
Universal salesman. 

















N. C. LAHARRY, general man- 
ager of Columbia Pictures of 
India, visited The HERALD in New 
York last week. He had been at 
the Chicago convention of Rotary 


by the Herald 


of which he is a 


EDWARD C. DOWDEN, 
assistant director of pub- 
licity and advertising for 
Loew's Theatres, this week 
received one of the highest 
honors the Pope may be- 
stow upon a layman—the 
Knighthood of St. Gregory. 
He was commended for an 
“edifying life of practical 
Catholicity."" Mr. Dowden 
is a director of the Roman 
Catholic Orphan Asylum 
Seciety of Brooklyn; the 
Angel Guardian Home for 


Foundling Children; 
the Emerald Association. 


HAL DANSON, the new director of 
advertising, publicity and television for 
National Screen Service, at his desk 
Monday, in New York. Mr. Danson has 
been trailer production head for Para- 
mount, and also that company's assistant 
national advertising manager; advertis- 
ing manager for Eagle Lion; and, re- 
cently, general sales manager for Adler 
Communications Laboratories, builders 
of television stations and equipment. 


and 


by the Herald 











THE HAPPY MAN above 
is Frank Ross, producer of 
“The Robe" and now, of 
its sequel, "Demetrius and 
the Gladiators." Talking to 
writers of the trade press 
Monday in New York be- 
fore taking off for Europe 
to help promote the latest 
CinemaScope_ epic, he 
opined there'll be no stand- 
ardization; that theatres 
should be able to show 
films in all formats; that 
more producers will film 


overseas. 
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IT'S 40 YEARS of direct- 


ing for George 


Mar- 


shall, posing on the set 
of Universal Internation- 
al's "“Destry,"’ with star 


Marie Blanchard. 


THIS GIVES YOU AN IDEA 
of the way MGM's "Gone 
With the Wind" is doing in 
New York. The scene is in the 
lobby of Loew's State, on the 
eighth day. The outside lobby 
also was packed, and a line 
ran around the corner. The 
picture is doing well and hold- 
ing up in Houston, Kansas 
City, Syracuse, San Francisco, 
and Atlanta. 


20: Century-Fox 
the industry’s f 


A STEADY WEEK-IN, 
PRODUCT ...THE GRE 


BOXOFFICE LINE-UP 
IN 20..; HISTORY! 





puts a smile on 


ace by assuring 


WEEK-OUT FLOW OF 


Great news ahead! Keep reading! 





20th WILL RELEASE ONE G2ams 
WEEK STARTING JUNE 19th!... 


THE ROBE 


Color by Technicolor + starring Richard Burton « Jean 
Simmons « Victor Mature « Michael Rennie 


NIGHT PEOPLE 


Color by Technicolor « starring Gregory Peck * Broderick 
Crawford + Anita Bjork + Rita Gam 


al! 
HELL AND HIGH WATER 


Color by Technicolor + starring Richard Widmark 
Bella Darvi with Victor Francen 


3 COINS IN THE FOUNTAIN 
Color by Deluxe + starring Clifton Webb + Dorothy 
McGuire + Jean Peters « Louis Jourdan 





HOW TO MARRY A MILLIONAIRE 


Color by Technicolor « starring Marilyn Monroe « Betty 
Grable + Laurén Bacall and William Powell 


PRINCE VALIANT 


Color by Technicolor + starring James Mason + Janet 
Leigh « Robert Wagner + Debra Paget « Sterling Hayden 


Ritind Leonard Sillman’s NEW FACES 


24 in Glorious Color + starring Ronny Graham « Eartha Kitt 
Robert Clary + Alice Ghostley 


JULY RIVER OF NO RETURN 


31 Color by Technicolor + starring Robert Mitchum 
Marilyn Monroe + Rory Calhoun 





Color by Technicolor-Deluxe + starring Tyrone Power 
Terry Moore + Michael Rennie 


BENEATH THE 12-MiILE REEF 


Color by Technicolor + starring Robert Wagner « Terry 
Moore «+ Gilbert Roland 


RE 


BROKEN LANCE 


Color by Deluxe «+ starring Spencer Tracy + Robert 
Wagner « Jean Peters + Richard Widmark 


PICTURE EVERY 


a4 


GARDEN OF EVIL 


Color by Technicolor + starring Gary Cooper + Susan 
Hayward « Richard Widmark with Hugh Marlowe 


‘o ie ; 


Demetrivs and the GLADIATOR 


Color by Technicolor + starring Victor Mature + Susan 
Hayward + Michael Rennie + Debra Paget + Anne 
Bancroft +» Jay Robinson 


THE EGYPTIAN 


Color by Deluxe « starring Jean Simmons « Victor Mature 
Gene Tierney + Michael Wilding + Bella Darvi + Peter 
Ustinov and Edmund Purdom as The Egyptian 


AVAILABLE IN 

* 4-TRACK, HIGH-FIDELITY 
MAGNETIC DIRECTIONAL- 
STEREOPHONIC SOUND 


* 1-TRACK HIGH-FIDELITY 
MAGNETIC SOUND 


* 1-TRACK OPTICAL SOUND 





Ot HAS ENOUGH 


2=Bs ann 3*Ds 





TO KEEP YOUR THEATRE 
GOING FOR A YEAR! 


THE ROCKET MAN 
starring Charles Coburn 
Spring Byington * Anne 
Francis * John Agar and 
George ‘Foghorn’ Winslow 


SAILOR 
OF THE KING 


starring Jeffrey Hunter 
Michael Rennie * Wendy 
Hiller with Bernard Lee 


starring Fredric March 
Terry Moore * Gloria 
Grahame * Cameron Mitchell 


RACING BLOOD 
in SUPERcineCOLOR © star- 
ring Bill Williams * Jean 

Porter and Jimmy Boyd 


DANGEROUS 
CROSSING 


starring Jeanne Crain 
Michael Rennie * Casey 
Adams * Mary Anderson 


TONIGHT WE SING 
Color by Technicolor * star- 
ring Ezio Pinza * David 

Wayne °* Roberta Peters 


ROBIN CRUSOE 
in Pathecolor ® starring 
Amanda Drake * George 

Nader * Rosalind Hayes 


INFERNO 


Color by Technicolor © star- 

ring Robert Ryan * Rhonda 

Fleming * William Lundigan 
(also available in 3-D) 


NIGHT WITHOUT 
SLEEP 


starring Linda Darnell * Gary 
Merrill * Hildegarde Neff 


THE GAMBLER 
FROM NATCHEZ 


Print by Technicolor © star- 
ring Dale Robertson * Debra 
Paget with Thomas Gomez 


MAN IN THE ATTIC 


starring Jack Palance with 
Constance Smith and Byron 
Palmer with Frances Bavier 


GLORY BRIGADE 


starring Victor Mature with 
Alexander Scourby 


LES MISERABLES 
starring Michael Rennie 
Debra Paget * Robert New- 

ton © Edmund Gwenn 





THE RAID 
Print by Technicolor © star- 
ring Van Heflin * Anne 
Bancroft * Richard Boone 
Lee Marvin * Tommy Rettig 


MAN CRAZY 
starring Neville Brand 
Christine White ° Irene 

Sanders * Coleen Miller 


POWDER RIVER 
Color by Technicolor © star- 
ring Rory Calhoun * Corinne 

Calvet * Cameron Mitchell 


THE STAR 


PRINCESS OF 
THE NILE 
Color by Technicolor * star- 


ring Debra Paget * Jeffrey 
Hunter © Michael Rennie 


VICK 


starring Jeanne Crain * Jean 
Peters with Richard Boone 


PLUS 

CinemaScoPE 
SHORTS! 
TERRYTOONS! 
SPORT SPECIALS! 
MOVIETONE NEWS! 


GORILLA AT LARGE 


Color by Technicolor * star- 
ring Cameron Mitchell 
Anne Bancroft with Lee J. 
Cobb (also available in 3-D) 


THY NEIGHBOR’S 
WIFE 


starring Cleo Moore * Hugo 
Haas * Ken Carlton 


\4 


THE SIEGE 
AT RED RIVER 


Color by Technicolor * star- 
ring Van Johnson * Joanne 
Dru with Richard Boone 


A BLUEPRINT 
FOR MURDER 
starring Joseph Cotten 
Jean Peters * Gary Merrill 


starring BETTE DAVIS and 
co-starring Sterling Hayden 





SEE YOUR 20th CENTURY-FOX 
BRANCH MANAGER TODAY 


AND REMEMBER 
ONLY ONE COMPANY 
CAN SAY... 
























PLEDGE ALL-OUT BATTLE 





ON NEW YORK TAX GOUGE 


To Seek Repeal as Ticket 
Levy Seems Sure to Be 
Signed by Mayor 


A fight to the finish—to prevent Mayor 
Wagner signing the bill instituting a five 
per cent tax on theatre admissions in New 
York City or, in the event that fails, for 
repeal of the law—was pledged this week 
by members of all branches of the motion 
picture in New York. As the result of events 
which followed in quick succession last 
week, it appeared that repeal-of-the-law 
would be the inevitable campaign. 

Chronologically, this is what happened: 


On Thursday the City Council 
passed by a vote of 22 to 3 the bill 
(without any amendment ex- 
empting tickets of 50 cents or 
less) and sent it on to the Board 
of Estimate. 

On Friday the Board of Esti- 
mate passed the bill unanimously 
and sent it on to Mayor Wagner. 
His signature, expected within a 
few days, will make the bill law, 
effective July 1. 

This week the industry drew 
up its forces for a long-range 
campaign. Eric Johnston, presi- 
dent of the Motion Picture Asso- 
ciation of America, joined New 
York City’s exhibitors and union 
leaders in the fight, calling an 
emergency meeting Wednesday 
morning of the MPAA board of 
directors. With Mayor Wagner 
expected to sign the bill at almost 
any time, Mr. Johnston said the 
mobilization of the industry would 
begin immediately and continue 
until the tax is repealed. Exhibi- 
tors still have one more chance to 
present their case to the Mayor, 
at another open hearing scheduled 
for sometime next week. 


The tax, said Mr. Johnston, would have 
a serious effect on all branches of the New 
York film industry, including producers and 
distributors whose home offices are in the 
city. In announcing the meeting of the 
MPAA board, which includes the presidents 
of all the producing-distributing companies, 
Mr. Johnston called the crisis “unexpected” 
and said that earlier assurances had been 
given by the Mayor and his advisers that 
they recognized the plight of the motion 
picture business. 

The MPAA chief pointed to the Congress, 
the Treasury and the President, who saw 
fit to give partial relief to theatres by reduc- 
ing the 20 per cent Federal tax to 10 per 
cent on all admissions over 50 cents, and 
exempting those below that amount. 

At a special meeting attended by company 
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JOHNSTON PLEDGES AID TO 
NEW YORK EXHIBITORS 


The Motion Picture Association of 
America goes along wholeheartedly with 
New York exhibitors in their tax fight, Eric 
Johnston, MPAA president, announced to 
the trade at an interview late Wednesday 
after heads of the leading motion picture 
producing and distributing companies had 
met with New York exhibitor leaders. 

"This is our fight,’ Mr. Johnston said. 
"We are going to do whatever we can 
do.'' He said the question of financial aid 
would be discussed later. His aides then 
issued a statement in behalf of the com- 
pany heads and exhibitor leaders, reading 
in part: 

“We strongly urge Mayor Wagner to 
veto the five per cent admissions tax. We 
urge it not alone to prevent havoc in our 


business. We urge it to prevent grave 
damage to the city's economic life gener- 
ally. We urge it in behalf of the people of 
New York who rely on motion pictures for 
needed relaxation. 

‘There is one thing we want to make 
emphatically clear. If the Mayor should 
sign the tax, let no one think that the fight 
will be over. We cannot stand idly by in 
the face of either creeping or galloping 
economic disaster. . . . From City Hall we 
heard a lot of talk but we have heard no 
sound arguments. In fact, instead of 
trying to justify it, they apologize for it. 

'We don't believe that apologies will 
satisfy the millions of citizeris of New York. 
Movie goers must ultimately bear the brunt 
of the tax." 





presidents and theatrical union officials Mon- 
day, a statement was issued emphasizing that 
“Mayor Wagner’s proposed five per cent 
movie tax—now awaiting his official signa- 
ture to become law—will definitely and 
positively be passed on to the movie-going 
public.” 

“We have no choice; we cannot afford 
to absorb this, or any other tax,” said Eman- 
uel Frisch, president of the Metropolitan 
Motion Picture Theatres Association. 

“Tf City Hall thinks that theatre owners 
will absorb this tax and that the public 
will accept it in their stride, they are as 
wrong as they are about the amount they 
expect to raise by this unfair tax. There 
isn’t a neighborhood movie in town making 
a five per cent profit. How can any 
of them absorb this levy?” Mr. Frisch asked. 


one 


Tax to Be Labeled 
“Wagner City Tax” 


In all 
admissions tax was referred to as the “Wag- 
ner City Tax.” “That term will become one 
of the best known and most disliked among 
the millions of New York moviegoers,” 
Harry Brandt, president of the Independent 
Theatre Owners Association. 

It was resolved at the meeting that the 
fight against the city tax would be continued, 
not only with another rousing hearing before 
the mayor, but even after the tax passage, 
if necessary. 

Joining with the theatre owners and union 
workers at Monday’s meeting were industry 


discussions at the meeting, the 


said 


leaders like Barney Balaban, president of 
Paramount Pictures; Nicholas M. Schenck, 
president of Loew’s Inc.; Jack Cohen, vice- 
president of Columbia Pictures; Arthur 
Krim, president of United Artists, John 
O’Connor, vice-president of Universal Pic- 
tures, and Al Lichtman, vice-president of 
20th Century-Fox. 

“Before the full Federal 
tax reductions have been felt by the New 
York picture houses,” said Mr. Johnston in 
announcing the MPAA meeting, “‘this city 
administration, in its frantic 
revenue sources, has turned its back on its 
promises to industry representatives and has 
decided to extract from the city’s theatres 
money which is not there to be taken. 

“New York is already 
per cent tax on film rentals and a one-fifth 
per cent gross receipts tax. The Wagner city 
tax would gouge a third slice of five pet 
‘ent out of the revenue from admissions. 

“Industry statisticians estimate,” he con- 
tinued, “that the administration cannot re- 
ceive more than $3,000,000 in revenue from 


benefits of the 


search fo1 


collecting a three 


the neighborhood theatres, and an additional 
million from the Broadway theatres. If a 
full $4,000,000 could be collected, which is 
unlikely, it would be less than one-fourth 
of one per cent of the huge $1,600,000,000 
city budget. It is impossible to believe that 
such a paltry percentage is indispensable, 
especially when it will result in the closing 
of more than 100 theatres, the 
thousands cf jobs, a falling off in the receipts 
of stores adjacent to theatres, and the des 
truction of other sources of revenue.” 


loss Oo! 














Terry Hamsaye Says 








PRODUCT RESEARCH — The announce- 
ment and the plannings of COMPO for 
a national audience poll for a choice of 
the best picture of each month, quarter 
and year, draws from this observer a smile 
at the fact that that poll is now conducted 
hour by hour and day by day by the thea- 
ffice and that the bookkeepers 
have a set of answers every night. But it 

constructive agitation of in- 
terest to have this sort of activity alive in 
the consciousness of the industry. Also 
indubitably the ever figure-hungry com- 
mentators will be getting what sound like 
tatistical findings. And cer- 
industry is more skillful in the 
in whatever statistics it may de- 
moment. 


tre box 


probably a 


ative 


taj ry 
ainty nc 


are 
au 


production 
ire at the 

Meanwhile it would seem as though a 
omewhat more important research for the 
ultimate purposes would be ad- 
dressed at finding out why and where the 
missing customers are going for what. The 
screen product which gets the money re- 
quires no research and very little analysis. 
What our industry needs much more seri- 
ously is to learn more about what the cus- 
tomers Go not want to see. 

At the moment with "Gone With the 
Wind" going into its fifth reissue, it would 
not be surprising if the COMPO com- 
mittee found out that it represented the 
kind ot picture the customers wanted most. 
Of course, that would only partially solve 
the problem. 

Incidentally, there is a possibility that 
even on its fifth time around GWTW will 
afford evidence that there really was not 
anything seriously the matter with the old 
techniques. That picture, while indisputably 
a classic of the art will stand, over-rated 
for all time, as a great motion picture, 
rather than for what it is—a great success 
in sheer merchandising of showmanship. 
It has already achieved a total box office 
gross in uncounted millions and it has been 
estimated that the picture has been seen 
by more than 100 million persons, which 
seems plausible enough. That means a pro- 
foundly general entertainment quality. In 
point of fact, despite the many claims that 
are made for the production, it actually 
very little indeed beyond old 
standard melodrama. 

Its purveyance of history and interpre- 
tations of its people and period are trivial 
and extremely limited. It is also impossible 
that the great audience which has paid for 


Ayict a 
inagustTry s 


contains 


it, which means the great audience which 
pays for all motion pictures, went to see 
Clark Gable as the swash-buckling Rhett 
Butler, a non-typical adventurer, and Vivien 
Leigh, as Scarlett O'Hara, a non-typical 
adventuress, with anything but passing 
emotional interest, certainly with no studious 
or cultural appeal. Having passed over into 
its niche in the Hall of Fame as the great 
money-making classic this doesn't matter at 
all, save that the answer is as always—en- 
tertainment only. That is what Mr. Selznick 
set out to do, and what he achieved with 
success beyond precedent in the annals. 
If the promotions could tell the customers 
that they would be more interested. 

It would seem that COMPO's research 
should be taking cognizance most particu- 
larly of the changing place of the motion 
picture and the theatre on the total scene. 
Never before in the motion picture's 50 
years have the competitions been so con- 
tinuously and increasingly important. 

The public preference means that the 
customer there seated up in the loge is 
there because that is where he would 
rather be than anywhere else in town at 
that time. The research problem is not 
why he came, but why he does not come 
to the theatre. 

r~ sy mr 

RE-MAKING THE MAP—Under the title 
of ''New Horizons for the Drive-In Theatre" 
the June 5 issue of "Better Theatres'’ pre- 
sents a compact little survey of develop- 
ments in that field which are related to the 
entire social and industrial structure now 
so persistently under reconstruction and 
decentralizations. The theatre is to be ob- 
served as a significant point of focus and 
re-crystalization as the rising population 
takes to the open places for elbow room. 
It is by Wilfred P. Smith, drive-in exhibitor 
at Ledgewood, New Jersey. 

Mr. Smith argues for taking a diversity 
of goods and service out where the cus- 
tomers are, rather than trying to lure the 
customer in. That is obviously enough not 
new in merchandising practice, but it be- 
comes, as he presents it, impressive when 
it evolved into a shopping center-packaged 
enterprise reaching in so many directions 
at once. The theatre is put into perspective 
as a part of community service rather than 
as an independent undertaking. The 
broader viewpoint can help. 








Set Standard 
On Aperture 


HOLLYWOOD: William F. Kelley, execu- 
tive secretary of the Motion Picture Re- 
search Council, last week sent out to princi- 
pal exhibitor organizations the council- 
approved dimensions for the single standard 
aperture size for the projection of Cinema- 
Scope prints equipped with single optical 
sound tracks, along with the reasons for 
selecting these dimensions after protracted 
experiments. 

The council recommends 0.715 inch in 
height and 0.839 inch in width. Among the 
reasons advanced for these dimensions are: 
the best quality is obtained by utilizing the 
greatest negative and positive film areas 
available; the larger projection aperture 
allows utilization of the light available in 
the projector. 

Mr. Kelley pointed out that the “aperture 
provides the theatre with the maximum 
amount of picture information available on 
the negative, resulting in no cropping in 
height and only about 8 per cert cropping 
in width in relation to the regular Cinema- 
Scope aperture.” Additionally, Mr. Kelley 
said, “the center line of this 0.715 by 0.839 
aperture is centered on a standard 0.600 by 
0.825 aperture; therefore the projector does 
shifted in from 


pro- 


not have to be changing 
this CinemaScope picture to standard 
jection.” 


Dowling, Korda Set 
Nine Picture Deal 


Robert Dowling, president of City Invest- 
ing Corp., is expanding his amusement in- 
dustry interests to include participation in 
financing of nine pictures on the schedule 
of Sir Alexander Korda’s London Films. 
The picture lineup involves $15,000,000, ac- 
cording to Morris Helprin, London Films 
president. The nine pictures will be made 
in the next 18 months in England, India, 
and other foreign locations. The schedule 
consists of “The Man Who Loved Red- 
heads,” “The Time of the Cuckoo,” “Rich- 
ard III,” “Arms and the Man,” “Noah,” 
“Taj Mahal,” “Around the World in 80 
Days,” “The King’s General” and a produc- 
tion with Vivien Leigh. 


National Film Board to 


Move to Montreal 

TORONTO: A vote by the Canadian House 
of Commons has assured the removal of 
the National Film Board from Ottawa to 
Montreal. Meantime, in debate, it was re- 
vealed that the NFB and spent $260,000 
with private industry in 1952-53, as com- 
pared with $81,000 in 1950-51. This money 
covers expenditures for complete films, par- 
tial production, processing and printing pur- 
chases with Canada’s private film industry. 
The information was tabled by R. H. Win- 
ters, Minister of Public Works, who had 
the NFB as part of his responsibility which 
now lies within the domain of Walter Har- 
ris, Minister of Citzenship and Immigration. 
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TV Program from Paramount Theatre 


A milestone of sorts in the history of motion picture 
exhibition in New York City will be reached June 21 
when the first class Broadway show case, the Paramount 
theatre, goes to a policy of one evening per week devoted 
to a free admission, simultaneous radio-television broad- 
cast of “The Voice of Firestone,” over the facilities of the 
American Broadcasting Company radio-TV networks. 

The deal, whereby the first run house will become the 
outlet for the weekly, 30-minute Monday night program, 
was announced in New York this week by Raymond C. 
Firestone, executive vice-president of Firestone Tire & 
Rubber Company, and Robert E. Kintner, who is presi- 
dent of the American Broadcasting Company. It will in- 
terrupt the theatre’s regular film policy only for the one 
day per week—the rest of the time audiences will have 
to pay for their entertainment at the theatre. 

The program, featuring the Firestone Symphony 
Orchestra and soloists in selections both classical and 
semi-classic, has been on the air 25 years. Its June 14 


broadcast will originate, as heretofore, from the ABC net- 
work’s television center in New York, 8:30 to 9 P.M., 
EDT. The following week’s program will be the first from 
the Paramount theatre. Both the theatre and the radio- 
television network are affiliated with American Broadcast- 
ing-Paramount Theatres, Inc. 

The theatre facilities will allow a studio audience of 
over 3,500 persons to be on hand to view the broadcast 
each week. Many of the city’s legitimate theatres have 
been taken over for the exclusive use of television inter- 
ests, but this is perhaps the first time that one of New 
York’s top film outlets has gone over to a “dual” policy. 

The Paramount will be closed Mondays until 4:30 P.M., 
at which time its regular film program will go on. Patrons 
purchasing admission at any time before the 8:30 P.M. 
broadcast will be permitted to stay for the broadcast, after 
which the film program continues. Some 300 seats will be 
reserved for the guests of the Firestone Company, who 
may stay on to see the film program at no charge. 











$1.616.000 
Warner Net 
In 6 Months 


Warner Pictures, Inc., and sub- 
sidiary companies report for the six months 
ending February 27, 1954 a net profit of 
$1,618,000 after provision of $1,700,000 for 
Federal taxes on income and after a provi- 
sion of $250,000 for contingent liabilities. 
Film rentals, sales, etc., amounted to $34,- 
059,000. The net profit is equivalent to 65 
cents per share on the 2,474,346 shares of 
common stock outstanding or reserved for 
exchange at February 27, 1954. 

The corresponding operations of the old 
Warner Bros. Pictures, Inc., after eliminat- 
ing net profit on domestic theatre operations, 
for the six months ending February 28, 
1953, resulted in a net profit of $1,333,000 
after provision of $1,784,000 for Federal 
taxes on income and other provision of 
$100,000 for contingent liabilities. 


Bros. 


° 
King Says Films Open Up 
Foreign Markets to U.S. 

Despite diplomatic distractions, Ameri- 
can films continue to increase in stature and 
importance as a “global common denomina- 
tor which cross all boundaries and all fron- 
tiers,’ director Henry King said this week 
in Hollywood on his return from African lo- 
cation filming on 20th Century-Fox’s forth- 
coming ‘Untamed.” Wherever civilization 
spreads, films are in the advance guard, 
opening up rich new markets for our other 
products, said Mr. King. He reported that 
Durban, South Africa, probably has “more 
movie theatre seats per each 1,000 of the 
population than Los Angeles.” 
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Shift Tenarken House 


To Paramount-Gulf 

MEMPHIS: A change in the organization 
of American Broadcasting-Paramount The- 
atres has brought the Strand theatre here 
under Paramount-Gulf Theatres. Exact fu- 
ture status of Tenarken Paramount Corp. 
which has operated the Strand and other 
theatres in Tennessee, Arkansas and Missis- 
sippi from its Memphis headquarters, .has 
not been decided but the position of the 
Tenarken general manager has been abol- 
ished. Jack Katz, who has held the position 
since Tenarken was formed about two years 
ago, is awaiting another assignment with 
AB-PT. Alex Thompson, district manager 
of Tenarken, continues in that capacity with 
Paramount Gulf, and G. Carrolls Beasley 
continues as Strand manager. 


Pioneers’ Annual Meet 
Set for November 17 


Annual dinner of the Motion Picture Pio- 
neers will be held November 17 at the Hotel 
Astor in New York. A dinner committee 
which will be announced shortly will plan 
details of the event. The dinner this year, 
it was stated, will have a “new look,” capi- 
talizing on the current increased interest in 
motion pictures. The committee charged 
with the election of the “Pioneer of the 
Year” will announce its candidate shortly. 


UA Gets Fight Film 

United Artists has acquired the world- 
wide distribution rights to the film of the 
world heavyweight title fight between un- 
defeated champion Rocky Marciano and for- 
mer title-holder Ezzard Charles at the Yan- 
kee Stadium, New York,. Thursday, June 
17, it was jointly announced by James D. 
Norris, president of the International Box- 
ing Club, and William J. Heineman, vice- 
president in charge of UA distribution. 


Code Strong 
“Bulwark” 


=Stevens 


HOLLYWOOD: “The 
has been the industry’s greatest 
and strongest protection against censorship 


Production Cod 
bulwark 


incursions by individuals and groups whose 
aims and purposes could be motivated 
by self-interest,” producer-director George 
Stevens told 1,500 delegates to the 
national convention of the General Federa 
tion of Women’s Clubs in Denver June 4. 

Mr. Stevens said the Production Cod 
Administration and the Academy of Motion 
Picture Arts and Sciences share the major 
credit for influencing high standards of 
taste, entertainment quality and _ public 
prestige enjoyed by the motion picture art- 
industry today. 

Praising Code Administrator Joseph | 
3reen and his staff, Mr. Stevens said, “th 
Code is not the opinions or rules of a group 
of people, but rather a year-to-year yardstick 
of social behaviour and good taste. It is 
public opinion itself. Beyond this, it is the 
audience’s protection and security that when 
they go to the movies they will not be 
affronted, embarrassed or insulted by what 


63rd 


transpires on the screen.” 

Lauding Academy President Charles 
Brackett and executive director Margaret 
Herrick for their work in connection with 
the Academy, he said, “the industry receives 
general benefit in increased revenues, sinc: 
the Academy incentive influences all films 
for the better all the way down the line, 
not just those nominated and selected.” 

The organization presented Mr. Stevens 
with a plaque for “Shane” as an outstanding 
demonstration of the American heritage. 
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Shirley Booth 


TOPS 


her Academy Award 
triumph, “Come 





Back, Little Sheba” 


p The winner of the “Oscar,” the 
New York Film Critics Award 
and scores of other tributes, is 
the most honored actress of our 
time. Her new, eagerly awaited 
smash hit is 


Coming Soon: 
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“ABOUT MRS. LESLIE” ™.,, 








And Paramount backs up 
Shirley Booth’s ticket-selling 
name with a 90-million- reader 
ad campaign 


MR. LESLIE .. . He gave 
er only half his name...and six 


weeks of ecstacy! 


PIXIE ... Only sixteen, 
hut she knew there never 
asa Mr. Leslie... 
and said so! 








THE LOVERS... Mrs. Leslie’s 
secret saved them...from their 


Broadway salutes Shirley Booth at the 
STAR-SPANGLED WORLD PREMIERE 


VICTORIA THEATRE, NEW YORK 


Sunday Evening, June 27th 
Admission scale: $5.00—3.00—1.50 


Sponsored by Actors’ Equity Association to 
benefit the Actors’ Fund of America. Stars 
of stage, screen, radio and TV will be there! 





LIFE 


WOMAN'S HOME 
COMPANION 


REDBOOK 
TRUE STORY 


WOMAN'S DAY 
SATURDAY REVIEW 


SEVENTEEN 
MODERN SCREEN 


SCREEN STORIES 
SCREENLAND 


SILVER SCREEN 
PHOTOPLAY 


MOVIELAND 
MOTION PICTURE 


MOVIE LIFE 
MOVIE STARS PARADE 





Audienee Ballot 
Submitted 


Plan 


THIS WAS THE SCENE, in New York last weekend, as the Council of Motion Picture 
Organizations audience poll committee met at the Hotel Astor. Chairman of the com- 
mittee is Alice N. Gorham, seen at the right, center. Wilbur Snaper, of the COMPO 
governing committee, and Robert Coyne, special counsel, both at the head of the table, 


welcomed the group. 


Detailed plans for an annual national at- 
poll to determine the public’s choice 
picture of the preceding year 
best performance, and the male and 


lie nce 
the be st 
ale personalities 
ise were submitted 
il of Motion 
virate by the special committee of the- 
named to ex- 


giving the 
this week to the 
Picture Organizations 


greatest 


advertising executives 
the possibilities ot such a poll. 

a statement issued through COMPO, 

he poll committee, which met all day Satur- 

day and Sunday, gave enthusiastic support 

idea of an 

belief that such an expression of 

stimulate 

pro- 


to the annual audience poll, stat- 
ing the 

. . , 1 
opinions would 
public films and 


nounced beneficial effect on the box office 


patrons’ 
interest in 


novie 


have a 
Would Use Television 
Quarterly television shows as well as tele- 


awards are 
recommenda- 


vision coverage of the annual 
luded in the committee’s 
ns. Although it declined to make public 
plete details of its recommendations, 
nding approval of the over-all plan by the 
MPO triumvirate, the committee indi- 
its statement that the plan calls for 
st balloting to be held next January 
clusive. 
hasizing the poll must be given time 
ittain its full possibilities, the 
ressed the hope that 5,000 


in which to 


committee ex] 
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theatres would participate in the first ballot- 
ing next January. Also that 
the cost to the participating theatre would 
be nominal, consisting largely of expendi- 


stressed was 


tures for minor accessories and printed bal- 
lots. 

“We wish to make it absolutely 
said Mrs. Alice N. Gorham of United De- 
troit Theatres, elected chairman of the poll 
‘that this is in no sense a con- 


plain,” 


committee, 
test. It is a free untrammeled vote express- 
ing the choice of the movie theatre patrons 
of America in the five categories designated 
on the ballot. There will be no gimmicks, 
and the only prizes will be the symbolic 
awards that will be given the winners.” 


Poll Committee Named 


3esides Mrs. Gorham, the audience poll 
committee consisted of Ralph W. Russell of 
the “alace, Canton, O., elected committee 
sec’ Emil Bernstecker of the Wilby- 
Kincey Service Corp. of Atlanta; Paul Levi 
of the American Theatres Corp., Boston; 
Senn Lawler of the Fox Midwest Amuse- 
ment Corp., Kansas City, and William A. 
Carroll, executive secretary of Indiana Al- 
lied, who represented Roy E. Kalver of the 
Adams theatre, Decatur, Ind., named to the 
committee as representative of National 
Allied. 

At its opening session Saturday morning 
the committee was welcomed by Wilbur 


Snaper, one of the COMPO governing com- 
mittee; Robert W. Coyne, COMPO special 
counsel, and members of the COMPO press 
relations committee, consisting of Harry 
Mandel, chairman; Harry Goldberg, Oscar 
A. Doob, Kenneth Clark and Jerry Pick- 
man. Charles E. McCarthy, COMPO in- 
formation director, also attended the com- 
mittee sessions. 


Paramount 
Opens Local 
Sales Meets 


A series of local level sales conferences 
was launched during the week by Paramount 
Film Distribution Corp. The meetings, 
which will be held for the 32 branches in 
27 cities over a three-week period, call for 
the division of the home office executive 
echelon into a number of teams which will 
conduct the local sales conferences at a 
particular time during the period. 

As: W. 
explained the 
coordinate local merchandising with national 


theatres in 


company president, 
designed to 


Schwalberg, 
meetings are 
campaigns, thereby enabling 
small towns to reap the benefits of national 
advertising and promotions as well as the 
local campaigns. Each meeting, he explained, 
will set plans for the surveying of theatres 
in the territory with a view to gathering 
as much information as possible so that it 
may be disseminated among exhibitors to 
help guide them in the proper presentation 
of VistaVision. 

The conference teams will be made up of 
executives of three departments as follows: 
Sales: Mr. Schwalberg; E. K. (Ted) 
O’Shea, distribution vice-president; Hugh 
Owen, executive assistant to the distribu- 
tion vice-president, and Sidney Deneau, 
sales assistant to Mr. O’Shea. Advertising- 
publicity-exploitation : Pickman; Sid 
Blumenstock, assistant national director of 
advertising-publicity-exploitation, and Herb 
Steinberg, national exploitation manager. 
Technical: Dr. Charles R. Daily, aide to 
Loren L. Ryder, head of technical research 
at the Studio; Cy Baer, studio technical 
aide, and Frank LaGrande, home office tech- 
nical representative. Robert J. Rubin, as- 
sistant to Barney Balaban, president of 
Paramount Pictures, will join the teams at 
a number of the branch meetings. 


J erry 


E. M. Loew Circuit to 


Install Wide Screens 
HARTFORD: The E. M. Loew circuit is 
installing wide-screen facilities throughout 
its Hartford division. A screen measuring 
43 by 76 feet has been installed at the Hart- 
ford Drive-In, Newington, Conn., with simi- 
lar units planned for outdoor theatres at 
Milford, Farmington and Norwich, Conn., 
and West Springfield, Mass. A large screen 
will also be installed at the downtown first- 
run E. M. Loew’s, according to Hartford 
division manager George E. Landers. 
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U-=-I Holds 
Sales Meet 
In Europe 


BARCELONA: Milton R Rackmil, presi- 
dent of Universal Pictures; Americo Aboaf, 
Universal-international vice-president and 
general sales manager, and Dave Lipton, 
vice-president, were among those here from 
the United States as the company Monday 
opened its 1954 European sales convention. 
Mr. Lipton, in Europe on a tour of the 
company’s branches, was guest of honor. 

Included in the home office contingent 
were Felix Sommer, U-I vice president and 
Fortuat Baronat, director of foreign pub- 
licity. The New York and studio executives 
met with U-I supervisors, district managers, 
branch managers, distributors and publicity 
heads representing 22 countries in Europe 
and the Near East. 

Heading the list of representatives from 
continental headquarters in Paris is Harry 
Novak, European general manager. Also 
included are John Spires, Mr. Novak’s 
executive assistant; Dick Brett, head audi- 
tor; John Marshall, middle Europe super- 


visor; Marion Jordan, Southern Europe 
supervisor; Andre Salib, Near East district 
manager, and Bernard Goldman, district 
manager for France, North Africa and 


Switzerland. 

High on the convention agenda is the 
screening of a number of the latest produc- 
tions from the U-I studic which have been 
set for European release during the coming 
year. Host at the convention was Enrique 
Aguilar, the company’s manager for Spain. 


IKE Aims at 


Drive-ins 


Operators of neighborhood theatres and 
drive-ins are the target of the current selling 
drive of [.F.E. Releasing Corporation spot- 
lighting 11 Italian produced, American lan- 
guage productions. Responsible for the 
focussing of attention on these types of situ- 
ations, according to an I.F.E. spokesmen, 
are reports from several of the nation’s lead- 
ing circuit operators that they have found 
“full audience acceptance’ of a considerable 
number of dubbed films. 

The I.F.E. representative said that “pro- 
gramming of these entertaining and exploit- 
able attractions can help many situations to 
overcome the usual summer doldrums which 
threaten to become more acute than ever this 
coming season because of the continuing 
product shortage from Hollywood.” The 
films feature many of Italy’s now well pub- 
licized female stars. 

The list available for summer bookings 
from I.F.E. includes: “Sensualita,” starring 
Eleanora Rossi Drago; Gina Lollobrigida 
in “The Young Caruso”; Ingrid Bergman in 
“The Greatest Love”; “Anna” and “Lure 
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THE WINNERS CIRCLE 


Pictures doing above average business at first runs in the key cities for the week end- 


ing June 5 were: 


Albany: ELEPHANT WaLK (Para). 

Atlanta: CaAsanova’s Bic NicutT (Para.), 
Gone WITH THE WinD (MGM, reissue) 
3rd week, JOHNNY GuITAR (Rep.). 

Baltimore: D1aAL M ror Murper (WB), 
JOHNNY GUITAR (Rep.). 


Boston: DiAL M ror Murper (WB), 
THREE COINS IN THE FOUNTAIN (20th- 
Fox). 

Buffalo: THe Lonc Wait (UA), MAKE 


Haste to Live (Rep.), MiMi Story 
(Col.), THREE CoINs IN THE FOUNTAIN 
(20th-Fox) holdover. 

Cleveland: JoHNNy Guitar (Rep.), Stu- 
DENT PRINCE (MGM). 

Columbus: Executive Suite (MGM), 
THE Moon Is Biue (UA) 5th week. 
Detroit: Executive Suite (MGM) _ 5th 
week, THE Lone Wait (UA), PIcKwIckK 
Papers (Mayer-Kingsley) 2nd week, 
THREE COINS IN THE FOUNTAIN (20th- 

Fox), 2nd week. 


Hartford: Executive Suite (MGM) 2nd 
week, INDISCRETION OF AN AMERICAN 
Wire (Col.), THREE COINS IN THE 
FouNTAIN (20th-Fox), Top BANANA 
(UA). 

Indianapolis: D1aL M ror Murper (WB) 
2nd week, JOHNNY GuITAR (Rep.), 


River oF No Return (20th-Fox) 2nd 
week, THE STUDENT Prince (MGM) 2nd 
week. 

Kansas City: D1AL M ror Murper (WB) 
holdover, River oF No Return (20th- 
Fox) holdover. ; 

Memphis: D1At M ror Murper (WB) 2nd 
week, JoHNNY GUITAR (Rep.), 2nd week. 


Miami: MEN oF THE FIGHTING Lapy 
(MGM), THREE CoINS IN THE FouN 
TAIN (20th-Fox), 2nd week. 

Milwaukee: Diat M ror Murper (WB), 
ELEPHANT WALK (Para.), holdover, ‘TH! 


Lone Wait (UA). 
Minneapolis: D1aL M ror Murper (WB). 
New Orleans: D1AL M ror Murper (WB) 
holdover, JOHNNY GUITAR 
week, THREE YouNG TEXANS (20th-Fox ) 
Oklahoma City: CAarnivaL Story (RKO), 
SECRET OF THE INCAS ( Para.) 2nd week 
Philadelphia: Dia M ror Murper (WB) 
holdover, THE Lone Wait (UA), THRE! 


(Rep.), 2nd 


COINS IN THE FowuntTAIn (20th-Fox) 
holdover. 

Pittsburgh: Tue STupENT PRIN’ 
(MGM), THREE CoINsS IN THE FouN 


TAIN (20th-Fox). 


Portland Ore.: ELEPHANT WALK (Para 


JoHNNY GUITAR (Rep.), THREE CoINs 
IN THE FouNTAIN (20th-Fox). 
Providence: ExecuTivE Suite (MGM) 
FRENCH LINE (RKO), CARNIVAL STORY 
(RKO). 
Toronto: CARNIVAL Story (RKO) 2nd 
week, EXxecuTIVE SUITE (MGM) 4tl 


week, River OF No RetTurRN (20th-Fox) 


3rd week. 


Vancouver: ExecuTivE Suite (MG\1), 
Tue Livine Desert (Disney) 2nd week. 
Washington: CapTain’s PARADISE (UA) 
2nd week, D1aL M For Murper (WB), 
ELEPHANT WALK (Para.) 5th week, 
FreNcH LINE (RKO) 3rd week, KNOCK 


oN Woop (Para.) 7th week. 





of the Sila,’ both starring Silvana Man- 
gano; Fernandel in “The Little World of 


Don Camillo”; “Three Girls from Rome”; 
“The White Hell of Pitz Palu’; “O.K. 
Nero,” starring Silvana Pampanini; “Girls 
Marked Danger,” starring Miss Pampanini, 
Miss Drago and Sophia Loren, and “Raiders 
of The Deep,” starring Miss Drago and 
Pierre Cressoy. 


"Contessa, "Vera Cruz’ to 
New York Capitol 


“The Barefoot Contessa” and “Vera Cruz,” 
two United Artists releases, have been 
booked for the Capitol theatre in New York 
in that order following “The Caine Mutiny,” 
which opens June 24. Announcement was 
made by Eugene Picker, executive in charge 
of Loew’s theatres in New York, and Wil- 
liam J. Heineman, U.A. distribution vice- 
president. They observed the three bookings 
would “lock up” the theatre for at least nine 
months. 





Milwaukee Braves Honored 
By Wisconsin Variety 


Wisconsin’s Variety Club, Tent 14, 
week honored the Milwaukee 
dinner at the Pfister Hotel in that city. Pro 
ceeds went to the tent’s charity, the Ma 
400 


introduced té 


last 


3raves with 


quette University heart clinic. Some 


members attended and were 
the ball team. Speakers were Ben Marcus 
chief barker, who also is president of Na- 
tional Allied; Perini, owner of the 
3raves, who also is an honorary Variety 
Club member, and Col. William McCraw, 
International 


Lou 


executive director of Variety 


U.A. Gets India Film 
“The Tiger and the Flame,” 
color by Technicolor adventure epic filmed 
entirely in India, has been acquired for r 
lease by United Artists, it is by Arthur B 
Krim, M. A. president. It was produced 
and directed by Sohrab M. Modi, with Er- 
nest Haller as director of photography. 


spectacular 








The August National Release of 


S IMUANEINIIKE SINE 








...will be heralded 


by one of the most powerful 


National Magazine 
Campaigns in 
Industry History! 


Ticlindiity the entire “woman appeal” market 
... through all the leading. women’s magazines! 
In the home...in the beauty parlor...in the 
shopping centers...all women...all ages 
...everywhere... will feel the pre-selling 
impact of this great campaign! 


45,089,226 COPIES OF 26 NATIONAL MAGAZINES 
with a COMBINED READERSHIP OF OVER 100,000,000! 


LIFE = LOOK * WOMAN’S HOME COMPANION + McCALL’S »* WOMAN’S DAY + FAMILY CIRCLE » CLUBWOMAN 
REDBOOK * PARENTS’ * SEVENTEEN * COSMOPOLITAN * TRUE STORY * PHOTOPLAY * GOOD HOUSEKEEPING 


Pre-release World Premiere, R.K.O. Palace Theatre, Cleveland, Ji uly 15 





OBSESSION 


vp C. DOUGLAS 


Vi wversal Grltinidistial wresonta | 
SV NNISRAZTNN Meare nifen® 


ele alee Cosco 


oOo its R 
BARBARA RUSH TECHNICOLO 


» MODERN SCREEN + SCREEN STORIES » SCREEN 
* SCREEN WORLD » MACLEAN’S (CANADA) 


with AGNES MOOREHEAD « OTTO KRUGER : GREGG PALMER 
Directed by Douglas Sirk - Screenplay by Robert Blees - Produced by Ross Hunter 





READE DECRIES 
FILM SHORTAGE 


Stresses Problem on Eve 
Of TOA Coast Meeting 
With Studio Executives 


“No sooner do we cope with one crisis 
in our efforts for survival than we encounter 
one equally difficult—the current shortage 

r product,” Walter Reade, Jr., president 
of Theatre Owners of America, said in New 
York this week prior to leaving for the 
west coast and a series of meetings with 
various TOA regional units and next week’s 
special summer meeting of the TOA execu- 
board of direcotrs in 


tive committee and 


Los Angeles. 


Mr. Reade said that the latter 
meeting, to be held June 17-19 at 
the Beverly Hills Hotel, may well 
be the most important in the his- 
tory of TOA. “Our TOA lead- 
ers,” he said, “plan to sit down 
with production heads of major 
companies to discuss as intelli- 
gently as possible our mutual 
problems and to seek a solution. 


“Certainly we recognize the fact that new 
number 

f epic pictures have caused a decrease in 
the number of pictures produced—and, just 


processes as well as an increased 


as certainly, we are not pleading for quan- 
tity rather than quality. But if we feel that 
there are practical answers if we have co- 
operation and understanding from our sup- 
and we are convinced that 
liaison is established between the 
producer and the exhibitor, we can have a 
and sincere meeting of the minds 
that will bring hope and prosperity back 
to the industry.” 


pliers, once a 


close r 
S( yber 


Some companies, he added, 
have already expressed a desire for such 
“across the table” discussions. Others are 
expected to do likewise. 

On the evening before the opening of the 
meetings, June 16, the members of the ex- 
ecutive committee and board of directors 
will be guests at a cocktail party sponsored 
by Universal at the Universal studio com- 


Issa ry 
At Local Meetings 


This week Mr. Reade, Herman M. Levy, 
TOA general counsel, and Albert M. Pickus, 
POA vice-president, were to attend special 
meeting of the Theatre Owners of Wash- 
Northern Idaho and Alaska, at the 

Hotel, Seattle, Tuesday; Oregon 


ington, 
Olympic 
Theatre Owners at the Benson Hotel, Port- 
land, Oregon, Wednesday, and Northern 
Theatres Association at the St. 
Francis Hotel, San Francisco, Thursday. 


California 


Mr. Levy Tuesday in Seattle said that 
under the arbitration provisions, as now pro- 
posed, competitive bidding may be used by 
distributors only when it is requested in 
writing by exhibitors. Referring to the re- 
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cent New York discussions for the establish- 
ment of an arbitration system, he asserted 
that “one of the greatest accomplishments of 
the arbitration conferences, both in 1952 and 
last week, was the area of agreement on the 
arbitrability of competitive bidding.” 

He said, ‘there is little doubt that com- 
petitive bidding has been used by distributors 
in many instances for the sole purpose of 
obtaining increased film rental. Distribution 
for the most part has not been able or has 
not wanted to realize, that in the long view 
competitive bidding is unfair and economi- 
cally unsound ; that it can be justified only in 
those very, very rare instances where it will 
avoid a law suit, and where no other method 
of avoiding a law suit is available,” Mr. 
Levy declared. 

He praised the spirit of cooperation in 
which the delegates to the arbitration con- 
ference worked. 


will Screen 
‘Royal Tour’ 


Twentieth Century-Fox will introduce 
“The Royal Tour of Elizabeth and Philip,” 
in CinemaScope and Eastman color, to the 
exhibitors of the United States and Canada 
via a series of sneak previews schedule to 
get under way later this month, Al Licht- 
man, director of distribution, announced in 
New York this week. 

The special showings of the one hour 
and 36-mjnute feature will be held in thea- 
tres in every exchange city in the U. S. 
and Canada. Showings are planned to give 
exhibitors an advance look at the film cap- 
turing highlights of the six-month, 50,000- 
mile journey of the British ruler and her 
consort, and to facilitate the setting of long- 
range promotional plans. Showings will be 
during regular show hours with audiences 
in attendance. Also on hand will be rep- 
resentatives of the trade and consumer press, 
TV and commentators and other 
opinion makers. 


radio 


Photographed by British Movietone, 
“Royal Tour” shows the Queen visiting Fiji, 
New Zealand and Australia, the 
Islands, Ceylon, British Southwest 
Arabia, Uganda, Malta and Gibralter, and 
with the triumphant return to 


Tonga, 


Cocos 


concludes 
England. 


Form Producing Firm 
HOLLYWOOD: Bert E. Friedlob, pro- 
ducer, and Casey Robinson, writer, have 
announced the formation of Friedlob-Robin- 
son Productions, for the purpose of produc- 
ing eight features, starting in October. The 
first probably will be Charles Einstein’s 
novel, “Bloody Spur.” A distribution chan- 
nel has not yet been set. 


Theatres in 
Canada Up 


TORONTO: Number of theatres in Canada 
has grown by 100 in a year, according to a 
summary by Clare Appel, executive director 
of the Canadian Motion Picture Distributors 
Association. 

His scoreboard shows, as of April 1, there 
were 2,163 theatres, including 207 drive-ins. 
His summary is prepared from reports of 
Film Boards of Trade in Canada’s six dis- 
tribution territories. 

Further extension of these figures shows 
26 drive-ins under construction at April 1, 
and deducting this number and the 45 closed 
theatres from the 2,163 total, leaves 2,092 as 
of April 1. Since then, three drive-ins and 
four standard houses have opened, so the 
latest figure is 2,099. 

Some observers of the Canadian theatre 
scene predict that by the end of 1954, there 
will be 2,200 theatres in operation in this 
country. This prediction is based on the 
fact that during the 13-month period between 
the issuance of the 1953 and 1954 summaries, 
figures compiled show that 79 new drive-ins 
and 55 auditorium theatres started oper- 
ations. 

Also that there are 38 drive-ins and 20 
standard-type houses under way at the pres- 
ent time, with 12 drive-ins and 21 regular 
houses in the projected stage. The summary 
reveals that the 1,965 theatres had seats 
for 1,000,329 patrons and the 207 drive-ins 
had accommodation for 76,831 cars. Both 
are all-time highs. 


. u * ii 
Chicago "American" to 
Increase Ad Rates 
CHICAGO: Amusement advertising rates 
will be increased by the “Chicago Amer- 
ican,” according to a notice sent to adver- 
tisers last weekend, with downtown theatre 
line charges going from $1 on weekdays and 
$1.05 on Sundays to $1.10 and $1.15, re- 
spectively. Neighborhood theatre charges 
will rise from 95 cents and $1 to $1 and 
$1.05. The notice explains, “Once again 
production costs have forced this necessary 
move which we feel is more than offset by a 
constantly enlarging circulation and edi- 
torial excellence.” Minimum size of ads that 
will be accepted still remains three lines for 
neighborhood theatres, five lines for down- 
town theatres. 


Chesapeake Sells Ten 
Old Films to Samba 


Chesapeake Industries, Inc., has an- 
nounced the sale of five-year theatrical and 
television distribution rights for the U. S. 
and Canada for 10 feature pictures to Samba 
Pictures, Inc., of New York, for $300,000, 
according to William C. MacMillen, Jr., 
president of Chesapeake, which acquired the 
films from its old Eagle-Lion subsidiaries. 
Samba is headed by Jerome Hyams, who 
also is president of an affiliated firm, Hygo 
Television Films, a TV motion picture dis- 
tribution company. 


MOTION PICTURE HERALD, JUNE 12, 1954 





week BBs 























Story 


BLAME BANK IN 


STUDIO FAILURE 


British Lion Foreclosure 
Seen Blow to Prestige of 
Industry in England 


by PETER BURNUP 
LONDON \nnouncement last week of 
the National Film Finance Corporation’s 
dramatic foreclosure on British Lion’s oper- 
wing consultation with the Gov- 
ernment—is looked upon here as the worst- 
ever maladroit handling of public relations. 
Certainly it brought the country’s film 
production prestige to a low 
The fault, so the best informed aver, lies 
not with u y British Lion but with the 
Whitehall arc ‘ts of the ill-digested Film 
Bank project and its present operators. The 


ations—foll 


nadir. 


latter t least) after five years’ working 
r tl orporation should have be 
as Brit- 
doomed to 
notorious £3 millions 


the scheme, so far 


concerned, was 
he now 
treated not as a loan but as an 


irredeemable subsidy. 


Designed to Help British Lion 


of NFFC was heavily criti 
ly improvised Whitehall de 
vice t ive of ie evil day threatening 
But 


Was at 


industry. 


the production end of th 
even the manner of its inception 
tended by disingenuousness if not downright 


bad faith part of Whitehall. 


sident of the 


on the 
Board of Trade 
rold Wilson—inferred to the 
NFFC might be 

‘rm expedient to help 
its temporary difficulties. 


The then pre 
list Ha 


nons that 


primary if not major 
was the sustenance 
Lion 


mpany had sprung from relatively 
successful origins un- 


late Sam 


a regular 


though highly 
ie shrewd auspices of the 


The latter was able to pay 


annual dividend of 50 per cent to his Ordi- 


his death, bids 


sources for the “Ordi- 


nary shareholders and, on 
flowed in fro 
nary” control-holding. That passed to inter 
ests closely associated with Sir Alexander 
Korda and financial promotions were imme- 
diately embarked upon, including the forma- 
tion of a name of 


subsidiary under the 


British Lion Studio Company with an is- 
sued stock capital of £280,000 and an addi- 
tional mortgage debenture burden of around 


£1 million. 
Into Deeper Water 


The spectacular financial operations ac- 
companied by a large-scale production pro- 
ject in the newly acquired Shepperton Stu- 
dios brought the newly 3ritish 
Lion quickly deep 
troubled water. 


reformed 


into exceedingly and 
A renowned trust corpora- 


tion authority who had been associated with 


30 


the Government in a number of quasi-official 
post-war financial corporations—Mr. Har- 
old C. Drayton—was brought in as chair- 
man of the company. 

Cardinal principle at the time in Govern- 
ment thinking on film distribution was that 
it was desirable if not vitally necessary that 
a major but independent distributing con- 
cern should be kept in being as a buttress 
against the operations of the “vertically in- 
tegrated combines” represented by the Rank 
Organization and ABPC (Associated Brit- 
ish Picture Corporation), 


House of Commons Objected 


Shortly thereafter the National Film 
Finance Corporation was formed in the face 
of strong House of Commons objections— 
it was at the instance of Sir Wilfrid Eady, 
then Second Secretary to the Treasury, that 
Mr. Haldane was put in 
charge—and the organizing committee in- 
Sir Wilfrid that it should 
mediately and in particular 


James Lawrie 
“im- 
consider the 
could, as a matter of 
urgency, make a substantial loan to British 
Lion Film Corporation.” 

Mr. Drayton originally estimated that £2 
millions would be required to finance a pro- 
duction programme already planned. Be- 


formed by 


terms on which it 


LOTe 


any money was lent, an independent 
investigation by accountants was required; 
temporary loan of £1 million 
made. The investigation showed the 
estimate to be quite inadequate and the loan 
was eventually agreed at £3 million. 

No provision was made for the repayment 
of any part of the loan and indeed the clear 
that the £3 
within the Company; 
namely, that it should be used to finance a 
continuing flow of production at Shepper- 
ton. “Any permanent repayment of the 
working capital 


meantime a 


was 


inderstanding millions 


was 
1 14 


should “turn over” 


loan could only come from 
said NFFC’s 


report ior the year ending March 31, 1953 


a curtailment of production,” 


“Substantial” Losses Reported 


that British Lion 
carrying on at a loss, due largely to a 
withdrawal from its distribution organiza- 
tion of Republic’s American product. What 
are described as “substantial” losses are re- 
ported for the current year although the 
amount thereof is not disclosed. They are 
none the excuse for NFFC, on 
Government instructions, putting the sheriffs 
in on the Company. 

British Lion had admittedly been respon- 
sible for a notable line of product in the 
last few years, including pictures like 
“Wooden Horse,” “Sound Barrier,” “The 
Third Man,’ “Hobson’s Choice,” “Spring 
in Park Lane”; all of them great box-office 
winners. It is ironic that an impression 
should have been allowed to get abroad that 
the quality and entertainment value oi Bvit- 


It became clear was 


less the 


ish pictures were at fault; whereas the rea- 
son for the melancholy occurrence was the 
failure of the Government’s plan artificially 
to support that buttress against the combines. 

A reorganized British Lion company will 
take over the present company as soon as 
NFFC’s  Receiver—respected accountant 
William Halford Lawson—completes his 
examination. The existing stockholders lose 
the whole of their investments, but it is 
understood that the staff of the present 
company, including managing-director Sir 
Arthur Jarratt, will remain. The Company, 
however, will no longer be permitted to 
engage directly in production. Its 
tions will be confined to normal distribution 
working; namely, it will give distribution 
agreements to approved independent prop- 
ositons, leaving others, presumably NFFC 
itself, to find the end money 


opera- 


Studio Future Uncertain 


The future of Shepperton Studios is as 
yet not clear. The studio is the property 
of British Lion Studio Company Limited, 
the major part of whose Ordinary shares 
is held by the parent Company and thus 
will pass to NFFC’s nominees. 

Current productions will keep the studio 
running until the middle of August by which 
time suitable arrangements will have beet 
made. It is considered likely that NFFC 
will set up a separate financial entity to 
“letting” studio, 


operate Shepperton as a 
independent pro 


giving preference to those 
ducers who take advantage of British Lion 
distribution facilities. 

From the British Lion scene disappears 
entirely Sir Alexander Korda. Sir Alex- 
ander overtly has never figured in the Brit- 
ish Lion control but he has acted as the 
Company’s production adviser and much of 
its product has gone out under: the .produc- 
tion acgis of his London Films Ltd. The 


latter, he declares, will undoubtedly Continue. 


Events march swiftly towards a resolve- 
ment of the “break-figure” dispute between 
exhibitors and distributors. The latter have 
produced a formula which, they claim, would 
put exhibitors and their share of the net 
box-office take in a position at least equal 
to that obtaining before the Chancellor ot 
the Exchequer made his tax concession. 

In other words, distributors are prepared 
to forego a portion of the increased revenue 
which would otherwise accrue to them under 
the new tax-scale. The formula will at least 
make the basis of exhibitors-distributors 
negotiations and lead to the overall con- 
sideration as to who takes what of the en- 
tertainment tax largesse. 


Title Canada Spy Film 


“Operation Manhunt” is the final title for 
the forthcoming United Artists release for- 
merly called “Igor the Spy,” filming of 
which has been completed on locations in 
Canada. The feature is based on the experi- 
ence of ex-Soviet code clerk Igor Gouzenko 
since he went into hiding nine years ago 
under Canadian government protection. It 
was produced by Fred Feldkamp. 
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Claim Teens 
Anxious to 


See **Wind”’ 


Through the actual questioning of 34,723 
high school girls and 31,328 high school 
boys, in 2,000 high schools, MGM has come 
up with the prediction that at least 6,000,000 
teen-agers are eagerly awaiting the return 
of David O. Selznick’s With the 
Wind.” In preparation for the fifth release 
of the production, Howard Dietz, advertis- 
ing and publicity vice-president, set up a 
special research department which conducted 
a nationwide survey of high schools. 

There are 7,500,000 high school students 
in 28,000 public, private and parochial high 
schools in the U. S. The pol! indicates 
that more than 90 per cent of them never 
have seen the picture, but the vast majority 
know about it. Those who have seen it ex- 
press keen desire to see it again on wide 


“Gone 


screen with stereophonic sound. 

Of all the girls questioned, 92.4 per cent 
said they wanted to see the film. Of all 
the boys questioned, 88 per cent said they 
wanted to see it. MGM also conducted sur- 
veys among adults and as a result anticipates 
a potential adult audience exceeding 20,000,- 
000 with half of them repeat customers. 

\ competition, without prizes, is being 
launched by the Loew circuit in connection 
with the fifth The 
came from Joseph R. Vogel, vice-president 
in charge of The fourth time 
around the production did big business. Mr. 
Vogel circuit to beat the 
record with the fifth re-running. 

Loew’s State in New York has been show- 


re-release. suggestion 


theatres. 


challenges the 


ing the pre-release of the film with stereo- 
phonic sound and wide screen techniques. 
The optical sound track has been re-recorded 
for Perspecta sound and installations. The 
Fairchild Equipment Company 
Perspecta Integrator has been installed at 
all Loew theatres and this 


Recording 


used in 
first major Perspecta re-release. 


Was 


Former CinemaScope Critic 
Now Is Installing It 


MINNEAPOLIS: One of the most out- 
spoken critics of CinemaScope since it was 
introduced by 20th Century-Fox last Fall 
is now buying it. The former critic is Ben- 
jamin Berger, president of North Central 
Allied, who now is reported to have ordered 
installations of complete CinemaScope equip- 
ment, including sound, in 
three theatres of his circuit. The theatres 
are in Fergus Falls, St. Peter and Hastings, 
Minn. 


stereophonic 


Academy Pictures Opens 
Academy Pictures has opened new offices 
and a studio at 588 Fifth Avenue, New 
York. The firm is producing animated color 
spots for TV. Its principals are Ed Gers- 
hamn, president; Moray Foutz, vice-presi- 
dent; and Bill Tytla, creative director. 
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Box Office 


Champions 


For May. 1994 


The Box Office Champions are selected on the basis of the gross revenue at key city 


theatres throughout the country. 


CARNIVAL STORY 
(RKO) 

Produced by Maurice King and Frank 
King. Director: Kurt Neumann. Written by 
Kurt Neumann and Hans Jacoby (based on 
a story by Marcel Klauber and C. B. Wil- 
liams). Agfa Color-Technicolor print. Cast: 
Ann Baxter, Steven Cochran, Lyle Bettger, 
George Nader, Jay C. Flippen, Helene 
Stanley, Adi Berber. 


ELEPHANT WALK 
(Paramount ) 

Produced by Irving Asher. Directed by 
William Dieterle. Written by John Lee 
Mahin (from a novel by Robert Standish). 
Technicolor. Cast: Elizabeth Taylor, Dana 
Andrews, Peter Finch, Abraham Sofaer, 
Abner Biberman, Noel Drayton, Rosalind 


Ivan. 


EXECUTIVE SUITE 
(Metro-Goldwyn-Mayer ) 

Produced by John Houseman. Directed 
by Robert Wise. Associate Producer, Jud 
Kinberg. Written by Ernest Lehman (based 
on the novel by Cameron Hawley). Cast: 
William Holden, June Allyson, Barbara 
Stanwyck, Fredric March, Walter Pidgeon, 
Shelley Winters, Paul Douglas, Louis Cal- 
hern, Dean Jagger, Nina Foch, Tim Consi- 
dine, William Phipps, Lucille Knoch, Edgar 
Stehli, Mary Adams, Virginia Brissac, Harry 
Shannon. 


THE FRENCH LINE 
(RKO). 

Produced by Edmund Grainger. Directed 
by Lloyd Bacon. Written by Mary Loos 
and Richard Sale (from a story by Matty 
Kemp and Isabel Dawn). Technicolor. Cast: 
Jane Russell, Gilbert Roland, Arthur Hunni- 
cutt, Mary McCarty, Joyce MacKenzie, 
Paula Corday, Scott Elliott, Craig Stevens, 
Laura Elliot, Michael St. Angel, Steven 
Geray, John Wengraf, Barbara Darrow, 
Barbara Dobbins. 


KNOCK ON WOOD 


(Paramount ) 


Produced, directed and written by 
Norman Panama and Melvin Frank. Techni- 
color. Cast: Danny Kaye, Mai Zetterling, 
Torin Thatcher, David Burns, Leon Askin, 
Abner Biberman, Gavin Gordon, Otto 
Waldis, Steven Geray, Diana Adams. 


RIVER OF NO RETURN 
(20th Century-Fox) 


(CinemaScope) 

Produced by Stanley Rubin. Directed by 
Otto Preminger. Written by Frank Fenton 
(from a story by Louis Lantz). Technicolor. 
Cast: Robert Mitchum, Marilyn Monroe, 
Rory Calhoun, Tommy Rettig, Murvyn Vye, 
Douglas Spencer, Ed Hinton, Claire Andre, 
Jack Mather, Edmund Cobb. 





Sweden's Pettersson 


° ° ° 
Cites Business Swing 
HOLLYWOOD: Eric A. Pettersson, presi- 
dent of the Swedish Motion Picture Exhib- 
itors Association Monday told a press lunch- 
eon that theatre business in Sweden is “‘tre- 
mendous” as the annual two-month summer 
letdown season approaches. Most Swedish 
exhibitors will take advantage of the summer 
lull to install larger screens or expand pres- 
ent ones, he declared. In America to inspect 
projection systems and related technological 
developments, Mr. Pettersson, whose 42 
years in the film industry embrace produc- 
tion and distribution as well as exhibition, 
said VistaVision 
ments. 


satisfies all his require- 


Reade Drive-In Showing 
Fight on Television 


Large screen television will be used at 
drive-in theatres the night of June 17, when 
Walter Reade’s 9W Drive-in, at Kingston, 
New York, and others present the Rocky 


Marciano-Ezzard Charles world’s heavy- 
weight championship bout. The 
theatre will be the nearest location to New 
York where the fight may be seen on televi 
sion. Other Reade theatres showing the af 
fair will be the Drive-in, near 
Trenton; the Atlantic Drive-in, near Atlan- 
tic City; and the St. James Theatre, Asbury 


Park. 


Kingston 


Lawrence 


Gregory and Goldstein 
To Associate Efforts 


Paul Gregory and Leonard Goldstein, whe 
individually have United Artists releasing 
deals for their motion pictures, have agreed 
to associate their efforts, it was announced 
this week. “The Night of the Hunter,” 
which marks Paul Gregory’s first venture 
into motion pictures, will utilize the physical 
organizational and production facilities of 
Leonard Goldstein Productions, on the RKO 
Pathe lot in Hollywood. Robert Mitchum 
is the first star to be announced for the film, 
which will be directed by Charles Laughton 
and produced by Mr. Gregory. 





f' wil lswood a 


by WILLIAM R. WEAVER 
Hollywood Editor 
FREDERICK BRISSON, back in Holly- 
wood, to produce “The Girl Rush,” from 
eight weeks in New York where he produced 
“The for the footlighted 
medium, let go of some quotes concerning 
and in- 
dividual exhibitors conducted in preparation 
for the whilst executing 
the latter. 

“Exhibitors,” said the returning president 
of Independent Artists Pictures, Inc., “have 
no satety pins on their wallets. They're as 


Pajamas Game” 


interviews with circuit executives 


former project 


movie-going 

Like all good 
they know that vou have to 
make 
to invest in new-dimension screen and pro- 
jection equipment, but they’d also like to 
feeling that their 
1 into 


to renew the public’s 


as are the producers. 
business men 


spend money to money. They want 


investments 
that be- 


entertain the 

being 

come obsolete overnight. 
“They feel 

, 


the industry is 


aren't poures novelties 


,”’ the quotes continue, “that 
back on the track 


again, and are fully aware that they must 


getting 


share with the producers the responsibility 


and its attendant costs—of giving the pub- 
lic entertainment of a quality and proportion 
that can’t be offered by any other medium. 
In the past I’ve heard about exhibitors who 
thought their jobs consisted mainly of light- 
ing up their have been 


marquees. It may 


true at ore time; it certainly isn’t so today.” 
Outside of quote marks Producer Brisson 


“The 


seems 


said he’s going to film Girl Rush” 


in VistaVision 


the systen 


to him to 
most promiseful of leading 


because it 


the trade toward the standardization which, 
he says, most exhibitors believe it must at- 


tain before it can proceed efficiently. 


~~ 


The VistaVision system so highly eval- 
uated by Frederick Brisson in the foregoing 
favorable 


to be in similarly 


regard throughout Hollywood, if report from 


item appears 


a responsible quarter is believed. The same 
Frederick Brisson is one of the reported 
purchasers of VistaVision cameras now com- 
ing into general availability, and it is to 
be noted in this connection that independent 
producers do not ordinarily buy cameras of 
iny kind, finding it convenient, in- 


expensive and 


more 
practicable, generally, to rent 
cameras, along with other equipment and 
facilities, from the studios where they rent 
production space. Sut there are, ot course, 
no VistaVision 
idly, or reposing in reserve vaults, awaitiing 
at this early point on the Vista- 
Vision calendar. So the way a Brisson can 
be surest of having a VistaVision camera 


at hand when he starts shooting “The Girl 


cameras standing around 


renters, 


Rush” is te own cone. 
Other Vista Vision 

cameras, which are on the point of coming to 

market manufacturing 


reports concerning 


now from. several 


32 


sources, due to the Paramount policy of 
making specifications available to all comers, 
have Warner Brothers, and MGM studios 
acquiring two each, Columbia and Universal- 
at least one apiece, and others in line. 


> 


For the first time in many and many a 
year a major studio—the major-est, so to 
speak—has been advertising in the help- 
columns of newspapers 
for carpenters and Normally 
a studio places its calls for craft workers 


wanted the daily 


electricians. 


with the studio unions with which it holds 
and the required number 
But the car- 


basic contract 


are assigned of the pool. 
penter and eleeivican pools have been at 
such low ebb lately that there weren’t enough 
of these craftmen to go around. Not—be it 
said at condition of 
overemployment. 
of them 


once—because of a 
No, but 


1ave found steadier work. 


> 


Weekend witnessed nine new pictures added 
during the week to the list already in shooting 
stage and seven others taken from stages to 
editing rooms. It is a while since that 
many new undertakings were launched. 

Warner Brothers and Paramount started two 
pictures each 

“The Silver Chalice,” Warner, is the long- 
planned enterprise of producer-director Victor 
Saville, and it is going in CinemaScope and 
WarnerColor with Virginia Mayo, Jack Pal- 
ance, Paul Newman and Pier Angeli among 
the principals. 

Jaguar Productions, releasing through War- 
ners, launched “Drum Beat,” in CinemaScope 
and WarnerColor, with Delmer Daves direct- 
ing Alan Ladd, Audrey Dalton, Charles Buch- 
insky, Robert Keith, Pat Lawless and others. 

Producer-director Alfred Hitchcock went to 
work on “To Catch a Thief,” Paramount, in 
France, with Cary Grant, Grace Kelly and 
Jesse Royce Landis in leading roles. It is 
going in VistaVision and Technicolor. 

Paramount’s “Love Is a 


largely because 


so many 


good 


Weapon,” Vista- 
Vision and Technicolor, has John Payne, Mary 
Murphy, Francis L. Sullivan and Eduardo 
Noriega in the cast directed by Phil Karlson. 
It’s a Pine-Thomas production. 

“That Lady,” an Atlanta Films production 
in CinemaScope and color for 20th Century-Fox 
distribution, began shooting in Spain, with 
Olivia de Haviland, Gilbert Roland, Dennis 
Price, Robert Harris and Peter Illing among 
the players. 

“The Bob Mathias Story,” the biography of 
the Olympics champion, went before the cameras 
in his home town, Tulare, Calif., under the 
corporate banner of Mathlon Productions and 
set for Allied Artists release. Mathias plays 
himself, naturally, and the cast includes, in 
addition to Mrs. Mathias, playing herself, Ward 
Bond, Diane Jergens, Howard Petrie and Paul 
Bryar. William E. Selwyn is the producer, 
and Francis E. Lyon is director. 

Filmakers started cameras turning on “Pri- 
vate Hell 36,” with Ida Lupino, Steve Cochran, 
Howard Duff and Dean Jagger, Collier Young 
is producing, Don Siegel directing. 

Corona Productions, releasing through Lip- 
pert channels, started “Adventure in Rio,” 
abroad, with Kurt Neumann directing a cast 
headed by Scott Brady, Raymond Burr and 
Johanna Matz. 

“Day of Triumph,” 


independent, is a J. F. K 
Productions feature directed by Irving 


Pichel 


(co-directed by John T. Coyle) under producer- 
ship of Dr. James K. Friedrich, founder-presi- 
dent of Cathedral Films, from which organiza- 
tion he is taking leave of absence to supervise 
production of this, his first film intended for 
straight theatrical release. “Day of Triumph,” 
described as “a feature-length dramatization 
of climactic incidents in the life of Christ,” goes 
in Eastman color. 

“Walk the Dark Street,” independent, is a 
Valor Pictures project, with Wyatt Ordung 
producing and directing, and with Don Ross, 
Regina Gleason, Ewing Brown and Vonne 
Godfrey in the cast. 


THIS WEEK IN 
PRODUCTION: 


STARTED (10) 
A.A. PARAMOUNT 


Bob Mathias Story Love Is a Weapon 
(Mathlon Prod.) (VistaVision: Te 
\ 


CO r 





Catch a Thief 
FILMAKERS VistaV T 
Private Heil 36 or) 
20TH-FOX 
That Lady 


Atlanta F 


CinemaS 


INDEPENDENT 

Walk the Dark Street 
WARNER 

ver Chalice {Cinema- 

S pe: WarnerC r) 


Beat (Jaguar 


er 3Sc pe; 


LIPPERT 
Adventure in Ri 
Corona) 


COMPLETED (7) 


A.A. 
Killer Leopard 


INDEPENDENT 
$1,000 B 

(Telecraft Prod.) 
Little Red Monkey 

{Anglo-Guild 

T CO 


ny Uwen} 


mmana 


3 


WARNER 
Dragnet (Wa 


SHOOTING (19) 


COLUMBIA 

Phffft fee 

Joseph and His Brethren 
(CinemaScope; 
Technicolor) the 


RKO 

nqueror 5 nemé- 
Scope; Technicolor) 
20,000 Leagues Under 
ea (Disney: 
CinemaScope 


a 


i 


INDEPENDENT 
Return of Columbus 20TH-FOX 
(Paal-Real) There's No Business 
Long John Silver (Kauf- Show Busine 
CinemaScope; (CinemaSc 
Technicolor) Woman's W 
(CinemaS 


MGM U-I 

Many Rivers to Cross Five Bridge 
(CinemaScope; Smoke Signal 
Eastman) (Technicolor 

Jupiter's Darling Destry (Techn or) 


(CinemaScope; 
Eastman) WARNER 
Deep in My Heart East of Eden (Cinema- 
(Technicolor) Scope; WarnerColor} 
Athena (Technic Helen of Troy {Cinema- 
Scope; WarnerColor} 
Land of the Pharaohs 
(CinemaScope; 
WarnerColor) 


/ 


man; 


PARAMOUNT 
Run for Cover 
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Disney Net 
Doubled for 
Six Months 


LOS ANGELES: Earnings of Walt Disney 
Productions in the first half of the current 
fiscal year substantially exceeded those of 
the corresponding period last year, and con- 
tinued profitable operations are expected 
during the next six months, Roy O. Disney, 
president, said in a letter to shareholders. 

Consolidated net profit for the six months 
ended April 3, 1954, was $283,662, equal to 
43 cents a share on the 652,840 common 
shares outstanding. This compared with 
$142,723, equal to 22 cents a share in the 
first half of the 1953 fiscal year. 

The current “Pinocchio” is 
doing excellent and the feature- 
length True Life Adventure, “The Living 
Desert,” is producing sizable revenue and 
promises to earn a substantial profit, Mr. 
Disney reported. The two most recent live 
action pictures, “The Sword and The Rose” 
and “Rob Roy, The Highland Rogue,” while 
not up to cxpectations at the domestic box- 
office, 


reissue of 
business 


are doing well in many foreign ter- 
ritories. 


Retired eb. Smith to Make 
Four More Shorts for MGM 


MGM announced this week that it had 
prevailed upon the recently retired Pete 
Smith to come out of that retirement to make 
four additional “‘Pete Smith Specialties” for 
1954-55 release. The subjects to be made are 
“Global Quiz,” “Historical Oddities,” “Ani- 
mals in Action” and “The Fall Guy.’ The 
scripts are to be written by Joe Ansen who 
has done a number of them for the short 
subjects producer. 


MGM Cartoons Now 


In CinemaScope 

HOLLYWOOD: MGM’s studio 
has completed the conversion of its stand- 
ard cameras to CinemaScope, according to 
producer Fred C. Quimby. A backlog of 
four painted and inked subjects awaiting the 
wide-scope camera treatment are “Touché, 
Cat,” “Southbound Duckling,” 
“Brave Little Mouseketeer” and “Pet 
Peeve.” They comprise the quartette of 
new-angle cartoons now being sold to ex- 
hibitors for the 1954-55 season. 


Virginia Exhibitors 

Form New Organization 
WITHEVILLE, VA.: With the objective 
of effecting a major saving in film delivery 
costs, exhibitors here have formed a group 
to be called “Southwest Virginia Exhibitors’ 
Association.” At a recent meeting some 20 
exhibitors were present. Elected were the 
following committeemen: T. D._ Field, 
George Snidow, Cecil Curtis, Cole Flannery, 
John Lester, Clarence Hurt. The last was 
elected secretary of the new organization. 


cartoon 


Pussy 
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EDITOR CITES SCREEN’S VALUE 


AT INSTALLATION OF WOMPI 


Guest speaker at the second anniversary luncheon in Dallas recently of the Women of 
the Motion Picture Industry was Felix McKnight, at left, managing editor of the Dallas 


"Morning News." 


With him on the dais are, left to right: Fairfax Nisbet, of the amuse- 


ment page staff of the "Morning News"; Verlin Osborne, of the Paramount exchange 
and retiring president of WOMPI; Maxine Adams, of Frontier Theatres and new presi- 


dent of WOMPI, and Dr. W. A. Criswell, 


DALLAS: Everything is big in Texas, in- 
cluding the participation of the distaff side 
in industry affairs. This was strikingly in- 
dicated at the recent second anniversary. 
Women of the Picture Industry 
luncheon at the Baker Hotel, to install new 
WOMPI allow the girls to honor 
their bosses and, not so incidentally, to pro- 
vide for a pleasantly informal exchange of 


Motion 


officers, 


Views. 

In a highlight speech, Felix McKnight, 
managing editor of the Dallas ‘Morning 
News,” likened the newspaper 
the film industry and expressed some of the 
respect which the former industry has for 
the latter. 

“The day has passed,” Mr. McKnight 
“when the motion picture 


business to 


pointed out too, 
theatre has simply been one man’s business. 
It is a social force and the whole community 
should honor and the exhibitor 
who undertakes to run a theatre. A bright 
show row downtown, playing the latest re- 
leases, is a value for the merchants and 
bankers too. The neighborhood theatre and 
the drive-in are among the factors that en- 
able a realtor to develop a suburban sub- 
division. 


encourage 


pastor of the First Baptist Church, Dallas. 


thanks 


were tast 


“Dallas owes more than ordinary 
to its 
to bring the new film techniques, the vari 


exhibitors. Our theatres 


ous wide screens, the several new lenses, 
the new directional sound and third dimen 
What this did to the met 


and Dallas 


sion, of course. 


ropolitan name prestige of 
be overstated.” 

Mr. McKnight, also, was bullish about 
the future: “We, of the ‘News,’ think the 


motion picture is entering a new and won 


cannot 


derful era. If your own figures are correct 
more people are going to the theatre than 
attended before the war. So you have been 
adjusting to the new post-war times fron 
the theatre to the studio. 

Presiding was Jerry Johnson, KRLD-T\ 
star. New officers installed were: Maxine 
Adams, Frontier Theatres, president; Lot 
ena Cullimore, Columbia, first vice-president 
3illie Webb, 20th 


vice-president and 


and program chairman; 
Century-Fox, second 


membership chairman. Sue Benningfield, 
Texas COMPO, 
secretary, and Rosemary White, MGM, cor 


Mildred 


Associates, is the 


was reelected recording 


responding secretary. Fulenwider, 
Ezell & 
treasurer, 


Claude new 





National Theatres Gets 


Divestiture Extension 

WASHINGTON: The Justice Department 
has agreed to a six-month extension of 
National Theatre’s divestiture deadline. The 
divestiture previously was to have been 
completed by June 7, of this year. The 
Justice Department has agreed to extend 
this to Dec. 7, 1954. Approximately 16 
theatres still remain to be disposed of, out 
of some 110 that were to be divested under 


the original 20th Century-Fox consent 
decree, according to Justice Department of 
ficials in Washington. 


Paramount Names Stoner 


The appointment of Bryan D. Stoner as 
central division manager to succeed James 
J. Donahue, who recently resigned, has beer 
announced by A. W. Schwalberg, president 
of Paramount Film Distributing Corp. He 


previously has been with MGM. 





co L in ihe ews 
Pp 


Eric A 
ciation of America president, was brieted 
by President Eisenhower last Friday on 
the latter’s mission to the Near East. Mr. 
Johnston was to leave Thursday as the 
President’s personal emissary. 


JouNnston, Motion Picture Asso- 


STEVE Brorpy, president of Allied Artists, 
is in New York from Hollywood. 


>. J. (Pat) ScoLvarp has resigned as ex- 
ecutive to HERMAN Roppins, Na- 
tional Screen Service president. 


aide 


James J. DonoHvr, Paramount midwest 


division manager, resigned because of ill 

health, was tendered a farewell luncheon 

by his associates in Chicago last week. 
Miss 


Etten L. Love has retired as chief 


of the Federal Trade Commission’s Divi- 
sion of Export Trade. 


MERLE CHAMBERLIN, chief of projection at 
the MGM studio, has been named to serve 
on the staff of the IATSE Official Bul- 
letin. 


WALTER READE, JR., president of Walter 
Reade Theatres, has been awarded a gold 
plaque for outstanding community service 
by the Jewish War Veterans of Asbury 


Park. 


Mayor Lestic E. THompson, tor 
years in charge of labor relations for 
RKO Theatres until going on a consulta- 
tive basis recently, has opened his own 
office in the Capitol Theatre Building in 


New York. 


many 








Medical College Awards 
Degree to Skouras 


Spyros P. Skouras, president of 20th Cen- 
tury-Fox, last week was awarded an hon- 
orary degree of Doctor of Humane Letters 
from New York Medical College, Flower- 
Fifth Avenue Hospital, at its 96th annual 
commencement Mr. Skouras, 
who also delivered the commencement ad- 


ceremonies. 


dress, was chosen as speaker to emphasize 
New York Medical College’s credo that a 
professional man should be a well-rounded 
citizen actively interested in community af- 
The topic of his ae 
Citizen and 


fairs address was 


Graduate’s Responsibility as 


Physician.” 


All Officers Reelected 
By Paramount Board 

Barney Balaban and Adolph Zukor, presi- 
dent and the board of Para- 
mount Pictures, respectively, were reelected, 
as well as all other officers, at 
of the board of directors last 
New York. Other officers elected are Stan- 
ton Griffis, chairman of the executive com- 
mittee; Y. Frank Austin C. 
Keough and Paul Raibourn, vice-presidents ; 
James H. Richardson, treasurer; Austin C. 
Keough, secretary; Russell Holman, Jacob 
H. Karp, Arthur Israel, Jr., and Louis A. 
Novins, assistant secretaries. 


chairman of 


a meeting 
weekend in 


Freeman, 


M-G-M TRADE SHOW POSTPONED! 


(Former Date, June 18th has been cancelled!) 


“VALLEY OF 
THE KINGS’ 
NEW DATE! 


FRIDAY - JULY 2nd 


Nelle slelttartelem wrlace.t Originally 
Advertised For Each Branch City. 


Wide Screen 
Widely Used 


In Far East 


Approximately 50 per cent of the first run 
theatres in the Far East are already equipped 
with “some sort of wide screen,” it was ob- 
served in New York by William Osborne, 
assistant expert manager for Allied Artists. 
in describing the “general movement” to the 
new medium in that part of the world. Mr. 
Osborne has just returned from a trip to the 
Orient. 

Mr. Osborne cited the lack of television 
Tokyo are fully equipped for screening Cin- 
emaScope productions. However, “stereo- 
phonic sound has made no impression be- 
cause of technical difficulties,” he added. 

Mr. Osborne cited the lack of television 
competition in the two main Far Eastern 
countries as a definite advantage to the in- 
dustry there. In Japan, he said, there are 
two stations, one of which is government 
controlled, both operating on a small budget 
and thus cannot afford the product to offer 
serious competition. Australia has not 
licensed TV, but Mr. Osborne indicated that 
there was one station fully equipped for 
transmission and that this was being met by 
a “well organized movement” of theatre men. 

In the way of disadvantages, he pointed 
out the increased expenses in Australia 
caused by high tariffs, and the outmoded im- 
port restrictions in Japan. 


Phonevision 


Test Ended 


Zenith Radio Corp., in cooperation with 
WOR-TYV, completed its initial Phonevision 
testing in the New York area last weekend. 
The tests were termed “highly successful” 
by Dr. Alexander Ellett and they took only 
five days although it had been expected to 
require approximately two weeks. 

The test covered more than 150 locations 
throughout the station’s coverage area. 

Using a team of 15 engineers from Zen- 
ith’s Phonevision research laboratories, Dr. 
Ellett had test receivers spotted throughout 
the area of 10,000 square miles served by 
WOR-TV. Included such diverse 
locations as Southhampton, L. I.; Trenton, 
N. J.; Easton and Philadelphia, Pa.; King- 
ston, N. Y.; Hartford, Conn. and other 
sections of the New York Metropolitan area. 

“We were particularly pleased,’ Dr. Ellett 
said, “to find that throughout this vast area, 
including many fringe locations, our ‘jittered’ 
picture was transmitted dependably and 
decoded reliably by our test receivers.” 

Dr. Ellett said that the New York test 
had been specifically authorized by the Fed- 
eral Communications Commission. It was 
not a test in which the public was involved, 
he added, but was strictly for technical pur- 


poses. 


were 
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She Vistieal 


ALBANY 


Proof that a substantial city second-run 
market for the early CinemaScope releases 
is seen in the patronage attracted to the 
Madison by “The Robe” and “How To 
Marry a Millionaire,” presented with an 
intervening period of less than two weeks. 
The results from the initial showings of 
CinemaScope in a neighborhood theatre of 
the exchange district are described as satis- 
factory, not only financially but also tech- 
nically. Incidentally, the Madison’s 
manager, Oscar J. Perrin, was praised in 
a letter to “The Times-Union” for having 
“the cleanest theatre in the city,” with “no 
rowdy roughnecks to annoy those who come 
to see a good show” and with “lighting in 
perfect harmony with the picture.”. . . Stan- 
ley Warner zone manager Charles A. Smak- 
witz has been appointed co-chairman of a 
Colonial Ball at the Washington Ave. Ar- 
mory, June 25, capping a week-long celebra- 
tion of Albany as “Cradle of the Union.” 
old Visitors included: Sam Davis, of 
Fleischmanns; Peter Dana, Universal-Inter- 
national division manager Louis W. and 
Donald G. Schine, of Gloversville. 


ATLANTA 


Miss Julia Tamney has announced plans 
to construct a $100,000 drive-in on High- 
way 50, Orlando, Fla. The theatre will have 
a 100 x 60-foot screen, making it one of the 
few drive-ins in the state equipped for Cine- 
maScope. A children’s playground is in- 
cluded in the plans. It will be known as 
the Colonial drive-in. .. . Gay Stinett, owner 
of the King’s Mountain drive-in, Kings 
Mountain, N. C., has installed stereophonic 
equipment which includes two speakers for 
each car.... Dick Mullens, manager of the 
Capital drive-in, Tallahassee, Fla., is the 
new manager at the Capital theatre, Plant 
City, Fla. He replaced the late Byron 
Cooper, who died recently of a heart attack. 
... D. W. Fuquay has been appointed man- 
ager of the Coral theatre, Coral Gables, 
Fla. He replaced Bill Watts, who resigned. 
. . . The Cherokee theatre, Gaffney, S. C., 
has installed a wall-to-wall Raytone Screen. 
... The Cloud theatre, St. Cloud, Fla., is 
being renovated at a cost of $20,000. 


BALTIMORE 


The Stanley Sterns, Town theatre man- 
ager, celebrated their seventh wedding an- 
niversary.... Mr. and Mrs. Oscar Kantor, 
Warner salesman, are in Honolulu. 
George Hoover, Variety Clubs International 
from Florida, was in town. . . . Mother of 
Newell Howard, Ullman Theatres, Salis- 
bury, Md., passed away recently. . . . Capitol 
theatre, Ocean City, Md., recently reopened 
for the summer season, has installed Cinema- 
Scope. .. . Fred Schanberger, Jr., Keiths, 
is recuperating at Bon Secours Hospital 
after stomach surgery. Hal Marshall, 
20th Century Fox representative, in town 
from Philadelphia. . . . Jack Sidney, Sr., 
father of Loew manager, Jack Sidney, in 
town from California. . . . George Hen- 
dricks, Mayfair manager, is vacationing in 


MOTION PICTURE HERALD, JUNE 12, 1954 


Atlantic City. Lauritz Garman, Gar- 
man Theatres, continues in Union Memorial 
Hospital. . . . C. Elmer Nolte, Jr., Durkee 
executive, joins a commitee of distinguished 
citizens formed to raise funds to help Police 
Department continue operating Police Boys 
Club. Clubs have until recently been spon- 
sored by the Variety Club. 


BOSTON 

Metro exchange office personnel threw a 
farewell party tor Mrs. Elizabeth Dervin, 
who retired after 34 years as cashier and 
Miss Enez Squillaro, who resigned, follow- 
ing ten years as head of the contract depart- 
ment. Miss Squillaro is Europe-bound for 
a seven-week tour but Mrs. Dervin’s plans 
are unsettled. . . . Irving Sussman, Metro- 
Premium, following a three-month sojourn 
in Nebraska, has returned to his Boston of- 
fice. . . . Jack Hill has replaced Jack Mc- 
Carthy as WB salesman, the latter resign- 
ing to enter the insurance business. .. . 
Frederick Fedeli, Jr., son of the owner of 
the Rialto, Worcester, graduated from the 
Tuck School, Hanover, N. H., recently... . 
Carole M. Yarchin, daughter of Abraham 
Yarchin, insurance broker well-known in 
the district, was married to Farley M. 
Marcus at the Sheraton-Plaza recently. .. . 
Jerry Callahan, AA city salesman, has re- 
cuperated from a minor operation and is 
back covering his (downtown) beat... . 
Metro’s “Pep Club” outing will be held at 
the Cliff Hotel, Scituate June 28. 


BUFFALO 


Mike Simon, well known in Buffalo ex- 
change area exhibitor and distributor cir- 
cles, who for many years was manager of 
the local Paramount exchange and who just 
recently resigned as manager of the Detroit 
branch of the same company, is now a mem- 
ber of the local UA sales staff covering the 
Albany territory out of the local UA branch, 
according to an announcement by Stanley 
Kositsky, exchange manager. . . . Business 
at drive-ins in this neck of the woods is up 
20 to 30 per cent over last season. It is all 
part of the general over all improvement in 
the exhibition end of the industry. . . . The 
Community theatre, owned by Jack Zurich 








WHEN AND WHERE 


June 14-16: Annual spring board meeting 
and get-together, Allied Theatre Owners 
of Indiana, South Shore Hotel, Lake 
Wewasee, Ind. 


June 17-19: Meeting of the executive com- 
mittee and board of directors, Theatre 
Owners of America, Beverly Hills Hotel, 
Los Angeles. 


June 27-29: Annual convention, Mississippi 
Theatre Owners Association, Edgewater 
Gulf Hotel, Edgewater Park, Miss. 








Spotlight 


in Solvay, N. Y., was heavily damaged by 
fire last week. . . . Stanley Kozanowski has 
put the Rivoli, East Side community house 
on a half week policy for the summer... . 
The Capitol in South Buffalo has reopened 
under the management of Wadsworth Kon- 
cakowski who is leasing the house from the 
Dipson circuit. The Rialto, a Schine 
theatre in Lockport, has been closed and so 
have the State and Lake in Rochester. The 
West End theatre in Rochester is on a part 
time basis. .. . The Shea circuit has closed 
the Park in Jamestown. 
man, booker at the Columbia exchange, who 
recently suffered a heart attack, is on the 
mend and is expected back on the job soon. 


CHICAGO 

“Executive Suite,” M-G-M’s all-star dra- 
ma of big business, combined with three day 
Memorial Day holiday, proved to be big 
business for several key neighborhood houses 
showing the film... . The Vogue, 1,600-seai 
northside house, reported “sensational busi 
ness, 8,000 patrons over weekend.” 
cent rabies scare here produced a rush of 
dog license business, tying up city collec 
tor’s office to the extent of delaying a tally 
of theatre tax collections. But final figure 
indicate that May, 1954, was better by $13,- 
575.29 over that of May, 1953. Walt 
Disney’s re-issued “Pinocchio” continues to 
draw strongly in its 9th week at the small 
Loop theatre in downtown Chicago. .. . 
Lester Stepner, former Jones, Linick and 
Schaefer press agent and theatre manager 
for 17 years, is in Illinois Masonic Hospit l 
with an old back injury and heart condition. 


CINCINNATI 


An unusual procedure for an ozoner was 

staged recently by the Twin drive-in, oper 
ated by Rube Shor and associates. The the- 
atre, the only outdoor operation within the 
city limits, had on display a “Rocket Man”’ 
Space Ship, advertised as a 35,000 exhibit, 
showing an atomic cannon, radar, turbo 
booster selectors, bomb sights, space tor- 
pedo, charts and crew quarters. The display 
attracted city-wide attention. ... The Para 
mount theatre, larger of the two Northio 
operations in nearby Hamilton, Ohio, has 
reduced its prices for CinemaScope show- 
ings from a top of 90 cents and more to 
the regular house scale of 50 cents for ma 
tinee and 70 cents evenings. The move is 
designed as a business stimulant. The 
Sky Top drive-in, featuring a modern and 
complete restaurant, has been opened by Mr. 
and Mrs. Orien Smith, at Sebrea, Ky. 
At Ashland, Ky., Mrs. Dorothy Sexton 
Dawdon and Mrs. Juanita Sexton Best have 
disposed of their Alftom theatre to an east 
ern chain syndicate, and the building, used 
as a theatre since 1938, will be converted 
into a business room. 


CLEVELAND 


A new low attendance over the long holi 
day weekend was reported by majority of 
subsequent run indoor theatre operators. 


George Suss- 


Re 
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Downtown theatre attendance was spotty, 
but drive-ins reportedly benefitted by the 
fine weather. .. . It is reported that Norbert 
Stern of Pittsburgh is going to build an 
1,800-car drive-in between Youngstown and 
Canfield. Jack Gertz of Jack L. Gertz 
Enterprises is in Saluda, North Carolina, 
preparing the opening of his Mountain 
Manor resort hotel for the season. ... Nat 
L. Lefton, retired territorial distributor, 
was subjected to emergency surgery while 
vacationing in Hawaii. Mrs. Heward 
Roth, widow of the late Paramount head 
booker, has returned from Texas to re-es- 
tablish her home in Cleveland. Jim 
Levitt, U-I city salesman, is vacationing. 

Jack Armstrong, circuit owner with 
theatres in Toledo and surrounding area, 
attended the VistaVision demonstration in 
Chicago. Harry Buxbaum, Paramount 
branch manager, also attended. . Irwin 
Pollard, former local Republic branch man- 
ager, has moved his family to Detroit where 
he is now with United Artist in a 


capacity. 


COLUMBUS 


‘The Moon Is Blue” continues to draw 
large crowds at the World in its sixth week. 
Mrs. Nancy Franklin won the title of 
“Perfect Secretary” in the “Executive Suite” 
contest conducted by Loew’s Broad and the 
“Columbus Citizen.”, New members of 
the Independent Theatre Owners of Ohio 
announced by Robert Wile include William 
Onie, Mariemont and Rialto, Cincinnati and 
Miami-Western, Oxford; Virgil Pfau, Star- 
lite drive-in, Fostoria; Sante Macci, Wayne, 
Greenville; Charles A. Williams, Tala- 
wanda, Oxford, and Earnest Bunnell, Crist, 
Loveland. Wik announced return of 
several former members including Lester 
Shultz, Speedway drive-in, Greenville; Mrs. 
Mary Semelroth, owner and James Herb, 
general manager, Semelroth circuit in Day- 
ton and Franklin. Loew’s Broad has 
installed auditorium speakers which are be 
ing used for the first time during the show- 
i . “Three Coins in the Fountain.” 


DENVER 


Eddie Specht, recently named as manager 
of the Ritz, and a top-flight organist, has 
instituted daily organ recitals at the theatre. 
The Denver Cinema Study club gave $600 
to Variety to be used in their support of 
a child’s speech clinic at the University of 
Denver. . Speaking before the Rotary 
Club Arthur H. DeBra, director Community 
and Exhibitor Relations, Motion Picture 
\ssn of America, told them Denver needed 
an active Motion Picture council with plenty 
of participating housewives. Helen 
Spiller, manager, and Robert Nelson, em- 
ploye, of the Esquire, were forced to give 
a gunman $50, but convinced the man they 
did not know how to open the large safe. 

Kelly Baione, manager the Cottage, 
Tempe, Ariz., formerly in this territory, 
was visiting friends here during his vaca- 
tion. 


DETROIT 


The Variety Club plans its big annual 
bust to be held at the Tam ’O Shanter Golf 
Club June 28... . The Ambassador theatre 
in St. Louis and the Capitol in Cincinnati 
have been added to the Detroit Cinerama 


sales 


also 


36 


territory under the direction of Frank Up- 
ton. Further explorations into unique 
advertising methods have Cinerama ads run- 
ning Tuesdays and thursdays on the tele- 
vision page with the twin themes, “Can 
Never Be Shown on _ Television” and 
“There’s Nothing Like It on Television.’ 
Bill Green believes that he’s in the eye of 
persons already in an entertainment mood 
as they turn to the TV programs. . . . The 
hat trick has been worked again by the 
Krim brothers with Sol going to New York 
to look at product and brother Mac coming 
in from the coast to fill the manager’s chair 
at the Krim. .. . Because of his recent heart 
attack, Eddie Love, RKO office manager, 
has taken a year’s leave. .. . Adams house 
manager, Forest Thrasher and wife, Ann, 
will visit her folks in Kansas. 


HARTFORD 

Jack Keppner, son of the Morris Kepp- 
ners, Burnside Theatre Corp., East Hart- 
ford, is recovering from hip surgery. 
Sperie Perakos, general manager of Perakos 
Theatre Associates, New Britain, has been 
elected president of the Yale Club of that 
city. He is a member of the Class of 1938. 
... The Starlite drive-in theatre, Stamford, 
Conn., turned over proceeds of the June 8- 
10 performances to the widow and children 
of Nelson Maruca, 27-year-old projectionist, 
who died suddenly last month of cerebral 
hemorrhage. William Sobel, theatre man- 
ager, said that fellow projectionists of the 
Stamford Projectionists Union, for the past 
month, have been voluntarily performing 
Maruca’s shift and turning the income over 
to his family. Sam Harris, partner, 
State theatre, Hartford, has been recuperat- 
ing from surgery. ... Nick Kounaris, part- 
ner, Kounaris-Tolis Theatres, Meriden and 
Newington, Conn., has returned to his New 
Britain home, following an extended vaca- 
tion stay at Raton, Fla. Joseph 
Quattrocca has been named manager of the 
E. M. Loew’s Lynn drive-in, Lynn, Mass. 


INDIANAPOLIS 


A five-year lease on the Coliseum at the 
state fair grounds has been awarded to Mel 
who manages the Murat here. : 
Trueman Rembusch spoke for the industry 
on a radio panel discussing “The French 
Line” controversy Sunday night... . Wm. 
\. Carroll, secretary of the Allied Theatre 
Owners of Indiana, left Friday to attend a 
COMPO meeting in New York. . . . Open- 
ing of stores on Tuesday nights (in addi- 
tion to Thursday) last week to counter the 
transit strike helped their business, down- 
town exhibitors think. Manager Al 
Hendricks has lined up the Marciano- 
Charles fight telecast June 17 for the In- 
diana. . . . Four attractions are currently 
playing second weeks here, “Dial M. For 
Murder,” “The Student Prince,” “River of 
No Return” and “Little Fugitive.” 


JACKSONVILLE 


Many faces were missing from Film Row 
as vacation time arrived with June. 
Harvey Garland, head of Florida State The- 
atres booking office, reported a big catch 
of black bass at Orange Lake. In his party 
were Byron Adams and “Buck” Robuck of 
United Artists and Bill Beck, manager, Five 
Points theatre. Sylvia Lindsey moved 
from FST to the Columbia office. . . . Ed 
Riley, manager of FST’s real estate in the 


Bx Ca 


Ross, 


Miami area, was on annual leave... . Arv 
Rothschild, National Theatre Enterprises 
general manager, and Sheldon Mandell, 
manager of the St. Johns Theatre, are ac- 
tive in social affairs of the city’s new Beau- 
clere Country Club. . Col.John Crovo, 
manager, Arcade theatre, was re-elected sec- 
ond vice-president of the Motion Picture 
Council. He is the industry’s only repre- 
sentative in this civic group. Florida 
outlets for the Marciano-Charles fight tele- 
cast on wide screen TV are the Carib thea- 
tre, Miami, and the Florida Theatre, this 
city. Clara Bowers, former Palace 
cashier, is now Mrs. William Harmon. 
Carol McCutcheon, ex-sergeant in the Ma- 
rines’ women’s corps, has joimed the FST 
office force. 


KANSAS CITY 


The board of directors of the Kansas- 
Missouri Theatre Association will hold its 
monthly meeting June 16 at the Hotel Phil- 
lips. .. . The “Vacation Movies” series of 
Fox Midwest theatres, 12 consecutive weeks, 
will start June 16 at ten theatres. The series 
is sponsored and a  roved by the Kansas 
City, Mo., Council of Parent-Teachers’ As- 
sociations, and the Federation of Catholic 
Parent-Teacher groups. After two or 
three weeks during which holdovers were 
few, this phenomenon again appears rather 
prominently. The CinemaScope “River of 
No Return” is being held over at the four 
Fox Midwest first runs and “Dial M tor 
Murder” stays at the Paramount. 


LOS ANGELES 


C. E. Davis, is owner of the new Three- 
Way drive-in, which is being readied for the 
opening June 16, in Clifton, Ariz. Ozoner 
will have a capacity of 500 cars, and will 
be handled by the Earl Johnson office. 

Joe Goldschlag, who is an assistant shipper 
at Warner became a_ naturalized 
citizen of the U. S. on May 28, and had 
his family name changed to Wayne. 

J. Harry Agron has opened his 600 car 
drive-in in Tucson. ... The Circle theatre, 
after being shuttered for almost a year, was 
reopened by Al Hanson, who heads the 
South-Lyn circuit. Bert Lenz, former 
Columbia salesman, who was on sick leave 
for the past year, paid a visit to Film Row. 
... Ted Karatz of the Cinema Park drive- 
in, Phoenix, departed on a trip combining 
both business and pleasure to his home town, 
Minneapolis. . . . After a swing through 
the mid-west, Harold Wirthwein, Allied 
Artists western division chief, returned to 
his offices at the studio. Harry Rush 
resigned as manager of the Triple-A theatre 
in order to undergo an operation. 


MEMPHIS 


Leon Roundtree, owner of Holly at Holly 
Springs and Valley at Water Valley, Miss., 
underwent major surgery at Baptist Hos- 
pital in Memphis. Mr. Roundtree is recov- 
ering nicely. . . . Ben Cammack, district 
manager, RKO, Dallas, and Ed Williamson, 
district manager, Warner Dallas, 
were Memphis business visitors Arthur 
Groom, manager of Loew’s State theatr 


3ros., 


3ros., 


is vacationing in Mississippi. . . . V. E. 


Crawford, owner of Jeran theatre, Boone- 
ville, Miss., is seriously ill at Baptist Hos- 
pital in Memphis. . . . Howard C. Nelson, 
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who was recently promoted to salesman by 
National Theatre Supply Co., and trans- 
ferred to Oklahoma City from Memphis, 
was back in town on a visit with Mrs. 
Nelson and their 5-months-old son. . 
Johnny Barnes, 27, was engaged by Loew’s 
State Theatre to live in a display window 
at Goldsmith’s department store—across the 
street from the theatre—for a week to ad- 
vertise “The Long Wait,” current State film. 
The window attracted much attention. It is 
on the Main Street side of the department 
store. 


MIAMI 


Robert Williamson, manager of the Dade, 

reports a new assistant, Tom Braun, for- 
merly with RKO in New York City. 
The Lincoln, on Miami Beach’s famed Lin- 
coln Road, will be minus its popular man- 
ager, Gordon Spradley, for a few weeks 
while he enjoys a well-deserved vacation. 
... The annual June wedding bell has pealed 
for the following: WTVJ’s legal director 
Richard Wolfson and Elaine Reinherz, 
Frank Wilcox, staff announcer at WTVJ 
and Donna Kirby; Betty Bramble, artist at 
WTVJ, and disc-jockey Peter Cole; and 
3ernard Rosen, producer-director, and Tacy 
Hiatt, continuity editor, both of WTVJ.... 
“The Men of the Fighting Lady” landed 
in town with much fanfare which included 
a preview for press and radio on board the 
navy destroyer U.S.S. Darby. Gene 
Bryant, of RKO, has a crew of cameramen 
in Nassau, shooting underwater sequences 
for “The Big Rainbow.” 


MILWAUKEE 


Friends are wishing Doug Mellin, sales- 
man for Romar Vide, theatre advertising, 
a speeding recovery. Doug underwent an 
emergency operation at St. Luke’s hospital 
here last week. He is coming along nicely 
now. His wife Vera, works in Wisconsin 
Allied office... . Mr. Harmon, manager of 
the Fox-Uptown theatre, rented out the 
house to Koehler’s Tot and Teen Dance 
Studio for their Annual Dance Recital 
“Stars of Tomorrow,” June 10. Incidentally, 
Betty LaVerne’s two daughters, Diann and 
Sharon, were in the show. . . . Orville Pet- 
terson, office manager at Universal, and his 
four teenage daughters attended Wisconsin 
Variety’s Special Dinner Party honoring 
the Milwaukee Braves. .. . Gordon Hewitt, 
buyer and booker, Fox-Wisconsin Amuse- 
ment Corp., came to the Braves dinner with 
his young son, who was busy getting auto- 
graphs of all the players. 


MINNEAPOLIS 


Construction of a new two-story exchange 
building for Universal Pictures on film row 
is expected to start in about one week. The 
building is expected to be ready for occu- 
pancy by October 1... . Jack Cohen, one- 
time branch manager, has rejoined the sales 
staff of 20th-Fox. Until recently he was 
operating a greeting card company. 
LeRoy Miller, Universal branch manager, 
was in Milwaukee conferring with the 
Swirnoff & Marcus circuit. Forrie 
Myers, sales manager for Paramount, cele- 
brated his 25th year with the film company. 
He started in 1929 as a biller. Ralph 
Pielow, Jr., of Quad-States Theatre Service, 
was in Pittsburgh to visit his father, branch 
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manager of MGM there, who is hospitalized 
following surgery. ... Bill Soper, of North- 
west Theatre Service, is sporting a 1954 
Ford convertible... . J. T. McBride, Para- 
mount branch manager, Harry French, 
president of Minnesota Amusement Co., 
and exhibitors Lowell Smoots of Little Falls, 
Minn., and Freeman Parsons of Sauk Cen- 
tre and St. Cloud, Minn., attended the Vis- 
taVision demonstration in Chicago. .. . 
Helen Lammi is the new biller at Universal. 


NEW ORLEANS 


M. Campbell has taken over operations of 
the Robertsdale, Robertsdale, Ala., from 
Mrs. Harry Bye and Mrs. Florence Handlin. 
... Paramount Gulf Theatres will close the 
Alberta, a second run situation in Meridian, 
Miss., July 16. . . . Joy’s Theatres, Inc., 
shuttered the New Joy, Jackson, Miss. 
Mrs. Selma Kinerd after many years in the 
inspection department at Warner Bros., re- 
signed to give all her time to home duties. 
... Chas. Waterall, Sr., operator of a chain 
of theatres in Alabama, on his visit here 
announced that the construction of his drive- 
in, Grove Hill, Ala., is well under way... . 
Mrs. Fannye Phillips, who deserted Film 
Row a few years ago for domestic duties 
after more than 15 years cashiering for 
Monogram Southern, has taken a part time 
position with Lippert Pictures. 


OKLAHOMA CITY 


The Will Rogers theatre was closed June 
1 for a private screening. .. . The Warner 
theatre is closed temporarily, but will reopen 
soon. ... The Rialto theatre, Tulsa, Okla., 
held a talent contest on stage May 28 and 
29. Twenty acts were presented. ... The 
Campus theatre, Stillwater, Okla., closed 
after the Saturday night performance, May 
29. Will reopen next September. . . . The 
Gregg theatre, at Caney, Kan., was damaged 
by fire May 30, causing damage estimated 
at $15,000. The theatre is the only year- 
round house in Caney. 30th the Sky- 
view drive-in and Starlite drive-in, Ard- 
more, Okla., had bargain nights June 2 
when the price of admission was 50 cents 
a carload. 


PHLADELPHIA 


Melvin J. Fox, president of the indepen- 
dent chain of Fox Theatres, Inc., and chair- 
man of the Theatre Division of the 1954 
Allied Jewish Appeal, announced a 15 per 
cent increase in gifts this year by his divi- 
sion. . . Leonard Mintz, in addition to his 
independent distribution duties, is now sales 
representative for the Superior Theatre 
Equipment Company. Honorary life 
memberships in the IATSE were presented 
in Easton, Pa., to the three remaining active 
charter members of Local 203 there—James 
Dowling, chief projectionist at the State; 
Edward Black, projectionist at the Embassy, 
and Harry Mcllroy, assistant carpenter at 
the State. . . . Fern Rock, local neighbor- 
hood house now under owner management 
of Herbert Elliott and Elmer Risley, re- 
opened this week with CinemaScope screen. 

Exeter Township, near Reading, Pa., 
renewed its 10 per cent amusements ticket 
tax for another year in its 1954 school budg- 
et. . . . E. M. Loew’s, Inc., Boston, pur- 
chased an 18-acre tract near Allentown, Pa., 
for the erection of an 1,100-car West End 
drive-in, which John S. Scully, Jr., owner 
of the Midway, Allentown, Pa., will book 


and manage on a contemplated July the 
Fourth opening. Also in Allentown, the 
Fabian Circuit leased the Boulevard and 
Airport drive-ins from David Milgram, of 
Philadelphia. 


PITTSBURGH 


In spite of top product, the downtown 
houses are still nose-diving, thanks to the 
transit strike which began May 9, and con- 
tinues despite constant mediation by Fed- 
eral, state and city officials. Even such 
quality product as “Dial M For Murder,” 
“The Student Prince” and “Three Coins 
in the Fountain” did only ordinary business 
in the face of the prolonged strike. How- 
ever, “The Student Prince” and “Three 
Coins” both rated second weeks. pe iT 
Is Cinerama” perking up a bit at the Warner 
after a tie-in with Yellow Cabs during the 
strike. Patrons using Yellow Cabs to reach 
home get a dollar reduction. . The final 
Variety Club Tuesday luncheon of the sea- 
son honored the Roselia Telethon committee, 
responsible for collecting $209,000 for the 
new annex at the Roselia Foundling Hos- 
pital. Attorney I. Elmer Ecker presided. 


PORTLAND 


Roy Rogers, Dale Evans, Gordon MacRae, 
Ed Sullivan, Tex Ritter, David Rose, Gloria 
Greenwood, and Homer Welch were to 
headline the 1954 Rose Festival musical here 
June 10-12. Oregon exhibitors had a 
big luncheon June 7 with touring National 
TOA executives as guests. Sherbie 
Gutokoff purchased the Selwood theatre 
from the Tommy Moyer Circuit June 1. He 
is giving the spot a tacelifting. Ever- 
green’s ace showmandiser Oscar Nyberg is 
off on a vacation. He will be new manager 
of Evergreen’s soon-to-be-reopened Fox 
theatre. Former San Francisco district 
manager for the Fox West Coast Theatres, 
C. E. MacDonald, has hypoed the famous 
Multnomah Falls Inn. He lives here and 
commutes. ... Marriam Holtz, Sr., has set 
up an office and will distribute film to Alaska 
from. here. Evergreen brass William 
Thedford and Carl Mahne were in from 
Seattle to confer with Oregon district man- 
ager Russ Brown about the opening of the 
Fox theatre. 


PROVIDENCE 


E. M. Loew’s drive-in theatre, Rhode 
[sland’s pioneer open-airer, located at the 
Providence-Pawtucket city line, recently 
lost its gigantic, electrically-lighted display, 
when the property it was on was sold. This 
huge which heralded current and 
forthcoming attractions, was discernable 
from great distances, and motorists driving 
both to the northern and southern sections 
of the State were impressed by its size. . . 
Cornelia Otis Skinner made one of her rare 
local appearances when the World Affairs 
Council of R. I. sponsored her “International 
Night” for a single performance. .. . Many 


“spec,” 
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of Hollywood’s brightest stars will trek to 
this vicinity to fulfill personal appearances 
as guest-stars at the Newport Casino theatre. 

. E. M. Loew’s drive-in baseball entry in 
the Providence amateur league, fastest or- 
ganization in this sector, continued to dom- 
inate the pennant contenders when Jim An- 
derson pitched and batted the team to a 2 to 
1 triumph over Colonial Novelty. 


ST. LOUIS 


Robert Bishop, assistant 
Majestic theatre, East St. 
the Mississippi River from St. 
the first donation to the St. 
cerebral palsy fund drive. ... The Rex thea- 
tre, Sikeston, Mo., has been presenting three 
days of western thrillers and all have been 
well received. . Mrs. Frank Henson, the 
wife of Loew’s city manager in St. Louis, 
has fully recovered from a recent serious 
illness. . . . The Hoo-Hoo theatre, Gurdon, 
Ark., has installed a huge new Magni-Scope 
screen. . . . The Cowtown drive-in theatre, 
St. Joseph, Mo., observed its anniversary 
May 30 with a variety of activities. “Texas 
Carnival” and “Girls of Pleasure Island” 
were shown. ... Russell Bovim, of St. Louis, 
division manager for Loew’s Theatres, spent 
a week in New Orleans, La., and Houston, 
for the opening of “Gone With the Wind.” 


TORONTO 

Joe Cardwell, manager of the Bloor, 
moved over to the Alhambra, following the 
promotion of Mike King to the Nortown.... 
Local Famous Players managers entertained 
Don Edwards prior to his departure to 


manager of the 
Louis, Ill., across 
Louis, made 


Clair county 


has 





he is to become manager 
of the Tivoli.He has been manager of the 
Nortown here. .. . Film publicity men and 
press gathered at the Variety Club club- 
rooms to welcome Archie Laurie back to the 
city. Archie, formerly manager of the Se- 
ville, Montreal, was recently appointed pub- 
licity director of United Artists for Canada. 

The Variety Club executive entertained 
sportswriters and radio personalities at the 
clubrooms to indicate to them the importance 
of the Variety Baseball Night at the Maple 
Leaf Stadium. 


VANCOUVER 
The Provincial Government Tax Depart- 
ment is planning to inspect “buck nights” at 
B. C. drive-in theatres to ascertain if there 
is any evasion of taxes in the system. In 
other words, they want their pound of flesh 
on all admissions under the tax law. 
Jack Donnelly, of the Strand, is in military 
hospital for surgery on his leg from a old 
war wound. Mary Brown, Orpheum 
cashier, is on vacation south of the border. 
. Nip Gower of the Dominion, away to 
Me: -xico for a manele holiday. eee Mickey 
Stevenson, Paramount office manager who 
went to Toronto for a sales meeting, bought 
himself a new car in Windsor and saved 
himself a few hundred dollars by driving it 
back the 3,000 miles to Vancouver. . . . Lily 
Brewer, formerly at the Capitol, is now in 
the box office at the Odeon-Vogue. . . . Jack 
Senior, Paramount shipper, joined the Har- 
lan Fairbanks pop-cern concession outfit. 
He was replaced by Harvey Levin, formerly 
with Famous Players Art shop. Leth- 
bridge City Council is looking over plans 
advanced by local interests to build a $250,- 


Hamilton, where 
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000 theatre in downtown Lethbridge, AlI- 
berta....T. W. Towriss, who operates the 
320-seat Capitol, Princeton, B. C., will build 
a new 450-seater this summer in the mining 


town which has a population of 3,800. 


WASHINGTON 


John O'Leary, 
Century-Fox, has two talented dancing 
youngsters, John and Maureen. Recently 
8-year-old Maureen appeared with the Na- 
tional Ballet at the Washington Festival of 
Arts. . CinemaScope equipment is being 
installed at the Pulaski drive-in, Dublin, Va. 

Joe Gins, former branch manager of 
Universal-Intern: itional here, and now dis- 
trict manager for the company with head- 
quarters in Boston, was given a party by 
his Washington office staff. He will also be 
honored by the Variety Club on June 18, 
with a cocktail party and buffet supper... . 
Max Cohen, Minerva Film Exchange, who 
has been confined to his home for several 
months with a heart condition, now is able 
to have occasional visitors. . . . Earl Taylor, 
a patient at the Will Rogers Memorial Hos- 
pital at Saranac Lake, New York, has writ- 
ten to several of his Washington friends 


sales manager for 20th 


lauding the excellent hospital conditions. 


Court Enjoins Union 
Seeking Two in Booth 


ST. LOUIS: Circuit Court Judge Douglas 
L. C. Jones, St. Louis County, has upheld a 
theatre owner’s plea that union picketing not 
force him to hire two operators in the place 
of one. Judge Jones issued a permanent 
injunction sought by Hugh Graham against 
picketing of the La Cosa theatre, Ann, 
Mo., by Local 143. “This court will go as 
far as the law permits to encourage and help 
labor ameloriate its conditicn, but it cannot 
join with defendants in denying Graham the 
opportunity to secure a livelihood for him- 
self without being forced to hire an un- 
wanted man, when this man will not be of 
any service to him,” Judge Jones said in his 
ruling. An appeal is expected. 


General Precision Votes 
Dividends on Five Stocks 


Directors of General Precision Equipment 
Corporation have declared the following 
dividends on the company’s stocks: 40 cents 
per share on the common stock; a regular 
quarterly of 72%4 cents per share on the 
— cumultative convertible preferred; a 
regular quarterly of $1.25 per share on the 
$5 lividend cumulative preferred stock, se- 
ries A, 1952; a dividend of 62% cents per 
share on the $5 dividend cumulative pre- 
ferred stock, series A, 1954, for the period 
April 30, 1954, to June 15, 1954; a regular 
quarterly of $1.25 per share on the $5 divi- 
dend convertible preference stock, series B, 
C and D. All dividends are payable June 15, 
1954, to stockholders of record June 7. 


To Move Reade Offices 


Walter Reade cirtuit offices in New York 
will be vacated beginning in July and will 
move to Asbury Park, N. J., where the cir- 
cuit will make its headquarters in the re- 
converted home of the late Walter Reade, 
SF 
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An International Association of Motion Picture Showmen—Walter Brooks, Director 





275 Pages of Good Showmanship Svery Year 


VERY once in a while, someone asks 
us for a text book on exploitation or 
showmanship, and we are compelled 
to reply that the best such text book is 
contained in the pages of the Managers’ 
Round Table, which amount to a total of 
more than 275 pages of concentrated show- 
manship in every 52 issues of the Herald. 

It isn’t very practical to publish a text 
book for showmen, for there are so many 
variable factors involved, such as compara- 
tive abilities to utilize such information, the 
differences in bookings and playdates, and 
the dissimilarities in different 
situation. Good managers must study the 
progress of their trade, week by week, and 
they must read, and remember, their text. 

The best book on “The Management of 
Motion Picture Theatres” was written by 
Frank H. “Rick” Ricketson, president of 
Fox Intermountain Theatres, and published 
by McGraw-Hill Book Co., in 1938. It has 
long since been out of print, although we 
have hoped that “Rick’”’ would reissue it in 
revised form, some day. The only other 
book in prospect is along similar lines, 
written by Curtis Mees, which has been 
appearing in chapter form in Better Thea- 
tres, as part of the Herald. This valuable 
and up-to-date information is available to 
every subscriber to keep on file. 

But the fact remains that nobody can 
hope to be a showman by what he reads in 
a text book, by itself. There is no course 
of instruction, the professional aspects of 
showmanship are not taught in any school 
or college. You have to be born with a 
knack for doing showmanly things, and you 
can cultivate that basic skill by attending to 
business along lines that are constantly 
revealed, and constantly changing, in the 
daily pursuit of business at the box office. 
It is a peculiar fact that the majority of 
good ideas are adaptations—something you 
see done elsewhere, which you make over 
to fit your particular need and circumstances. 

The Round Table is a reciprocal organi- 
zation of motion picture showmen, the 
world over, who exchange their good ideas 
in our weekly meetings. There are no dues 


basic each 
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THIRTEEN IS UNLUCKY 


The theatre owner and manager pays 
twelve different kinds of taxes—and a 
municipal admission tax would be No. 13, 
unlucky for all parties concerned. 

No other type of business has so many 
tax bites to worry about—so many varia- 
tions, from so many directions. It is the 
popular idea to tax the movies. Entertain- 
ment must be luxury, for it costs too much 
to take the family out. If legislators lived 
like their constituents, they would know. 

Charlie Jones says, in his new Northwood 
theatre, in lowa, that ''the families come 
out, in eights and elevens'"—and he prays 
for more family pictures. We have too 
much pressure in this industry from the top- 
level, and not enough voice See these family 
groups who just want to go to the movies. 

The industry at large can return thanks 
for the elimination of taxes on admissions of 
less than 50¢. This was always basic, and 
remains so. We have lost ground, losing 
sight of this vital fact. But the greatest 
good for the greatest number will follow 
such a rule. If they relieve the tax burden 
on the family, we will find the tax relief 
we need for film industry, in municipalities 
and boroughs, throughout the land. 

When we start fighting for the family— 
and stop crying for the ‘poor’’ film indus- 
try, which nobody will believe anyway— 
then our tax problems will be resolved. 
Business is good and can get even better. 
Nobody has any complaint except the 
multiplication of taxes on top of taxes. 


That's our bad luck. 





or fees; it costs something less than 10c 
per week to read your copy of the Herald 
at your own desk. The 275 pages of show- 
manship, if bound between covers and sold 
as a book, would cost three times the sub- 
scription price. We urge those who seek 
textbooks to use the Round Table, and 
contribute to it, as their proper share in 
making this a better business. 


1954 


@Q EXHIBITOR organizations around the 
world are seeking acquaintance and coopera 
tion on grounds of mutual interest, and the 
Allied States Association of Motion Picture 
Exhibitors, in this country, have been in 
vited to attend the annual convention of the 
3ritish Cinematograph Exhibitors Associa 
tion which opens at Harrowgate, England 
on June 20th. It is a healthy sign and wil! 
produce an interesting chain reaction, in our 
conviction and belief. 

For instance, it would be revealed to our 
visiting delegates that the British are ac 
complished showmen, and have been doing 
their jobs professionally and well, for more 
years than we have over here. 
nothing stuffy about British showmanship, 
and they are quite able to point the way, in 
any international meeting. The Round 
Table has more than 500 members in En- 
gland, and we know how distinctly profes- 
sional and competent they are in the business 
of selling tickets at the cashier’s box. 

We've often domestic 
readers that they study the condensed show 
manship in the British Round Table, which, 
for lack of space, is literally compressed to 
an idea in every line of type. You'll find 
these items no different than your problems, 
and their solutions are so saleable that we 


There’s 


suggested to our 


wonder why our eager beavers don’t observe 
and copy more to their advantage. 


MN 


@CURIOUSER and curiouser, things 
become, as they tear down the new and 
beautiful Center Theatre in Rockefeller 
Center, most modern in New York City, 
because they couldn’t find broadcast sponsors 
enough to support it as a theatre for free 
admission—and now it is that the 
Paramount Theatre on Broadway will turn 
over its Monday performances to the Fire- 
stone Tire & Rubber Company, who will, 
of course, admit the audience for free. A foot 
in the door, a small thing creeping out 
of the woodwork in this business, but it 
signals a change in policy that isn’t pleasant 
to contemplate. —Walter Brooks 


said 
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Pictorial Proot 
Of Promotions 


What comes first—the 
hen or the egg is an old 
question, but there's no 
+ ag which comes first, 
the promotion or the = 
profit. Here you see what ne 
managers are doing to 
promote pictures, and you i. off WIDE mom SCREEN 
can calculate their interest a na 
in the transaction. 





Maurice Druker, manager of 
Loew's Midland theatre, Kansas 
City, used this 40x60 blow-up 
of a nice letter from a veterans’ OF 
organization to prove the popu- \ re “PRISONER 
larity of "Prisoner of War'— : oe WOW SHOWING 
from those who knew what they , 
were talking about; and below, 
Robert T. Murphy, manager of 
the Century theatre, Buffalo, 
shows his ingenious lobby dis- Eggs-ploitation for "The Egg 
play device for Riot in Cell and |" in Omaha took realistic 
Block II. form in a series of window and 
lobby displays, arranged with 
the cooperation of numerous 
hens and chickens, plus pla- 
‘ — . We swore we would never cards to tell the story of the 
one |——— | use another picture of a reissue picture in Tri-States 
ballyhoo gorilla on this Theatres. 
page, since we've seen too 
many of them from all over 
the world, but this time, 
we'll relax the rule, in honor 
of the United States Ma- 
rines, and Betty Anderson, 
publicity director for the 
Downtown and Hollywood 
Paramount theatres, for the 
test engagement of "Gorilla 
at Large." 


Coming Soon 


Joc 
premiere 


Carl J. Ferrazza, manager 
of Keith's theatre, in Cin- 
cinnati, posed with this 
lobby display to promote 
a local disc-jockey tieup 
for "Three Coins in the 
Fountain" — which picture, 
by the way, is a trip to 
Italy for those who will 
never get there. 


y yd be 

His me) Ya Deane Brown, manager 
. = wade COR . x of the Lyric theatre, In- 
dianapolis, conjured up 
TING SERVICE a this display of trains and 
‘ ‘ stuff as promotion for 
v * "Rails Into Laramie"— 
there are a lot of folks who 
like railroading even better 
than riding the range with 
lonesome cowboys. Who 
doesn't have a_ nostalgia 
for the engines that used 

to whistle in the night? 


#> 
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J. W. Beach, manager of the Appalachian 
theatre, Boone, N. C., sold his insurance 
agent on the idea of sending out birthday 
cards to customers, each one good for a 
guest ticket. 

v 

George Krevo, manager of the Palace the- 
atre, Jacksonville, trimmed his lobby with 
very authentic tropical vegetation obtained 
where “Naked Jungle” was filmed. 

v 

C. A. Matthews, district supervisor for 
Alliance Theatre Corporation, really made 
hay when the sun shines by advertising a 
return date of “The Moon Is Blue” for 
drive-in patrons who had previously missed 
the picture. 

v 

Dale Baldwin ran a ‘‘movie marathon’— 
an eight-hour show, and we don’t approve of 
the idea for general use—but it brought in 
customers who sat from 7 p.m. until 3:30 
a.m. and that’s endurance, but not anything 
else. It’s cutting the potential 
down to size. No showmanship! 

v 

A. C. Vallet, manager of Interboro’s Par- 
sons theatre, Flushing, L. I., had a Punch 
and Judy show for the youngsters in his 
neighborhood theatre. 

v 

Ingenious advertiser in this neighborhood 
is stapling three approximately 9x12 display 
cards around a street light post—they can’t 
blow away and they can be seen three-ways. 
No complaints as yet, and they do show up 
fine on street corners. 

v 

John DiBenedetto, manager of Loew’s 
Poli theatre, is using stair-risers to advertise 
“Gone With the Wind’—putting a strong 
sales message in a prominent place where it 
repeats as you climb. 

v 

Bob Nelson, manager of the Broadway 
theatre, Timmins, Ont., had an ingenious 
display for “Francis: Covers the Big Town” 
—with patrons pinning tails in the right 
place. For “Cruel Sea” he had his staff in 
borrowed naval uniforms. 

v 

Bill Burke had an outstanding lobby dis- 
play for “Beyond the 12-Mile Reef”—most 
of which was a 24-sheet cut-out and the rest 
a build-up borrowed from Naval sources to 
show deep sea diving apparatus and nauti- 
cal things. 


audience 


v 
Geo. T. Forhan, manager of the Bele the- 
atre, Belleville, Ont., illustrated his marquee 
lettering for “Lili” with a cute cut-out of 
that Leslie Caron character. 
v 
Sperie Perakos, general manager, is ad- 
vertising a new children’s playground at 


the Plainville, Conn., Drive-In, as well as 
the largest drive-in screen in the world. 





ee , in = fret 





Yma Sumac, who sings in five octaves, 
and stars in “Secret of the Inca,” made a 
personal appearance in Hartford in 
junction with the opening of the picture at 
the Allyn theatre. Ray McNamara knows 
what she gets for her concert dates, so it’s 
a substantial profit for picture and theatre. 

v 

Harry A. Rose pretty proud of his pro- 
motional window displays for ‘Rose Marie” 
at Loew’s-Poli Majestic theatre, Bridgeport, 
where he does some over-all thinking along 
showmanship lines. 


con- 


v 
John G. Printz, manager of the Odeon 
Christie theatre, Toronto, is a new member 
of the Round Table, with an exhibit of his 
skills as an entry for the Quigley Awards 
in the second quarter. 
v 
Harry Boesel, manager of the Fox Wis- 
consin Palace theatre in Milwaukee, is an 
eager beaver in the Quigley Awards com- 
petition, anxious to match his top record of 
several years ago with new examples of his 
good showmanship. 
v 
C. H. Stuart, manager of the Waco thea- 
tre, for Interstate, at Waco, Texas, had an 
“Early Bird” matinee—at 6 o’clock in the 
morning, so business girls could see “Execu- 
tive Suite” before going to work, with cabs 
and breakfast furnished. 


—. % 
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‘CRUSADE, 


Irving Mack’s “Inspiration” says (among 
other things!) that “When you're only aver- 
are 
He has some other good quotes, 
not for this column. 


age, you're as near the bottom as 
the t p!” 


you 


Howard Fiegley, manager of the Rivoli 
theatre, Toledo, used special advertising 
during a recent bus strike, offering to re- 
fund 25c from the admission price to all 
adults who came in taxis. 

v 

Leonard Gouin, manager of the Capitol 
theatre, Peterboro, Ont., had a special dis- 
play on his mezzanine for ‘Mission Over 
Korea,’ using model planes and news pic- 
tures with poster materials. 


Michael King, manager of the Alhambra 
theatre, Toronto, obtained excellent display 
results for “Quo Vadis”—illustrating his 
marquee with a poster cut-out and planting 
the pictorial part of a 24-sheet inside the 
theatre. 


De Ts 
theatre, Oakville, Ont., borrowed newspaper 
photographs from the Oakville Record, to 
add value to his 3-dimensional display for 
“Terror on a 
as the basis of the presentation 


Daniel, manager of the Gregory 


Train”—using a shadow box 


Paul W. Wenzel, manager of the Strand 
theatre, Newburyport, Mass., 
something quite out of the ordinary when he 
landed a 
memorating the 100th anniversary of a local 
bank, with an invitation to see 
of Mt. Everest” and ‘Alaskan 
guests of the bankers. 


accomplished 


cooperative advertisement com- 


" ‘onquest 


Eskimo” das 


+S 


Paul Jacobs, at left, manager of Warner's LaRoy theatre in Portsmouth, Ohio, submits 
visual evidence of his tieup with the American Legion, for the benefit of the "Crusade for 
Freedom" and Radio Free Europe. The support of civic leade’s and the approval of Moe 
Silver, division manager, was boosted with a Proclamation by the Mayor, and the theatre 
designated as Crusade Headquarters. A Marine color guard, a 15-minute broadcast from 
the lobby, and a short-wave radio demonstration as part of the display, resulted in $350 
in lobby donations, and 1,000 signatures on the Freedom Scroll. All of which is duly 
entered as proper material for the Quigley Awards. 
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As “Gone With the Wind” 


Returns to Peachtree St. 


MGM’s second world premiere of “Gone 
With the Wind” at Loew’s Grand theatre in 
Atlanta, 15th 


film on these home grounds, got 


and the Anniversary of the 
off to as 
exicting a demonstration as was obvious 
with the original presentation, at the same 
theatre, all those years ago. As you can see, 
the crowds acclaimed the return to Peach- 
tree Street, and all Atlanta stood at atten- 
tion for the re-preview, in new dimensions. 
The picture looks even bigger on the new 
wide screens, although the theatre, and the 
setting, remains very much the same. A 
street stretched front of 
Loew’s Grand, brought the new presentation 


banner, across in 
in focus, at original point of attraction. 
Taxis cruising the streets of the Georgia 
capitol were tagged with due notice to At- 
lantians for an event of historical impor- 
tance, and local papers gave it the original 
treatment, plus the veneration of the years. 
Ann Rutherford was present, from the MGM 
studio, and greeted with typical Southern 
hospitality, for a beautiful girl, which is the 
approximation of 100 per cent in either de- 
partment. George Murphy was there to in- 
troduce her, and to act as master of cere- 
monies on various and sundry programs, 
including both radio and TV. There were 
other pretty girls, you may be sure, and 
Cammie King came on from Hollywood, for 
the Southern handicap race of jeunes filles. 
It was a big night on Peachtree Street. 
“Gone With the Wind” is re-opening at 
Loew’s State theatre, on Broadway, to the 
kind of turn-away business that was typical 


of the original run at the Capitol. It’s in 


new dimensions, on wide-screen and it’s new 
in any form to a new audience that missed 
it in 1939. You can’t match or equal GWTW 
as an audience attraction and the story will 
live forever. MGM has gone to lengths to 
provide new sales approach to match the 
new dimensions and you can do it all over 
again. Boyd Fry, manager of Loew’s Grand, 
is doing the job in Atlanta, with the benefit 
of the local branch field staff and some ap- 
plause from Emery Austin, in New York. At 
the same time, the picture is opening on the 
Coast, and will have equally deluxe re-open- 
ings in other key cities. The campaign from 
Atlanta is already scheduled as an entry for 
the Quigley Awards in the second quarter. 

It’s a good idea to recall the history of 
GWTW, which remains the industry’s big- 
gest picture, even on the fifth time around. 
It’s just as long as it used to be, but wider. 
Don’t ask how they did it, but now it has 
new dimensions, to better see the grandeur 
of such spectacular scenes. As Rhett Butler 
says in the picture, ‘““Take a good look, my 
dear, you can tell your grandchildren you 
watched the old South disappear one night.” 
Nothing has ever matched the film in history 
of the film industry. 

Statistically, the film has grossed over 
$40,000,000 as the distributor’s gross income, 
for David O. Selznick, the producer, and 
Loew’s, Incorporated. That means about as 
as the exhibitor’s share of the 
It is now 


much again 
total gross at the ticket windows. 
playing for the first time in countries abroad, 
and commands as much attention as it ever 
did on Main Street, U.S.A. 
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Anybody Who Can't Read 
This, Stay After School 


Jacques Martin had an interesting contest 
Young and Pretty” which is 
shown on last week’s Round Table picture 
page, as one of his prize-winning entries for 
the Quigley Awards. And so, we thought 
you would like a caption in French, and it 
you can’t read it, stay after school and con- 
sult “Jeunes Filles, paraissez 
‘Riches, Jeunes et Jolies,’ faites pretendre 
votre photo avec Vic Damone, en evant de 
ce theatre... 


for “Rich, 


teacher: 


et gagnez de nombreux prix, 
The 
were posted in the lobby and the prizes were 
(1) Un magnifique Costume de Bain; (2) 
Un set, collier bracelet et boucles les d’ori- 
elle; (3) Des permanentes, et produit de 
Beaute; (4) Une photo 8 x 10; en coleur; 
(5) Banquet de Corsage; (6) Un magni- 
fique Gateau; (7) Une magnifique Jupe; 
and (8) 3 laisses-passers bon pour 1 mois 


La quelle Choisirioz-vous !” pictures 


au theatre Mercier.” 


Makes Money Selling 
Movie Shots to Folks 


E. C. Lamoureux, manager of the Palace 
theatre, Windsor, Ontario, writes his thought 
that if Round 
their money back after a big parade, find 
an amateur photographer will take 
movies and then sell the 16-millimeter shots 
of folks who want their pictures, enlarged 


Table members want to get 


who 


to snap-shot size. Besides that extra revenue, 
the full-length parade picture is an attraction 
in itself, and everybody wants to get in the 
act. The idea of making local movies al- 
ways creates good will, and usually costs 
little—in these days, almost anybody can do 
it. This year, in Windsor, they had 45,000 
in the parade. 


Free Movie Tickets 
In Sponsored Page 


Rufus C. Neas, manager of the State the- 
atre, Mooresville, N. C., 
of a newspaper page on “The Glenn Miller 
which eight cooperative mer- 
chants offer free guest tickets for his current 
attraction, with very large display for the 
pressbook mat, the idea and the playdates. 
One thing that strikes us that if you find it 
hard to sell a group of merchants on a full- 
page cooperative ad, it might come easier if 


submits a tear sheet 


Story,” in 


you tied in some ducats, which after all, are 
introductory, and you need ways and means 
to get the right distribution for the right 
number of free tickets at the right time to 
make friends and influence people to believe 
that the movies are better than ever, and 
their best entertainment. Know more 
slogans to combine in one sentence ? 


any 


Role] Ga g9) 


FILMACK 
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TRAILERS zz 


1327 S. Wabash - Chicago, Ill. 630 Ninth Ave. - New York N.Y. 
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CLASSIFIED ADVERTISING 





Fifteen cents per word, money-order or check with copy. Count initials, boxnumberand address. Minimuminsertion $1.50. Four 


insertions for the price of three. Contract rates on application. No border or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 


OD 


commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





HELP WANTED 


USED EQUIPMENT 





WANTED: MANAGER WITH EXPLOITATION 
and promotional experience by theatre chain situated 
in eastern states. Top salary paid, vacation, group 
insurance, and hospitalization. Please answer giving 
qualifications, experience, and _ salary expected. 
BOX 2791, MOTION PICTURE HERALD. 





POSITIONS WANTED 


EXTREMELY EXPLOITATION MINDED MAN- 
ager, thoroughly experienced, circuit trained, desires 
good connection. BOX 2792, MOTION PICTURE 
HERALD. 








THEATRES 


MOTION PICTURE THEATRE—MARNE, MICHI- 
ow (near Grand Rapids) building and equipment. 

is is a modern theatre, built about five years ago. 
Seating capacity 408. Radiant heat. Air-conditioned. 
Motiograph projectors and sound. Large capacity park- 
7 lot. Situated in good agricultural area. Phone 

9-6221, Real Estate Department, THE MICHIGAN 
TRUST COMPANY, Grand Rapids, Mich. 








FOUR HUNDRED SEAT, AIR CONDITIONED, 
only neighborhood —_ Pgs x converted, wide 
screen. Ten thousand, half . LAKESHORE THE- 
ATRE, Jacksonville, Florida. 


1KW 


cellent 


LAMPHOUSES AND 
condition, $495 pair; DeVry dual projection 
and sound, rebuilt $895, Holmes $495. Buy on time! 
$.0.S. CINEMA SUPPLY CORPORATION, 602 W. 
52nd St., New York 19. 


RECTIFIERS, EX- 





SWELL BUYS AT STAR! CENTURY CC OR 
Simplex E-7 mechanisms, 6 month guarantee, only 
$475 pair; RCA MI-9050 soundheads, rebuilt, $595 
pair; Ashcraft or Strong mogul 70 ampere lamphouses, 
rebuilt, $489.50 pair; DeVry XD projectors, complete, 
rebuilt, $745 pair; Holmes projectors, heavy bases, 
arc lamphouses, etc., rebuilt, $850 pair; What do you 
need? STAR CINEMA SUPPLY, 447 West 52nd 
Street, New York 19. 





DRIVE-IN EQUIPMENT 








THEATRE FOR LEASE —450 SEATING CA- 
pacity, in industrial and tourist city, central west coast 
of Florida, population 5,500. Excellent opportunity 
on small investment. Theatre located in heart of busi- 
ness district. Write, P. O. BOX 202, Tarpon Springs, 
Fla. 





FOR SALE: CITY ISLAND, NEW YORK, 
neighborhood theatre, 590 seats, 
2793, MOTION PICTURE 


VENTILATING EQUIPMENT 


BEAT THE HEAT BUT NOT THESE PRICES 
—ball-bearing bucket blade exhaust fans 12’’—$25.50; 
16’’—$37.50; 18’—$45. Prompt deliveries blowers and 
air-washers. Send for details. S.O.S. CINEMA SUP- 
PLY CORPORATION, 602 W. 52nd St., New York 19. 


ONLY 
population 7,000. BOX 
HERALD. 








CENTURY “CC” DRIVE-IN OUTFIT ONLY $3495, 
others from $1595 (send for lists). Incar speakers 
w/4” cones $15.50 pair w/junction box; Underground 
cable $65M. Time deals arranged. S.O.S. CINEMA 
6 od CORPORATION, 602 W. 52nd St., New 
fork 19 





SEATING 


HERE’S A DELUXE CHAIR BUY! 1500 AMERI- 
can Bodiform fully upholstered, rebuilt like new $12.50; 
others from $4.50. Send for Chair Bulletin. S.O.S. 
CINEMA SUPPLY CORPORATION, 602 W. 52nd 
St., New York 19. 








NEW EQUIPMENT 


MASONITE MARQUEE LE = RS, FITS WAG- 
ner, Adler, Bevelite Signs: 4’’- 8’—50c; 10’’—60c; 
12’’—85c; 14’”’—$1.25; 16’’—$1. a "§. O.S. CINEMA 
SUPPLY CORPORATION, 602 W. 52nd St., New 
York 19. 











MIRRO-CLARIC REPRESENTS BEST 
in metalized all purpose screen—only $1 sq. ft. 
seams absolutely invisible! Kollmorgen wide angle 
lenses, special apertures immediately available! S.O.S 
CINEMA SUPPLY CORPORATION, 602 W. 52nd 
St., New York 19. 


VALUE 
Welded 


| local 
| Arrange 


| book that is a 


| maScope 





| nac—the big book about your business 
| Contains over 12,000 biographies of important motion 
picture personalities. 7 
| plete 


| Schiller Ave., 


STUDIO EQUIPMENT 


EXPERIENCE SHOOT 
newsreels, commercials, documentaries 
advertising tie-ups with local merchants 
Film Production Catalog. S.O.S. CINEMA 
CORPORATION, 602 W. 52nd St., New 





CAPITALIZE YOUR 
™\ 
Ask for 
SUPPLY 
York 19 


SERVICES | 


PROGRAMS, 





WINDOW CARDS, HERALDS, 


photo-offset printing. CATO SHOW PRINTING CO, 


Cato, N. 





BOOKS 


TECHNIQUES” THE NEW 
for everybody in or connected 
industry—the clearly pre- 
sented, authoritative facts about 3-D, Cinerama, Cine- 
and other processes—covering production, ex- 
hibition and exploitation—contains 26 illustrated arti- 
cles by leading authorities—edited by Martin Quigley, 
Jr., 208 pages. Price $4.50 postpaid. QUIGLEY BOOK- 
SHOP, 1270 Sixth Ave., New York 20, N. Y. 


RICHARDSON’S BLUEBOOK OF PROJECTION. 
New 8th Edition. Revised to deal with the latest tech- 
nical developments in motion picture projection and 
sound, and reorganized to facilitate study and refer- 
ence. Includes a practical discussion of Television 
especially prepared for the instruction of theatre pro- 
jectionists. and of new techniques for advancement of 
the art of the motion picture. The standard textbook 
on motion picture projection and sound reproduction. 
Invaluable to beginner and expert. Best seller since 
1911. 662 pages, cloth bound, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 


MOTION PICTURE AND TELEVISION ALMA- 


1953-54 edition. 





SCREEN 
““must”’ 
with the motion picture 


“NEW 








Also all industry statistics. Com- 
listing of feature pictures 1944 to date. Order 
$5.00, postage included .Send remit 


vour copy today. 
BOOKSHOP, 127 Avenue, 


tance to QUIGLEY 
New York 20, N. Y. 


WANTED TO BUY 


50c EACH FOR 
advertising. J. 
Ohio. 


0 Sixth 





OLD LANTERN 
KOREN, 4201 





WILL PAY 
slides used for theatre 
Cleveland 9, 





"Line" Stirs New Legal 
Row in Indianapolis 


INDIANAPOLIS: A week of controversy 
spearheaded by Marion County Prosecutor 
Frank H. Fairchild has failed to stop show- 
ing RKO Radio’s “The French Line.” But 
the legal maneuvering has brought it reams 
of publicity resulting in crowds at all four 
Marion County theatres playing it. 

Most drastic step was the filing of affi- 
davits against Russell Brentlinger, RKO 
branch manager, and four exhibitors charg- 
ing them with possessing and exhibiting ob- 
scene pictures. The exhibitors include 
Manny Marcus, Ambassador; Rex Carr, 
Ritz; Peter J. Fortune, Tuxedo; and Forest 
Sanger, Westside Outdoor. Two other 
drive-ins outside Marion County also are 
playing the picture. 

RKO Radio meanwhile obtained a tem- 
porary injunction from Superior Court Jus- 
tice John Niblick enjoining the prosecutor 
from interfering or threatening to interfere 
with the exhibition of the film. The hearing 


MOTION PICTURE HERALD, JUNE 12, 1954 


Earlier 
to re- 


was continued to next September 
the court issued restraining 
strain Mr. Fairchild from preventing the 
showings. William Evans, Jr., of Hays & 
Hays, is representing RKO in Indianapolis. 
The law firm was founded by the father of 
the late Will H. Hays, former president ot 
the Motion Picture Producers and Distribu- 
tors of America. Mr. Hays and his brother, 
Hinkle Hays, headed it until the former’s 
death this spring. 


order 


Legion Classifies Three; 
Condemns French Film 


The National Legion of Decency this 
week classified three new films, rating one 
C, condemned. In Class A-1, morally un- 
objectionable for general patronage was 
“Challenge of the Wild.” In Class A-II 
“Waterfront.” Mayer-Kingsley’s “Le 
Plaisir” was given the C rating because it 
“present in both theme and treatment a 
sympathetic portrayal of immoral actions. 
Morever, it contains material morally un- 


was 


suitable for entertainment motion picture 


theatres and is offensive 


Screen Extras Guild 
Elects Administration 


The administration’s ticket of officers and 
directors were elected 
jorities of up to three-to-one, at the 
Hollywood | last 
Among reelected offi 


to religion 


and reelected by ma 
annual 
voting in week, of the 
Screen Extras Guild. 
cers are Richard H. Gordon, president, and 


Jeffrey Sayre, treasurer. 


Jacques Dicharry Dies; 
New Orleans Exhibitor 


NEW ORLEANS: Jacques A. Dicharry, 
68, New Orleans theatre operator, 
June 3. At the time of his death he 
president of Jadal Theatres, Inc., and Lin- 
coln Theatres, Inc. He constructed the Lin- 
coln theatre in 1921 and operated it for 33 
He is survived by the widow, two 
daughter. 


died here 


was 


years. 
sons and 
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What’s left after customers buy their tickets at your 


box office? Coins to jingle in their pockets... or extra 


profits to show in your ledger? It all depends on you. 


Theater patrons have proved from coast to coast that 
they enjoy delicious Coca-Cola when they come to see 
the show. It will pay you... handsomely... to 
make Coke available in your house. For details 


on a variety of vending equipment, write 


The Coca-Cola Company, P.O. Box 1734, A . 
Atlanta, Georgia. KY Bb 


en ola 


(0) an). 48 7] 
neyine 


“COKE” IS A REGISTERED TRADE-MARK. 





THEATRE 


CARL R. MOS, RICHARD GERTNER, Associate Editors 





Better Equipment for Cold Drink 


Summarizing and picturing lat- 
est developments in devices for 
preparing and serving beverages and 
ice cream novelties at theatre refresh- 
ment stands, with a pictorial review of 
dispensers and cabinets (next page). 


THE RAPID strides in pop- 
ularity made in the past few years by soft 
drinks and ice cream among patrons of the- 
atre refreshment stands—both indoor and 
outdoor—have been paralleled by tremen- 
dous improvements in the equipment avail- 
able to dispense these products. There is 
now on the market a variety of machines 
in both categories, geared to do a job meet- 
ing the requirements of every type of thea- 
tre from the small town to the metropoli- 
tan operation. The evidence is offered in a 
pictorial review of this equipment, includ- 
ing specifications, which begins on the next 
page. 

Though traditionally thought of as re- 
freshments for the summer time, soft drinks 
and ice cream have been proving their abil- 
ity to win profits for theatre operators on 


Installations of automatic coin soft drink dis- 
pensers continue to increase in theatres as attested 
by the recent addition to refreshment facilities 
at the Capitol theatre in New York City (shown 
at right). The machines are all Apco "Soda 
Shoppes," the center one having a capacity of 
six flavors and the two on either side serving 
three different drinks each. (Also see next page.) 


BETTER REFRESHMENT MERCHANDISING 


and 9ce Cream Sales 


a year-round basis. Cold beverages 

are now sold all year at approximately 

75% of the indoor theatres and vir- 

tually all drive-ins in the country. Ice 

cream is offered at 90% of the out- 

door and at about 50% of the 
refreshment stands. 

In dispensing soft drinks the majority of 

theatres (regardless of type) offer them to 

patrons in cups from manually operated 


indoor 


units either placed conveniently on the 
counter, where they have the additional ad 
vantage of providing display, or in a floor 
model behind the stand. Continual im 
provements are being made in their ma 
chines by manufacturers of both types, i 
cluding changes designed to increase the 
draw rate, the refrigerating mechanism and 
the appearance and utility of the cabinet 


itself. For an example of the latter, one 





company has added a superstructure to its 
1954 floor model with a case on the front 


which can be used for advertising display. 


More and more theatres are also install- 
ing automatic coin drink dispensers, in some 
cases placing them adjacent to the stand to 


EPR EI EG 
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provide additional revenue and in other in- 
stances using them exclusively. Major im- 
provements have also been made lately in 
these machines, and deluxe models are now 
available to dispense non-carbonated as well 
as carbonated beverages, hot drinks along 


bonation. 





with cold, and beverages of variable car- 


Most of these machines are now 


multi-Aavor units with models including 1, 
2, 3, +, 6 and 8 flavors and capacities rang- 
ing from 250 to 2,000 cups. 

In the ice cream field there is also evident 


ia RR Re RE eS RM. 


Beverage Equipment in Review 


ee 


THE SODAMASTER, 


three flavors 


equipped to 
of carbonated 
drinks plus continuous supply of soda. 
Special self-cleaning faucet designed 


serve 


to prevent intermingling of flavors. 
Model D4H (above) serves four 
flavors and up to 2,500 finished 
drinks without refilling. New super- 
case for 
display cerds and plastic medallions 
on either side for flavor identifica- 
tion, both being changeable. Car- 
bonic Dispenser, Inc., Canfield, Ohio. 


structure has illuminated 


THE SELMIX DISPENSER, made for 
Coca-Cola. Models feature rede- 
signed and rail bases to 
which the dispenser cabinet may be 
attached interchangeably. Designed 
to deliver a 6-ounce drink in four 
seconds. Increased irsulating effi- 
ciency. Pre-set to provide 115 drinks 
to the syrup gallon. Dimensions: 9 
inches, width; 1934 inches, length. 
Both rail and counter models rise 
173%, inches above counter. Coca- 
Cola Company, Atlanta, Ga. 


counter 


2-R 
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THE DAD'S PERLICK UNIT, to serve 
Dad's Root Beer from an 8-gallon 
barrel mounted on top, plus two 
other flavors from Bastian-Blessing 
faucets. Entire unit is self-contained 
and completely carbonated and re- 
frigerated. Models include Standard 
and Deluxe Stainless Steel; "A" units 
for 2 carbonated and | non-carbon- 
ated drinks; "B" units for 3 carbon- 
ated. Dimensions of all models: 
length, 34 inches; width or depth, 26 
inches. Dad's Root Beer Co., Chicago. 


THE SODASHOPPE, line of 
matic dispensers with models rang- 
ing in capacity from 3 to 8 drinks. 
All selective. 6-drink model (left) 
serves 4 carbonated and 2 non-car- 
bonated drinks. Cup capacity, 1,200; 
syrup, 2,500. Standard equipment on 
all models includes changemaker and 
dual CO2 regulator with illuminated 
mirror standard on 3 and 4-drink 
models. "Junior Sodashoppe avail- 
able for 2 carbonated and | 
carbonated drinks. Apco, Inc., New 
York City. 


auto- 


non- 


THE COLE SPA, automatic dispenser 
(right) equipped to serve six drinks. 
Capacity 1,200 cups; 2,400 
drinks in four large syrup tanks. M-12 
hermetic system. Dimensions: 29 by 
24 inches. All-welded steel chassis. 
Microthermic _ refrigeration. New 
"Tru-Mix" drink throw. Interior ser- 
vice light. Other models available 
for 3, 5 or 8 drinks. Equipped with 
illuminated display sign of plastic 
in bright colors or mirror if desired. 
Automatic change maker. Cole Prod- 
ucts Corporation Chicago. 


over 


THE EVERFROST SODA BAR, a 
three-faucet dispenser. Equipped with 
three 2-gallon capacity syrup tanks 
with stainless steel covers. All dry 
refrigeration; '/2 h.p. hermetic com- 
pressor. Three models available. One 
with all stainless steel finish; one 
baked red dulux with stainless steel 
capping on base section; one stain- 
less steel top section, red dulux base. 
Formica syrup tank cover, black on 
two models, red on one. Everfrost 


Sales Inc., Gardena, Calif. 
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THE KESTENBAUM DRINK DIS- 
PENSER, a two pump unit. Stainless 
steel throughout. Cork insulated. Ca- 
pacity 6 gallons each pump. Size: 17 
by 30 by 15!/2 inches high. Can be 
set flush into counter or on top. Ice 
or mechanical refrigeration. Also 
available one pump or three pump 
unit. The company reports that it can 
also supply units of any capacity to 
suit individual purposes, including 
large drive-in theatres. W. Kesten- 
baum, Inc., New York City. 
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a remarkable activity among equipment 
manufacturers directed toward increasing 
the ease with which frozen confections can 
be dispensed in theatres and also in helping 
to promote the product itself. 


In the latter respect one notable advance 
has been in the introduction of display cabi- 
nets which can be placed right into the 
counter for self-service by the customer. 
One unit of this type is equipped with an 
advertising sign on top and lighting and 


multiple-angled mirrors to magnify the dis- 
play. This unit is also provided with spoon 
trays for cups and sundaes mounted on the 
side arms. Refrigeration is thermostatically 
controlled, and the condensing unit is her- 
metically sealed. A rear storage compart- 
ment allows attendants to refill the service 
section quickly and can also be used to over- 
load the service and display area prior to 
intermissions or peak periods. 

Advances have also been recorded in the 


development of automatic ice cream ven- 
dors. These machines dispense coated stick 
confections (of which a chocolate-covered 
ice cream bar is most popular) and several 
can also vend ice cream sandwiches. ‘The 
product is usually priced at 10c and the 
3- to 


“novelty” products are 


Most of the machines are 


4-ounce 
usually bagged. 
one-flavor units. 

The most popular ice cream with both 


(Continued on following page) 


THE MAJESTIC JUICE DISPENSER, 
Model 1120-R. Equipped for coun- 
ter display with “fountain of juice," 
which sprays the beverage to the 
illuminated pastel dome and showers 
it down over the cascades. Stainless 
steel cabinet. Capacity I! gallons. 
Counter space: 17!/2 by 18/2 inches. 
Height, 33 inches. Removable lucite 
bowl. Heavy-duty Tecumseh hermeti- 
cally sealed condensing unit. Other 
models with capacity ranging all the 
way from 3 to II gallons. Majestic 
Enterprises, Ltd., Los Angeles. 








THE MANLEY ICE-O-BAR, designed 
to serve up to 1,500 cold drinks. May 
be equipped with three dummy dis- 
play heeds for various flavors. Form- 
ica top. Stainless steel faucets for 
any desired combinations of two or 
three flavors and of carbonated or 
plain water. Dimensions: 33!/2 inches 
wide; 45 inches high; 24 inches deep. 
Model 3603 shown above. Cabinet of 
white baked-on enamel. Pre-cooled 
syrup is gravity fed and syrup can be 
refilled from top. Manley, Inc., Kan- 
cas City, Mo. 


THE LYON VENDER, automatic dis- 
penser (left) for a choice of 3 car- 
bonated or 2 carbonated and | plain 
beverages. Capacity: 1,400 drinks, 
one syrup tank dispenses 600 drinks; 
the other two 400 each. Front con- 
structed of marble. New coin selector 
system has separate slots for each 
flavor, eliminating buttons or dials. 
Each flavor has its own "sold out" 
button; if one flavor runs out, ven- 
der keeps selling. Coin changer also 
available. Model shown No. 1400-3F. 
Lyon Industries, Inc., New York City. 


THE SPACARB "8" (right) auto- 
matic crink dispenser for 4 individ- 
ual flavors, 2 flavor mixes and 2 non- 
carbonated drinks. Standard features 
include "Select-O-Carb" (dual car- 
bonation) offering high carbonation 
for colas and low for fruit flavors. 
Fluorescent light fiber-glass 4-color 
sign to illuminate face of machine. 
Cup capacity: 1,000; syrup storage: 
20 gallons. Color, two-tone green. 
Coin changer standard. Size: 72!/2 
inches high; 33 inches wide; 25!/2 
inches deep. Theatre canopy avail- 
able. Spacarb, Inc., Stamford, Conn. 
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THE PEPSI-COLA COUNTER DIS- 
PENSER, Model No. 3825. Capacity, 
5 to 6 drinks per minute, total ca- 
pacity about 250 drinks. Holds | gal- 
lon syrup can. Dimensions: cabinet 
width, 9 inches; height above coun- 
ter, 13!/2 inches; overall height, 19% 
inches; length, 155 inches. Ice ca- 
pacity: 10 pounds. Cabinet has 
pressed steel exterior, painted blue 
on top, white below, plus red-white- 
and-blue Pepsi insignia. Made by 
Selmix Dispenser, Inc., for the Pepsi- 


Cola Company, New York City. 





YOUR FAVORITE DRINK: 
DELICIOUS 


Fe 


THE SELMIX CASCADE, Model No. 
8500, available in two models with 
either the fast-fill valves and per- 
forated cup cover for cafeteria oper- 
a‘ion or with permanently mounted 
valves and a solid cover for more 
conventional operation. Capacity: 24 
6-ounce drinks per minute at 40° or 
incoming water. Syrup 
with 5 gallon 


less from 80 
system: pressurized 
stainless steel syrup containers. Cab- 
stainless steel. Dimensions: 36 
inches wide; 22'/4 deep; 39 high. 


Selmix Dispensers. Long Island City. 


inet 


THE UNIFLOW DISPENSER, a cab- 
inet type with two faucets supplying 
two flavors each and one faucet for 
soda water. Carbonator is “Liquid 
Carbonic" with refrigeration by a 
Vz h.p. Servel sealed unit. Cabinet 
finished in pebble tone. Fittings are 
stainless steel. Side cabinet (not 
shown) detachable for remote in- 
stallation. Also available in a variety 
of models with three-way faucets on 
the front, model shown No. S2A4. 
Uniflow Mfg. Co., Erie, Pa. 





drive-in and indoor theatre patrons is re- 
ported to be that on a stick (probably be- 
cause of youngster demand) with sand- 
wiches, cups, cones and bon bons following 
However, frozen custard 


in that order. 


and soft ice cream products have long been 


particular favorites at drive-ins, and a few 
indeor operators have also found this to be 
profitable when facilities permit installation 
of the necessary equipment. The latest mod- 
els of freezers are pictured in this issue, 
including equipment whereby a shake or 


malt may be drawn from a spigot ready- 
mixed except for flavor. 

Whatever the size or requirements of the 
theatre the equipment is available for all 
operators to cash in on the profits afforded 
by soft drinks and ice cream. 





* Ice Cream Equipment in Review 
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THE COLSNAC, automatic vendor 
to dispense ice cream bars-on-a-stick 
or ice cream sandwiches. Capacity: 
100 bars or sandwiches in vending 
mechanism; 100 in storage, ready for 
vending. Heavy gauge steel cabinet 
on steel super-structure. 4-inch thick 
insulation on all sides. Dispensing 
chute 34!/. inches from floor. Dome 
light over coin slot. Coin changer 
standard equipment. Atlas Tool and 
Manufacturing Company, St. Louis. 


THE COLDISPLAY, self-service mer- 
chandiser with four separate com- 
partments for various ice cream nov- 
elties. Large mirror, hinged for ser- 
vice from rear, amplifies upper dis- 
play and service section. Plastic front 
is rubber mounted and unbreakable. 
Case lighted from rear. All metal 
cabinet finished in mahogany. Dimen- 
sions: width, 35%/g inches; depth, 2434 
inches; over-all height, 5234 inches. 
Supurdisplay, Inc., Milwaukee. 


4-R 








THE ROWE "180" automatic ice 
cream vendor. Capacity: 180 “pops” 
or sandwiches. Equipped with illu- 
minated display sign. Fully automatic 
with change-maker as standard equip- 
ment. Finished in Hammertone green 
enamel. Dimensions: 53 inches high; 
44 inches wide; 30 inches deep. '/, 
h.p. Nash-Kelvinator refrigeration 
unit with temperature control. Cab- 
inet of heavy-gauge cold rolled steel. 
Rowe Corporation, New York City. 











AUTOMATIC MALT AND SHAKE 
DISPENSERS: Left, the Freez-King 
shake dispenser, designed to serve 
one shake in 10 seconds, 360 an 
hour using the company's special 
formula mix. Size: 20 inches wide; 
26 inches deep. Stainless steel front. 
The Freez-King Corporation, Chi- pumps are stainless steel contained 
cago. "“KWIK-SHAKE" (above) in separate insulated refrigerated 
counter model malt and shake freezer chamber. Top and tray are light blue 
using special mix. Holds 5 gallons. plastic. 34 h.p. condensing unit. Mills 
Kwik-Shake Dispenser Co., Chicago. Industries, Inc., Chicago. 


THE MILLS SHAKE AND MALT 
MACHINE, constructed with built-in 
refrigerated syrup pumps so three 
flavors (including basic vanilla) may 
be produced without the operator 
having to leave the machine. Mix 
container, freezer barrel and syrup 


THE CHALLENGER BT 84 BOBTAIL, dual-service unit designed for oper- 
ators requiring fountain facilities to handle larger than normal service dur- 
ing peak hours. Features two draft stations and two separate sets of syrup 
oumps and crushed fruit facilities—all accessible to two operators at the same 
time. A large refrigerated storage compartment (approximately 15 cubic 
feet capacity) for bottled and packaged goods is likewise accessible through 
large lids (15 by 15 inches) on either side. In the center section of the unit 
there is a chipped ice pan, which can be reached by either operator through 
a large 8 by 15-inch lid. Fischman Company, Philadelphia. 





[PICTORIAL REVIEW CONTINUED ON PAGE 6-R] 
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The movies have helped to make her 


When she goes to the movies 


she prefers to refresh without filling 


Hollywood’s idea of beauty is the slender 
figure. And the movie fan’s greatest dream 
is to be like a Hollywood star. That’s 

why your woman patron’s taste is for the 
modern, light refreshment. And this 
modern idea sells more Pepsi-Cola in 
more and more theatres . . . in 


whatever form it’s served. 


Pepsi-Cola’s national advertising program appeals to today’s 
figure-conscious women. That's why Pepsi-Cola is today more 
popular than ever. Cash in on Pepsi’s growing popularity for 
more soft drink sales in your theatre. 
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Ice Cream Equipment in Review = o~™» 


THE CRAIG ICE CREAM VENDOR, THE SWEDEN SYSTEM OF AUTOMATIC FOUNTAIN OPERATION (above) THE SANI-SERV, automatic-continu- 
for automatically dispensing ice for preparing and serving soft ice cream products employs two machines: a ous dairy freezer for ice milk, soft 
cream bars at 10c each. Available "Soft-Serv" freezer in which is made soft ice cream for use in cones and in ice cream, frozen custard and sher- 
in two sizes: Model No. 6 with a preparing sundaes, sodas and floats; and the “Frigidmixer" in which is made bet. Automatic mix feed in full view 
capacity of 252 bars and coin a milk shake base that needs only the addition of flavoring and a few seconds of operator. Adjustable capacity con- 
changer. Model No. 4 with capacity on the mixture mixer before serving. The machines are completely automatic trol for slow and peak periods. Re- 
of 132 bars and coin changer. Steel in operation and require only toe pressure on a foot switch to draw the circulating dispensing spigot. Two 
cabinet with white enamel finish. product. The new system is available in several sizes of combinaticns depend- temperature controls. General Equip- 
Craig Machine, Inc., Danvers, Mass. ing upon requirements. The Sweden Freezer Manufacturing Company, Seattle. ment Sales, Inc., Indianapolis, Ind. 


Boosting Ice Cream Profits Through 
Self-Service and Selling in the Aisles 


at the stand (see left) and introduction 
of aisle sales (above). Manager J. J. Lefave 
reports that stand sales jumped 50% after 
the new self-service unit was placed in 
operation. The cabinet, a Universal cooler, 
affords full view of the flavors available— 
cherry, malted milk and vanilla. Even better 
results are reported through the aisle sell- 
ing by Mr. Lefave, who states that the lat- 
A considerable increase in ice cream sales has been effected at the Capitol ter sales are now 50% over those done at 
theatre in Windsor, Ontario, an operation of the Famous Players Canadian the stand. The bars are sold by ushers dur- 
circuit, through two devices—installation of an enlarged self-service cabinet ing a five minute program intermission. 


LPS LESCOL SES EAM REET ASIEN TREES AS PRREIIENT 


2 cE 9 TOAD 
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A SMART TIE-UP 
is reported by Ardley, 
Inc., makers of reflec- 
tive signs. Seems the 
Empire drive-in at 
West Webster, N. Y., 
is used as a church on Sunday morn- 
ings. So, where local ordinances prohibit 
erection of the theatre’s directional signs, 
“Drive-In Church” signs are put up. An 
example of constructive cooperation. 

* 
Switch: Gene Kilburg, general manager of 
Supurdisplay, has resigned to become g.m. of 
Stevens Candy Kitchens, Chicago. Patricia Gar- 
diner, sales manager of Supurdisplay, likewise 




















shifted to the candy company in an exec capac- 
ity. Gene and Pat did a great job for Butter- 
cup, and they'll be missed at the popcorn meets. 


- 
OBSERVING... 


That Pepsi-Cola’s Alan Finley promises 
some surprises for visitors to the Pepsi 
booth at the 1954 Tesma Trade Show. .. . 
That the “Rainbow Light,” Spacarb-8 soft 
drink dispenser, is proving a real bell- 
ringer (reported by Howard Richardson). 

That an upswing in demand for soft 
drinks is predicted by N. Y. financial 
house, Francis I. DuPont & Company, in 
a study showing that there has been a 7 
per cent increase per year since 1937. 
Listed alphabetically, Canada Dry, Coca- 

(Continued on page \10-R) 


Not to forget (assuming you have noted the 
parade of soft drink dispensers in preceding pages) 
the ultimate instrument of the sale—the paper cup, 
as it is fashioned nowadays to assure not only 
sanitation, but convenience and the original flavor 
of the contents. Here is a grouping of sturdy Lily 
Tulip cups of dispenser type, which can carry the 
name of product or retailer, or be had plain. 
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ra Vanding 
Machines 


There’s the right 
size and type 

Lily Cup for every 
dispensing iob — 
Hot and cold drinks 
. Cola... fruit 
juices... milk! 
Available in 6 0z., 
7 02., 10 02. sizes. 





The 
Counter 


There’s a wide 
selection of special 
Lily Cups ranging 
from Lily 6 0z. Cola 
cups to Lily 24 oz. 
Milk Shake cups. 
Available too... 
Lily Sundae Dishes. 


LILY-TULIP CUP 
CORPORATION 


122 East 42nd Street, New York 17, N. Y. 


Chicago * Kansas City * Los Angeles 
San Francisco * Seattle * Toronto, Canada 


Lily* has two long run 
attractions that 
guarantee top drawer 
take at every type of 
refreshment operation in 
every type of theatre. 


Mail the coupon today 
if you'd like fo see samples. 


*T.M. Reg. U.S. Pot. Off. 


Lily-Tulip Cup Corporation, Dept. MPH-6 

122 East 42nd Street 

New York 17, N. Y. 

I'd like to see samples of Lily Cups for... 
Vending Use... 











Over The Counter Use... 


Free 
Trial! 


of the famous 
SANITARY 


Sno-Master 
ICE SHAVER! 


Let Us Prove to You That 
Sno-Master Can Make You 
$100.00 a Week Profit! 








Sno-Balls & 
Sno-Cones! 


Here's a plan for aggressive thea- 
tre owners and drive-in managers! 
Try the SNO-MASTER at your 
counter for a few weeks. SNO- 
MASTER makes SNO-BALLS and 
SNO-CONES — shaved ice, fla- 
vored, in a cup—that go over BIG 
wherever they're introduced! See 
if SNO-MASTER doesn't make you 
$100.00 a week profit—and more! 
If you decide not to keep SNO- 
MASTER there's no obligation. If 
SNO-MASTER proves itself as we 
know it will, convenient payment 
plans can be arranged. . . . Write 
today for free-trial plan! 


Contact Your 
National Theatre Supply Branch, 
or write to 


SNO-MASTER 


124 HOPKINS PLACE 
BALTIMORE 1, MD. 








MERCHANDISE MART 


* news of products for the theatre 


refreshment service and their manufacturers 





Trailers Called One of 


Best Sales Stimulants 


TRAILERS WERE called one 
of the most effective media of theatre re- 
freshment sales promotion, and even greater 
use of them was forecast by J. O. Hoover 
of Martin Theatres, a leading circuit of 
the South, in an address delivered at the 
1954 convention in Chicago of the Inter- 
national Popcorn Association. As reported 
by the Popcorn Merchandiser, Mr. Hoover 
said that “no circuit disputes the effective- 
ness of trailers as a sales stimulant.” 

“Some circuits are so wholeheartedly sold 
on refreshment trailers,” he stated, “that 


they use them in all ‘A’ houses and ‘B’ 


| houses and drive-ins regardless of whether 


there is an intermission between features.” 
While he has found some theatre opera- 


PEPSI-COLA 


EXPLOITATION AT NEW 


” 


tors reluctant to insert refreshment trailers 
into the programs of ‘“A”’ Mr. 
Hoover expressed the opinion that ‘as the 
quality and technique of refreshment trail- 
ers continue to improve, more of them will 


houses, 


be shown in ‘A’ houses.” 

Circuit executives from whom he sought 
opinion in preparation of his address un- 
animously agreed, he said, that refreshment 
trailers ‘‘should be short, in color, animated 
and musical.”’ Other comments reported by 
Mr. Hoover were: 

Cartoon type trailers in 
while ‘making the concession pitch.” 

Trailers should be humorous, clever, give 
the message in jingles. 

There should be institutional trailers on 
popcorn, candy, etc., sponsored by the na- 
tional organizations of those fields. 

Mr. Hoover urged variety in the use of 
“To run the same 


color amuse 


refreshment trailers. 


YORK ROXY 





eee 


As Pepsi-Cola is now exploited at New York's famed Roxy theatre, in the installation recently completed 
with special service facilities given soft drinks because of their increasing popularity as theatre refresh- 
ment items. On the counter (at left) is the Pepsi-Cola Company's new illuminated display lamp (cata- 
loged FG-48), which produces continuously changing color and light effects by means of a 100-watt bulb 
that shines through two heavy gauge acetate drums. The bulb projects the lines and colors of the drums 


| upon an outer shade of white fiberglas. The sign is further identified with the words "Pepsi-Cola" on the 
| surmounting button. The display can be bolted either on a counter or to a wall. Its overall height is 25 


inches; the height to the top of the shade is 18 inches. Its width is || inches; depth, 13 inches. Other 


| materials used in its construction include steel and solid wood. 
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trailer week in and week out not only de- 
stroys its appeal,” he said, “but becomes 
monotonous and commonplace.” 


Sno-Cone Equipment 
Offered on Free Trial 


A FREE TRIAL of “Sno- 
Master” ice shavers, to make sno-balls and 
sno-cones in a test of the profitable exploita- 
tion of those frozen confections, is offered 
by the Sno-Master Manufacturing Com- 
pany, Baltimore, to all retailers in the re-- 
freshment field. Arrangements for the trial 
should be made through authorized distrib- 


utors. In the theatre field this equipment 


is available through branches of National 
Theatre Supply. 

It is pointed out that the items produced 
by the one 
square foot of counter space, give a profit 


machine, which requires only 


of 8c on every 10c sale, and 12c on every 


15c sale. 

The “Sno-Master,” shaves ice at the 
touch of a lever, powered by a General 
Electric %4 h.p. motor, with an 8-foot rub- 
ber-covered wire and ground connection. 

The base of the unit is aluminum, fin- 
ished with baked crinkled enamel. 


NO SMOKE—NO ODORS 


No installation needed—just Plug in! 
Saves time and labor—No attendant 
to watch or turn franks—no scraping 
of grill. And it’s EASY to CLEAN! 
Gleaming stainless steel ROLL-A- 
GRILL remains bright, attractive— 
grills clean, wholesome-looking 
franks! hour. 


SELF-BAS 


flavor—frank 
looks worth more, 
ORE for it! 


‘ 


457 W. = St., N. Y. 18, N. Y. 
Phone: CH 4- Cable JAYCONLEY 





A NA TURAL For Movie Theatres! 


T 
juices, barbecues frankfurters even- 
ly on all sides, retains natural 
expands 
and you GET 
Turns out up to 
500 delicious barbecued franks per 


Consult your 
local dealer 
or use coupon 
for further 
Mfr. information. 


the hopper is 
It is chrome 


Holding 25 pounds of ice, 
constructed of 18-gauge brass. 
plated and insulated with 2 inches of Fiber- 
The mercury switch is rubber-dipped 
and has rubber-covered leads. The switch 
lever is equipped with a rubber bumper to 
breakage. The three 


glass. 


protect glasses from 


tool blades are fixed. 





CONNOLLY 


AUTOMATIC 


ROLL-A-GRILL 


Now operating in thousands of 
e INDOOR THEATRES a 


e DRIVE-INS 


i .. Boosting Frankfurter Sales and Profits! 


STOPS TRAFFIC with its 


fascinating slow rotary motion. 


e NO WASTE—Standby Switch 
permits all rollers to rotate—heat 
bypasses half of rollers, enabling 
full frankfurter display, in continu- 
ous rotary motion without cook- 
ing, even during slow periods. 


seals in 


in size— 


J. 3. a Inc., 457 W. 40th St., N. Y. 18 
BT- 


Dept 
Send Connolly Automatic Roll-A-Grills literature to: 








Nationally 
Advertised 
HENRY HEIDE, INC. © NEW YORK, N.Y. 
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The ONE popping oil 
that does 


ao 


the liquid seasoning with 


BUTTER-LIKE FLAVOR AND COLOR 


POPPING OIL SPECIALISTS TO 


corn, fries burgers, 
hot dogs, french fries 
... 4s always liquid... 
comes in easy-to-use 
gallon can. . no 
waste, 


THE NATION 





PEOPLE AND PRODUCTS 


(Continued from page 7-R) 


Cola, Dr. Pepper, Charles F. Hires, Nehi 
and Pepsi-Cola are given the nod as mo-t 
likely to benefit. The report points out 
significantly, that “given proper presenta- 
tion,’ the per capita consumption coui | 
increase from the present half-a-bottle dail, 
to three bottles—a five-fold gain. Refres.i- 
ment merchandisers please note! 


PROMOTIONS... 

. reported by Apco prexy Sam Kres-- 
berg: Mel Rapp made exec v.p.; “Buddy” 
Rosenthal upped to v.p.; and Stan Roeh- 
ling, formerly manager of Nehi’s syrup 
sales and fountain division, joins Apco as 
v.p. in charge of new Western division, 
headquartering in Los Angeles. Stan’s 
appointment further extends Apco’s policy The Coca-Cola Company was well represented at the recent testimonial dinner for William J. German, 
of establishing its own branches for better prominent Eastman raw stock distributor, given by the New York Variety Club at the Waldorf-Astoria. 
local handling of sales, service and direct Pictured here are (seated) Mrs. M. Seider, James Loeb, concession director of Walter Reade Thea- 
contact. The company also has distribution tres, and Mrs. Loeb; Charles Okun, Coca Cola theatre representative; Mrs. Obun and Mrs. L. 6. 
facilities in Chicago, Washington, D. C., Hanna; (standing) M. Seider, vice-president of Prudential Playhouses; L. G. Hanna and C. A. Bour- 


Minneapolis and Miami, Fla. delais, Jr., Coca-Cola national representative. 








ADVERTISERS’ PAGE AND REFERENCE NUMBERS: 
FOR GENERAL INQUIRY: 
© If the service available through the coupon below is preferred for obtaining fur- 
ther information concerning products advertised, those of interest may be indicated © Classes of products on which in- 
simply by writing in the Reference Number given in the first column of the listing formation is desired may also be in- 
{numbers in right hand column indicate pages on which advertisements appear). dicated in the coupon by the num- 


Ref. No. Page No. ber preceding the item in the fol- 


|—THE COCA-COLA COMPANY 1A lowing list: 


2—J. J. CONNOLLY, Inc 9-R 
‘ ’ 100—B i i 
3—HENRY HEIDE. Inc. ae 9-R everage dispensers, coin 
101—Beverage dispensers, counter 
4—-LILY-TULIP CUP CORPORATION 7-R 102—Butter dispensers 
5—THE PEPSI-COLA COMPANY .. 5-R 103—Candy bars 
6—C. F. SIMONINS' & SONS, Inc...... 9-R 104—Candy Specialties 


105—Candy machines 
7—SNO-MASTER .... vee + oR 106—Cash drawers 





107—Cigarette machines 
108—Coffee-makers 
109—Custard freezers 
110—Films, snack bar adv. 
111—Food specialties 
112—French fryers 
113—Gum, chewing 
115—Gum machines 
116—Ice cream cabinets 
117—Mixers, malteds, etc. 
118—Popcorn, raw 
119—Popcorn machines 
120—Popcorn warmers 
121—Popping oils 
122—Scales, coin-operated 
123—Soda fountains 
124—Soft drinks, bottle 
125—Soft drinks, syrup 
126—Showcases 
127—Vending carts 
128—Warmers, buns, etc. 











MOTION PICTURE HERALD, JUNE 12, 





Te 


The Caine Mutiny 


Columbia—Kramer—Very Best Seller 


(Color by Technicolor) 


It is to the everlasting credit of the motion picture industry, and of enormous value in its 
constant battle for entertainment supremacy, that in recent months there have been so many 
excellent translations into screen terms of great books. 


Standing preeminently high in that category of achievement is this cinematic 
The work gives new and full weight to the obser- 


the notable “The Caine Mutiny.” 


rendition of 


vation that fine pictures can laugh at competition ! 


“The Caine Mutiny,” Herman Wouk’s re- 
markable and remarkably successful story of an 
embattled mine-sweeper and its nerve-taut officer 
and crew personnel in World War II in the 
Pacific, probably ranks as the best seller of all 
time in the modern fiction ranks. It clung to 
the top rating in the lists with a tenacity which 
defied the forces of merchandising gravity. A 
sparklingly successful stage play has been woven 
out of a single incident, the climactic court mar- 
tial trial, which has been acclaimed on Broad- 
way. 

Comparisons with the stage play are totally 
uncalled for, since the one medium and its ex- 
pression has so little in common with the other. 
Comparison with the original novel, likewise, 
has no reasonable basis. Here is motion picture, 
not a novel and not a stage play, although it is 
happily true that this picture would come to 
such comparison well equipped to carry the day. 

If the Pulitzer Prize went to the novel of 
Herman Wouk, then there are prizes indeed in 
order for many of those responsible for bringing 
that novel to the screen. If there is sought, per- 
haps, a topmost execution of a job, it likely 
should go to Humphrey Bogart, who has 
brought Captain Queeg to snarling, pitiful, but 
brilliantly human life in a performance to better 
anything he has yet done. 

The job that Stanley Roberts did in writing 
a tight, compact, well-paced screenplay from the 
quite long, and somewhat rambling novel, stands 
as a prime example of what real screen writing 
can achieve, ane his work here unquestionably 
contributed in large measure to the success of 
the whole project. Michael Blankfort is cred- 
ited with additional dialogue, Frank Planer han- 
dled the photography, and Max Steiner pre- 
pared the musical score. Each did a fine job. 

As Stanley Kramer’s stature increases with 
this production, so and in equal ratio does that 
of Edward Dmytryk, whose direction of this 
important property made the positive most out 
of all the bright ingredients at hand. If Kramer 
coached this team, Dmytryk was the field or 
playing captain, and did a whale of a job of 
cohesion. 

Behind Bogart, and treading very closely on 
his heels in the matter of brilliance of perform- 
ance, are Jose F errer, as the Navy flier-attorney 
who defends the “mutineers”; Van Johnson, 
who as the executive officer accused of mutiny 
has never given a better performance, and Fred 
MacMurray, as the officer-writer who was the 
real instigator of the alleged mutiny against 
Captain Queeg. His role becomes unsympa- 
thetic, his performance always excellent. 

The young newcomers, Robert Francis as the 
tyro ensign on the little mine-sweeping “Caine,” 
and May Wynn, as his sweetheart, provide 
romantic interludes, including a_ beautifully 
scenic visit to Yosemite National Park, which 
may contribute little to the dramatic progress 
of the war and sea-torn “Caine,” but doubtless 
will contribute largely to the enjoyment and 
appreciation of the picture by the feminine con- 
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tingent “and. the teen-agers, two ‘© extremely im- 
portant purchasing elements in this or any other 
business. 

Pictorially and scenically, the film, in brilliant 
color by Technicolor, is of the highest calibre, 
and in its scenes at sea attains a high level. But 
beyond that, in the scenes of the typhoon, during 
which Queeg loses grip completely, and John- 
son takes command of the ship, from which 
action stems the charge of mutiny, there is ex- 
hibited a masterly handling of the device of the 
motion picture’s “miniature” technique. It is a 
crashing, stunning scene of tremendous power 
and dramatic intensity. Of different genre, but 
no less intense and strong, is the notable court 
martial trial episode and its unexpected sequel. 

Here then, is a motion picture of the highest 
order, and one which redounds to the credit of 
a whole industry. It is the kind of achievement 
which may well turn the lukewarm to vigorous 
support of the screen, and must surely add stat 
ure to its protagonists in the making thereof, 
and to the bank account of the exhibitor in 
playing it. 

York screening room. 
Superior—Cuar_eEs | §S. 


Reviewed in N ew 
Reviewer's Rating: 
AARONSON, 


date, not set. Running time, 125 minytes 
audience classification. 


Release 
General 


Captain Queeg cane .-Humphrey Bogart 
Lt. Barney Greenwa Jose Ferret 
Lt. Steve Maryk f Johnson 
Lt. ‘Tom Keefer. swaseecee ‘ Fred MacMurray 
..»-Robert Francis 
May PTT rn oe May Wynn 
Tom Tully, E. G. Marshall, Arthur Franz, Lee Mar 
vin, Warner Anderson, Claude Atkins, Katharine 
Warren, Jerry Paris, Steve Brodie, Todd Karns, 
Whit Bissell, James Best, Joe Haworth, Guy Ander 
son, James Edwards, Don Dubbins, David Alpert 


The Unconquered 


Albert Margolies— 
Helen Keller in Her Story 


A fascinating documentary drama capturing 
the magic, charm and courage of Helen Keller 


has been turned out in “The Unconquered.” 
The feature, put together with intelligence and 
fondness, is never wi anting in appeal. Interest 
in the famous subject is universal and without 
doubt, selective audiences will respond enthusi- 
astically. 

Nancy Hamilton, noted for her triple-threat 
work on Broadway, makes a distinguished bow 
in film production in “The Unconquered.” The 


SHOWMEN’S REVIEWS 
ADVANCE SYNOPSES 
SHORT SUBJECTS 

THE RELEASE CHART 








AE Fre VY gest 


picture’s narrated were done by 
Katherine Cornell. 

The days and ways of Miss 
always crowded with interest and 
are vividly caught by the camera. 
normal workaday routine, missions, 
social activities. Then the more exciting and 
dramatic chores. Her background and early 
years are captured by newsreel and documen 
tary clips. The story proceeds to show her de 
velopment with the advancing years. 

The dauntless lady who conquered blindness 
and deafness, will be celebrating her 74th birth 
day this year. The film makes a hearty and 
stirring tribute to her. 

One of the finer qualities of the picture is its 
freshness and spontaneity. Fitted into the story 
unobtrusively are appearances of noted per 
sonages who play an important social part of 
Miss Keller’s life. A special sequence with 
President Eisenhower was shot for the produc 
tion, but made as a newsreel. 

Seen at a preview at the Guild theatre in Radio 
City where the audience was tempted to thun 
derous applause and articulate appreciation. Re 
viewer's Rating: Excellent— MANvDEL HERBgs1 
MAN. 


Release date, June, 1954 


Genera! audience classificati 


sequences 
Keller’s life 
eo 
Chere is he 
visits an 


Running time, minutes 


Hobson’s Choice 


U.A.-London Films— 
Turn-of-Century Comedy 

United Artists has a delightful item for the 
discriminating exhibitor in “Hobson's Choice,” 
a leisurely turn-of-the-century British comedy 
featuring an anything but leisurely performance 
by Charles Laughton and two extremely in 
gratiating ones by John Mills and newcomer (to 
American audiences) Brenda de Banzie. The 
story is a meandering yet poignant relating ot 
how a domineering, tyrannical father, Laughto1 
meets a come-uppance designed by his daugh 
ter, Miss de Banzie, who has learned a thing 
or two at her father’s knee. 

Laughton is a prosperous provincial 
maker, a widower, saddled with three daugh 
ters, two of whom are sweet young snippet: 
and one of whom, Miss de Banzie, is bordering 
perilously on spinsterhood. The father, in bé 
tween temperamental bouts with the bottle, rul 
his roost with an iron hand. In one completel) 
unreasonable outburst, he refuses to grant finan 
cial settlements so that the two pretty daughters 
can get proper husbands and taunts Miss de 
Banzie with her impending spinsterhood 

She, in turn, picks out as her intended her 
father’s best bootworker, a shy, illiterate young 
man played by Mills. This social calamity al 
most sends Laughton and his other daughters 
to their graves, so Miss de Banzie sets about 
to show them all up. She and Mills open their 
own boot shop, taking away all the father’s 
business. She teaches Mills to read and 
and eventually is instrumental in obtaining fi 
nancial settlements for her sisters as well 
father’s recognition of her husband’s true worth. 

Dominating this chronicle of events is Laugh 
ton in his fattest film role in years, staggering, 
strutting, drooling, weeping, cursing, humoring 
—registering at one time or another just about 
every emotion known to man. It’s a flamboyant 
ly funny performance, occasionally a little too 
broad and absurd but never dull. 

Nicely balancing him are Mills and Miss de 
Banzie, whose hilarious courtship and marriage 
blossoms into a truly touching love story. Seen 
to nice advantage as the two other daughters 

(Continued on following page) 
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inued from preceding page) 
Anderson and Prunella Scales and, 
Richard Wattis and Derek 
> big supporting cast is excellent 
ghout the production is the hand 
of Britain’s best, wh« pre 
1uthored the scree ip la) 
er and Wynyard Browne 
ly handsome film, filled with 
character dial ue whi 
it but which also adds a re 
intelligent satisfaction. The 
choice feat ure. 
use wrote the original comedy 
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and 
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VINCENT Ca 
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but never 
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optional, 
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sadily f 
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1iout overstraining 
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Adventures of Robinson Crusoe 
U.A. Tepeyac Prod. Inc.—Adventure Dran 


(8 » hy Pathe yr) 
adventure stories 


Crusoe,” is 


great 


binson 


world’s 


Defoe’s “Ro agail 
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nt to the screen. The production is a grati- 

yne, showing intelligence and imagination. 

the commercial view is that the 

story is one appeals to all, whether six, 

sixteel! r sixty, lor one Can find in it many 

l and interpretation. As such it 

ng in a profitable return. 

very child is familiar with the 

who in the mid-seventeenth 

sole survivor of a shipwreck 

island in the New World. In 

casting, Dan O’Herlihy, 

Abbey Theatre of Dub- 

plays the title role, combining acting pro 

with masculine appeal. Through O’ Her 

y the controversy of man — and without 

is revealed as Crusoe tries to pit his resource 

fulness against the <td of the island, while 

struggling within against the devils of loneli- 

ness and fear. For about 60 of the picture’s 90 

minutes O’Herlihy is the only human on the 

credit of the actor, the 

and screenplay, action never wavers nor 
interest 


1g! 
ug 
lying 
apahiat from 


that 


stroke Ol 


4 young veteran of the 


1ency 


and to the direc- 


plays a fitting Friday, the 
with whom Crusoe eventu- 
island existence in friendship. 
adventure, excitement and moral 
ceeds to its conclu 
sail for civilization, 
island, pirate 


directoria 


ighout by tl 


scenery visually 

l es ive be sprink t 
expatriate Spaniard, Luis Bunuel, who 
Mexico with producers Osc 


picture in 
I l Ehrlicl Bunuel 


previous 


vant garde 


we projec tion ro 
Good M. H 
time, 


Dan O’Herlil 


Always a Bride 
U-I-Rank—B it Never a Bridegroom 
Although not as clever and witty as some of 
nedies, this latest British 1m 
using moments and, as usual, 
htful, offbeat characters. The 
is Ronald 
whose penchant f¢ 
ly by the love for 


eir previous 
t has n 
shockful 


Squire 


posing as 
resorts 


ke “ consists { f 
it swanky Riviera 
with all | savings, thet 

ney contributions from _ the 
The trouble is that the young 
teel, conventional 
heightened when 
investigator 
she’s prepared 
merry fleecing Chis time 
sell the hotel they’re staying 
he tables are turned on them 
1 off in counterfeit money. Off 
} but the police, the treasury 
man and love soon catch up with them and it’s 
marriage for the ung people and a year’s va 
cation in the Monte Carlo bastille for the rak- 
ish swindler 
All this preposterous fluff is made quite pala 
table by comic performances 
Squire is the down to the minutest 
detail and Peggy Cummins is his “much-mar 
ried” daughter. Terence Morgan as the treas 
ury man is quite adept as a man who is ostra 
cized by both the guests and the management 
because his job is to make sure no one spends 
than the amount permitted by the British 
government. Another unusual character is that 
played by James Hayter (currently seen as Mr 
Pickwick) who is seen as the wealthiest man 
on the Riviera and also the most celebrated tax 
dodger from England. David Hurst plays a 
petty thief who’s never made good and Charles 


1 more 


ier’s sake, 


a se I fine 
oa 
rogue 


more 


Goldner is seen as an amorous hotel manager. 
Chis wild potpourri of people keeps the fun 
rolling though it never reaches hilarious 
heights. It should please most art house pa- 
trons. 
“Always 

ganization 
Garret and 


a Bride” is a J. Arthur Rank Or- 
presentation, produced by Robert 
directed by Ralph Smart. The 
screenplay was by Smart and Peter Jones. 
Seen at the Art theatre in New York where 
the audience was amused. Reviewer's Rating: 
Good.—JAY REMER. 
Release date, June, 1954 
PCA No. 16759. General 
Clare Peggy Cummins 
lerence ronda Morgan 
WEOOE cece. aces eee ; “om mald Squire 
James Hayter, ! it ohr ffrey Sumner, Davi 
Hurst, Seba in bot, larle ; re ucques 
Brunius, fill iy, Dino Galvani, 
Geoffrey Goodhart, sliot Makeham 


Running time, 83 minut« 


udience es 


cques B 
Mary Hinton, 


Tanganyika 
U- Prepay Melodr 


echnicolor) 
names of Van Heflin, Ruth 
Duff, a trim trio of marquee personali 
the — ets of this production 
ucolor of melodr ima more 
kely te , be guile the youngsters than their elders 
g] pro duction by Albert J. Cohen 
Andre De Toth % up to 
lards, protess1 mall the 
Villiam Sackheim and Ric chard 
from a story by William R. 
overstretches the boundaries of illusion so 
suspense has scant chance to 
The time of the story is established, early 
] in some de 


1903, which may 
ressio1 familiarity 


Roman and 


ction ol 


spective Stal 
| 


their re 
screenplay by 
Alan Simmons, 
Cox, 


Ireque ly at 


> picture, as 

gree offset a general imp 
with plot and proceedings. 
Heflin, the central figu hroughout, 
American wl oO nas g { 
lumber busi! Finding tl 
allied w oon lem ( 
ff t find t atter. En route he 
her ite man, ho turns out to be 
killer’s brother, and a white woman whose 
tist husband has_ be killed by the ma 
| f kinds 
rdships, 
captured 


plays 
set up 
n terrorized 
l man, 


res- 


savages white 


V1iK al . £ \ irious l 
hay ~ 1t4 1 sto n i] all - 
Dut continues on its way, until all are 
by the killer and held him until dynamite 
charges n hi nted, preparatory to tell 
ing the ki he itis] approach 
ing, go off killer’s sav 

" oe e ' °° } ~} 4 $¢ ¢ 1 ¢ 
ages into a pani 1 I ates 1n a happy 
ending for Heflin ar | 

Performances are adequate, although the 
characters aré¢ dialogue 
expedient rather 

Previewed at 
Hills, where it was quietl 


\ 


Van Heflir 
Ruth Romar 
udore Noreet 
ee Short 


Challenge of the Wild 
U.A.-Graham—Adventuri 


(Color by Color Corp. 
The expedition of a 


ng Family 

America) 
family of four into the 
great north country of this continent is recorded 
with homespun quality in “Challenge of the 
Wild.” The picture is charmingly done, consid- 
ering the saceeaea’ limitations, but its appeal i 
basically for selective audiences. 

The unit that embarked from California with 
a small plane and headed north consisted of 
George Graham and his wife Sheilah, and their 
two youngsters, a b girl. Loaded with 
guns and camera they set out to bring back both 
pictures and carcass« 

Highlights of the picture are the shooting of 
two giant bear f taneling of 
two mountain lions fawn picked up as 
a pet presently provides a meal for a ravenous 
cougar. Aside from the hunting and filming the 
family manages to get in some fishing. A pair 


cious 
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of bear cubs make fine pets for the younger 
Grahams and provide a more gentle note to the 
proceedings. Mrs. Graham’s marksmanship with 
bow-and-arrow results in the exciting bagging 
ot two cougars. 

Frank Graham did the photographing and 
also produced and directed the production. 

Seen at the home office s+ ioe room. 
viewer's Rating: Good—M. H. 

Xelease date, June 1954 oe time, 
audience 


PCA N 932 


Scotch on the Rocks 


Kingsley International—British Comedy 

That British talent for wringing chuckles out 
of characterizations is amply present in this 
Group Three presentation. The story is mildly 
entertaining and leisurely-paced. It of course 
is selective-audience product. 

The players do not enjoy too much popularity 
on these shores but turn in thoroughly com 
petent jobs under the direction of John Eldridg: 
and production supervision of John Grierson. 

The frail little story tells of the inhabitants 
of a small, isolated village in the inner Hebrides 
who stubbornly refuse to pay their road fund 
licenses until the authorities provide them with 
a new road. Thus the authorities send a dele- 
gation to investigate their grievances. The ad 
ventures of the delegation provide the fun and 
interest. When the final curtain is rung down, 
two of the delegation have found romance, and 
the odd, proud and stubborn people of the ham- 
let are assured of their new road. Along with 
the road element in the story there is another 
aspect dealing with poachers. Raymond Hunt- 
ley plays the head of the delegation, and Ronald 
Squire portravs a native official. 

The Eric Linklater presentation was from a 
screenplay by Alfred Shaughnessy and John 
Eldridge. 

Seen in a New York projection 

; rating: Good.—M. H. 

date, June, 1954 
udience cl 
Matheson .. i .....Ronald Squire 
Matheson <so06sdcvsss Kathleen Ryan 
Raymond Huntley, Sebastian Fulton Mackay, 
Jean Colin, Jameson Clark, Grace Gavin, Keith Faulk 
ner, Prunella Scales, Kynaston Reeves, Andrew Keir, 
Nell Ballantyne, Roddy Macmillan 


Girls Marked Danger 
1.F.E.—The Darker Side 


\ sharp look at the sordid face of life is taken 
in “Girls Marked Danger,” an English-dubbed 
Italian film. Dealing with the white slave mar- 
ket, the film turns its cameras on some oddly 
unscrupulous characters and their doings. Vit- 
torio Gassman is the best marquee name in the 
cast, but foreign film goers are acquainted with 
three others, namely Silvana Pampanini, Eleo 
nora Rossi Drago and Sophia Loren. 

The script follows a beaten path of emotional 
conflict through robbery, remorse, deception 
and moral looseness. The entire production is 
pervaded by a raw, forthright quality, some- 
times characterized in foreign pictures as 
“naturalism” or “realism.” As such it un 
doubtedly will do business in carefully selected 
houses and with the proper exploitation. 

Menace-visaged Mare Lawrence plays a lieu 
tenant in a white slave syndicate that rounds up 
girls, advises them they are going to be dancers, 
and ships them to America. He runs afoul of a 
petty thief over a woman, and that ultimately 
leads to a vigorous showdown climax in which 
an enraged mob is about to lynch the syndicate 
leaders. Rescuing law-enforcement officers in 
tercede in time to assure legal punishment. 

Gassman plays a syndicate hanger-on in this 
Ponti-De Laurentis film which has more flavor 
than quality. Luigi Comencini directed. 

New York projection room. Re- 
viewers Rating: Fair—M. 

Release date, June 1954. 
Adult 
Lucia 


Re- 


69 minutes 


General classification. 


room. Re- 


Running 


issificatior 


Shaw, 


Seen ina 


Running time, 75 minutes. 
audience classification. 


siutn ch steneteurate ices wanaceee Silvana Pampanini 

Vittorio Gassman 
Eleonora Rossi Drago, Sophia Loren, Tamara Lees, 
Mare Lawrence, Barbara Florian, Ettroe Manni, Gianni 
Bonos, Enrico M. Salerno, Bruna Rossini 
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Demetrius and the Gladiators 
20th-Fox—''The Robe 


(Color by Techni 


Continued 
lor) 

Phe tremendous 
seen “The 


audiences which already have 
Robe” are conditioned to be receptive 
to this film. Seldom, if ever, has there been 
waiting such a number of “pre-sold” patrons. 
Neither the public nor the exhibitor is likely to 
be disappointed in the sequel. In “Demetrius 
and the Gladiators” the CinemaScope medium 
reaches a Certain maturity of perfection. Absent 
are some of the understandable technical flaws 
of the first CinemaScope picture. 

For many of its assets this picture has dr wn 
on the cast and production team that made “The 
Robe.” Victor Mature who was the surprising 
star of the first attraction continues to make 
alive the Greek slave whose career was marked 
by a robe and its original owner. Also featured 
in the parts are Jay Robinson, the Em- 
peror Caligula and Michael Rennie, Peter. The 
characterizations developed in “The Robe” are 
broadened by each of the players. 

Frank Ross, producer, who worked with “The 
picture project for years, gave the same 
lavish mounting to this attraction. Philip Dunne, 
familiar with Lloyd C. Douglas’s novel char- 
acters through his screenplay, wrote ‘Demetrius 
and the Gladiators.” Unlike “The Robe,” this 
film has a certain unity of place. All the action 
is in or near Rome 

Delmer Daves, the 
job of keeping a 


Same 


Robe” 


did an excellent 
reasonable balance between 
a human story of broad meaning and a rich 
spectacle played against the background of 
Caesar’s Rome in its declining days. To the 
director and to all the performers goes the 
credit of having even the small roles well done 

Susan Hayward, as Messalina, the beautiful, 
scheming and voluptuous wife of Claudius, the 
Emperor’s uncle and heir, shares with Mature 
the principal billing. Debra Paget is the Chris 
tian girl in love with Demetrius. Barry Jones, 
Claudius, and William Marshall, playing a giant 
African, are fine in supporting roles. 

The story opens with the last scene of “The 
Robe.” Demetrius is captured by the Emperor’s 
soldiers and condemned to be a gl ao Mes 
salina is fascinated with him. When he fails to 
turn against his Christian faith ad slay his 
adversary in thi tries to arouse his 
passion for her. At first he resists her advances 

Demetrius’ faith is shaken when the Chri 
tian girl apparently dies when several of the 
gladiators attempt to rape her. He is now ready 
to slay men in the arena and also become the 
favorite of Messalina. After a while Peter 
returns from a trip and rekindles the faith in 
the former Greek slave. Demetrius repents of 
his sins recalls the time when he found 
the robe at the foot of the Cross. Again con 
demned to the gladiators arena, Demetrius 
throws down his sword. Before « can be 
killed the Praetorian Guard slays the Emperor. 
The new Emperor Claudius, and his reformed 
wife Messalina, pledge not to molest the Chris- 
tians as long as they are not disloyal. Demetrius 
resigns his commission in the Praetorian 
Guards and with Peter returns to his friends 

The film includes a number of action shots 
of Demetrius and other gladiators in death 
struggles with one another and also of Deme- 
trius in combat with three tigers. In Cinema- 
Scope these have an almost startling 
sense of reality and presence. In these 
and elsewhere in the film the stereophonic 
sound is effective in enhancing the drama. The 
arena, the palace, Roman streets, the costumes, 
are all attractive in striking color by Techni- 
color. 


Reviewed at the home office 
rating: Excellent—M. Q., Jr. 


1954. Running time, 101 minutes. 
> 


direc tor, 


arena, a 


as he 


scenes 


scenes 


> oan Ter ¢ 
Reviewer's 


Release date, June 1 : 
PCA No. 16588. General audience classification. 


Demetrius : secveceess Victor Mature 
Messalina...ocsssccceces nals .+..+-.-5usan Hayward 
.Michael Rennie 
--Debra Paget 
.Anne_ Bancroft 
--.Jay Robinson 
chard Egan, Ernest 


Karl Davis, 


William Ma ars sh all, 


a Tones, h 1 
Evans, Everett Glass, 


Borgnine, Charles 


Jeff York, 
James, 


Brooks, 


Carmen 


‘ 


-eprinted 


ADVANCE SYNOPSES 


THE BOUNTY HUNTER 

(Warner Brothers) 

PRODUCER: Sam Bischoff. DIRECTOR: 
Andre de Toth. PLAYERS: Randolph 
Scott, Dolores Dorn, Marie Windsor. War- 
nerColor. 

WESTERN. Randolph Scott, a bounty-hunt 
er—a man whose trade it is to hunt down crimi 
nals for whom there is a reward, goes to Twin 
Forks in search of three bandits who made a 
$100,060 train robbery the year before. With the 
help of the doctor’s daughter, Dolores Dorn, 
whose father had tended the wounds of one of 
the bandits at the point of a gun, Scott little 
by little is able to force the hand of the bandits 
all of whom have gone on to become respect 
able citizens 


REAR WINDOW 
(Paramount 
PRODUCER-DIRECTOR: Alfred 
cock. PLAYERS: James Stewart, 
Kelly, Wendell Corey. Technicolor. 
DRAMA. James Stewart, 


pher, is confined to a wl 


Hitch- 
Grace 


a news photogra 
eel chair wit! 

leg from a recent assignment \s he 

out the rear window of his Greenwich 
apartment at the occupants of the 
ments around him, h 

Raymond Burr has murdered his wife. It is 
Stewart’s job to convince his sweetheart, Grace 
Kelly, and his detective 


friend, W 
that he is correct. 


SHORT SUBJECTS 
DESIGN FOR LIVING ip -bashaged Bros.) 


“ ney Tune Technic I 1713 
Vhile Elmer Fudd is al from his ] 

Dafty Duck, a super | 

all the automatic 

ences of the 

house. On Elmer’s retur: 

all these devices to 

And therein lies a tale, 


date: March 27, 


CONTINENTAL HOLIDAY (Warner Bros.) 
Technicolor Special (1008) 

A tour of Europe today, 
Saint Michel on the coast of France ar 
ling on to the Normandy iri 
tria, Lourdes, Venice, Pamplona in Sp: 
ending up arriving back in New Yorl 
still watched over by the Statue of Li 
Release date: April 10, 1954 2( 


THE EGG YEGG 2 Serve 
Color Favorites (6609) 
The Crow and t : Box are locked in morta) 
combat once again, with both of the clever 
enemies attempting to gain poreesetes 1 of a pair 
of eggs about to hatch. The Cri takes the 
initiative and the often te loser in 
these scraps, manages to outwit his 
friend in this battle. 
date: March 31, 1954 


t} 


becomes convinced 


Corey 





convenl 


modern-d 


Release 


beginning wit 


beaches Paris 


(Re ISSUE ) 


- SO 
feathered 
Release minutes 
JAMMIN' THE BLUES (Warner Bros.) 
Velody Master Band (1805) 

This film endeavors to 
atmosphere of a real jazz 
the instrumentalists it 
Young, tenor sax; Red ( 
Edison, trumpet; Marlowe 
ney Catlett, drums; Barney 
Joe Jones, drums; John 
Illinois Jacquet, tenor sax. 
Release date: April 17, 1954 


capture the elusive 
“Jam session \ mong 
features are Lester 
‘allender, t Harry 
Morris, piano; Sid 
Kessel, guitar 
Simmort bass and 
10 minutes 


27 





THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers in this chart refer to pages in the PRODUCT 


DIGEST SECTION. 


Short Subjects Chart June 5, 1954, page 18. 
Features by Company May 15, 1954, page 2301. 


Color pictures designated by (c). 


*Following a title indicates a Box Office Champion. 


TITLE—Production Number—Company 
A 


About Mrs. Leslie (532!) Para. 
Act of Love UA 
Adventures of Robinson Crusoe (c) UA 
Alaska Seas (5313) Para. 
All-American (333) Univ. 
All the Brothers Were Valiant (c) 

(407)* MGM 
Always a Bride (Brit.) U-I 
Angels One Five (Brit.) Stratford 
Annapurna {(c) Mayer-Kingsley 
Appeintment in Honduras (406) (c) RKO 
Appointment for Murder (Ital.-Eng.Titles) IFE 
Arrow in the Dust (c) (5404) AA 


Back to God's Country (c) (403) 

Bad for Each Other (624) 

Badman's Territory (476) 

Bait 

Battle of Rogue River (c} 

Beachhead (c) 

Beat the Devil 

Beauties of the Night (Fr.-Eng. Titles) UA 

Beneath the 12-Mile Reef (c) 
(CS) (337)* 

Best Years of Our Lives (452) 

Betrayed (428) (c) 

Big Chase (5327) 

Big Rainbow (c) 

Bigamist, The 

Bitter Creek (5423) 

Black Glove (5305) 

Black Horse Canyon (c) (423) 

Black Shield of Falworth, The (429) 
(CS) (c) 

Blackout (5309) 

Border River (*) (409) 

Botany Bay (c) (5307) 

Both Sides of the Law (Brit.) (482) 

Bounty Hunter, The (c) 

Boy From Oklahoma (320) (c) 

Brigadoon (CS) (c) 


Cc 


Caine Mutiny, The (c) Col. 

Calamity Jane (c) (311)* WB 

Capt. John Smith & Pocahontas {°) UA 

Capt. Kidd and the Slave Girl (c UA 

Captain's Paradise (Brit.) UA 

Carnival Story, The y (412)* RKO 

Casanova's Big Night (c) (5316) Para. 

Cavalleria Rusticana (c Savini 

Cease Fire! (5308) (3D 

Challenge of the Wild (c) 

Champion, The 

Charge of the Lancers (c) 

Command, The (CS) (c) (319)* 

Conquest of Everest (Brit.) (c) 

Cowboy, The (5308) (c) Lippert 

Crazylegs (5224) Rep. 

Creature from the Black Lagoon 
(415-3D, 416-2D) 

Crime Wave (308) 

Crossed Swords (c) 

Cry of the City (441) 


28 


Univ. 
Col. 


Filmakers 
AA 
Lippert 
Univ. 


niv. 
Lippert 
Univ. 
Para. 


U-I 
WB 
WB 

MGM 


20th-Fox 


Release 


Stars Date 


Shirley Booth-Rokrt Ryan 

Kirk Douglas-Dany Robin 

Dan O'Herlihy-James Fernandez 
Robert Ryan-Jan Sterling 

Tony Curtis-Lori Nelson 


Nov. 13,'53 


Robert Taylor-Ann Blyth 
June,'54 


Peggy Cummins-Terence Morgan 
Jack Hawkins-Michael Denison 
Documentary 

Glenn Ford-Ann Sheridan 

Delia Scala 

Sterling Hayden-Coleen Gray 


Rock Hudson-Steve Cochran 

Chariton Heston-Lizabeth Scott Jan.,'54 
Randolph Scott-Ann Richard (reissue) May !,'54 
Hugo Haas-Cleo Moore Mar.,'54 
George Montgomery Mar.,'54 
Tony Curtis-Frank Lovejoy Feb.,'54 
Huiaphrey Bogart-Jennifer Jones Mar.,'54 
Gerard Philipe-Gina Lollobrigida Not Set 


Dec.,'53 
(reissue) Feb.,'54 
Not Set 


Terry Moore-Robert Wagner 
March-Loy-Andrews-Wright 
Clark Gable-Lana Turner 
Lon Chaney-Glenn Langan 
Jane Russell-Gilbert Roland 
Joan Fontaine-lda Lupino 
Wild Bill Elliott 

Alex Nicol 

Joel McCrea-Mari Blanchard 


Jan. 29,'54 
June,'54 


Tony Curtis-Janet Leigh 

Dane Clark-Belinda Lee 

Joel McCrea-Yvonne de Carlo 
Alan Ladd-James Mason 

Peggy Cummins-Rosamund Johns 
Randolph Scott-Dolores Dorn 
Will Rogers, Jr.-Nancy Olson 
Gene Kelly-Cyd Charisse 


Sept.,'54 
Mar. 19,'54 
Jan.,'54 
Nov.,'53 
Jan.,'54 
Not Set 
Feb. 27,'54 
Not Set 


Not Set 
Nov. 14,'53 
Nov.,'53 


Bogart-Ferrer-Johnson 

Doris Day-Howard Keel 
Anthony Dexter-Jody Lawrance 
Anthony Dexter-Eva Gabor 
Alec Guinness-Yvonne de Carlo 
Anne Baxter-Steve Cochran 
Bob Hope-Joan Fontaine 
Mario del Monaco 

Korean War 

George and Sheila Graham 
Kirk Douglas-Frank Lovejoy 
Paulette Goddard 

Guy Madison-Joan Weldon 
Documentary 

Documentary 

Elroy Hirsch-Lioyd Nolan 


Apr. 16,'54 
Apr.,'54 

Dec. 26,'53 
Jan.,'54 

June,'54 

(reissue) Apr.,'54 
Feb.,'54 

Feb. 13,'54 

Apr. 23,'54 

May 28,'54 

Feb, 15,'54 
Richard Carlson-Julia Adams Mar.,'54 
Gene Nelson-Sterling Hayden Mar. 6,'54 
Errol Aynn-Gina Lollobrigida Not Set 
Victor Mature-Richard Widmark (reissue) Mar.,'54 


Running 
T 


ime 


104m 
108m 
90m 
78m 
83m 


95m 
83m 
98m 
60m 
79m 
90m 
80m 


78m 
83m 
98m 
79m 


Under the column heading Special Data projection and available 
sound systems are designated by the following keys: SYSTEM: CS 
—CinemaScope; VV—VistaVision; SA—SuperScope 
print); 3D—two prints; 3D[!}—single strip. SOUN 
track magnetic stereophonic sound; Ss(2)—Separate stereophonic 
sound print; Ps—Perspecta optical Fa 
track magnetic sound; Os—standard optical sound. 

Legion of Decency Ratings: A-!, Unobjectionable; A-2, Unobjec- 
tionable for Adults; B, Objectionable in part for all; C, Condemned. 


— 
: Ss—four 


sound; Ms—single 


--REVIEWED— 


(S)=synopsis 
Issue 


May 
Dec. 
June 
Jan. 
July 


Oct. 
June 
May 
Dec. 
Oct. 
Feb. 
Apr. 


Sept. 


Dec. 


Feb. 
Mar. 


. 31 2045 
» 21 2077 


- 10 2021 
» 27 2237 


. 28 2085 


“eS 2101 


. 13 2182 


L.of D. Herald 
Rating Review 


Special 


Page Data 


2278 Good 

2109 Very Good 
26 Very Good 

2158 - Good 

1925 Very Good 


2029 - Excellent 
26 Good 

2285 Good 

2110 Excellent 
2046 Fair 

2190 Fair 

2269 Very Good 


2006 
2101 


Good 
Good 


2190 
2206 
2165 
2205 
2255 


Good 
Good 

Very Good 
Very Good 
Excellent 


2109 
2110 


Very Good CS-Ss, Ms, Os 
Superior 


Ps 


2125 
2214 
(S)2167 
2 


Very Good 
Good 


Good 


($)2271 
2270 
2134 
2013 
2141 

(S)27 
2141 


25 Superior 
Excellent 
Fair 

Good 
Excellent 
Very Good 


Excellent 


2D, 3D-Ss(2), Os 


N= — 


29 10 


6 2205 
9 2134 


> PRBPMmp>y> 
if mh 


ir 
Exe. 


Good 


12 26 


23 2157 Very Good CS-Ss or Os 
Good 
Excellent 


Very Good 


Good 2D, 3D, 3D(1) 
Good 


9 2134 
3! 2046 


' 
— <= == == A) 


>> >>>>> 
nN — 


16 2142 
31 (S)2047 
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TITLE—Production Number—Company 
D 


Dangerous Mission (3D) (c) (410) RKO 
Dead End State Rights 
Decameron Nights (c) (461) RKO 
Demetrius and the Gladiators 

(c) (CS) (415) Fox 
Desperado, The (5426) AA 
Devil's Pitchfork (form. Ana-ta-han) 

(Japan.) Arias 
Dial M for Murder (c) (327) WB 
Diamond Queen, The (c) (302) WB 
Diary of a Country Priest 

(Fr.-Eng. Titles) Brandon 
Dirty Hands (Fr.) McDonald 
Dragonfly Squadron (52) AA 
Drive a Crooked Road Col. 
Drums Across the River (c) (422) Univ. 
Drums of Tahiti (3D) (c) Col. 
Duel in the Jungle WB 
Duffy of San Quentin (321) WB 

E-F 

Easy to Love (c} (410) MGM 
Eddie Cantor Story (c) (316) WB 


Egg and I, The (426) Univ. 


El Alamein (620) Col. 
Elephant Walk (c) (5317)* Para. 
Enchanted Cottage me ( RKO 
Escape from Fort Bravo (c) (409) MGM 
Executive Suite (423)* MGM 
Fallen Angel (365) 20th-Fox 
Fanfan the Tulip (Fr.) UA 
Fangs of the Wild (5311) Lippert 
Fighter Attack (c) 

Final Test ( Brit.) Continental 
Fireman Save My Child (421) Univ. 
Flame and the Flesh (c) (421) MGM 
Flamenco (c) (Span.-Eng. Narr.) Lewis 
Flight Nurse (5301!) Rep. 


Flight to Tangier(c) (2D-5331,3D-5306) ~ te 


Folly To Be Wise (Brit.) Fine Arts 
Forbidden (407) Univ. 
Forever Amber (366) (c) 20th-Fox 
Forever Female (5312) Para. 
Forty-Niners, The (5424) AA 
French Line (c) (2D-437, 3D-407}* RKO 
Fugitive in Trieste (Ital.) IFE 


G 
Gambler from Natchez (c) (417) Fox 
Garden of Evil (c) (CS) (416) Fox 
Genevieve (c) (Brit.) (481) U-i 


Genoese Dragnet (Ital.) IFE 
Geraldine (5302) Rep. 
Gilbert & Sullivan (c) (Brit.) UA 
Girl for Joe (325) 

(form. Force of Arms) WB 
Girls Marked Danger Titel -Eng. Dial.) IFE 
Give a Girl a Break (c) (412) MGM 
Glass Web (2D-402, 3D-401) Univ 
Glenn Miller Story (c) (412)* Univ. 
Go, Man, Go UA 
Gog (3-D) (c) UA 
Golden Coach (c) (Ital.-Eng. Dial.) IFE 
Golden Idol, The (5315 AA 
Golden Mask (c) (Brit. UA 
Gone With the Wind (c) (430) MGM 
Gorilla At Large (c) (3D) (406) 20th-Fox 
Great Diamond Robbery (419) MGM 
Greatest Love, The (Ital.-Eng. Dial.) IFE 
Greatest Show on Earth (c) (5325) Para. 
Guilt Is My Shadow (Brit.) Stratford 


Gun Fury (c) (3D) (617) Col. 


Gunga Din (479) RKO 
Guy With a Grin (c) (327) 

(form. No Time for Comedy) WB 
Gypsy Colt (419) MGM 





(¢) 
H 


RKO 
Lippert 


Hans Christian Andersen (c) 
Heat Wave (5310) 

Heidi (Swiss) UA 
Hell & High Water (c) (CS) (403)* 20th-Fox 
Hell Below Zero (c) Col. 
Hell Raiders of the Deep 


(Ital.-Eng. Dial.) IFE 
Hell's Half Acre (5304) Rep. 
Her Twelve Men (429) (c) MGM 
Here Come the Girls (5309) (c)* Para. 


High and the Mighty (329) (c) (CS) WB 
Highway Dragnet AA 
His Majesty O'Keefe (c) (315) WB 


PRODUCT DIGEST SECTION, JUNE 12, 





Release 
Stars Date 
Victor Mature-Piper Laurie Mar. 6,'54 


Sylvia Sidney-Humphrey Bogart (reissue) June,'54 


Joan Fontaine-Louis Jourdan Nov. 16,'53 
Victor Mature-Susan Hayward June,'54 
Wayne Morris June 20,'54 
Akemi Negishi May 17,'54 
Ray Milland-Grace Kelly May 29,'54 
Fernando Lamas-Arlene Dahl Nov. 28,'53 
Claude Laydu-Nicole Maurey Apr. 5,'54 
Pierre Brasseur May,'54 
John Hodiak-Barbara Britton Mar. 21,54 
Mickey Rooney-Dianne Foster Apr.,'54 
Audie Murphy-Lisa Gaye June,'54 
Patricia Medina-Dennis O'Keefe Jan.,'54 
Jeanne Crain-Dana Andrews July,"54 
Joanne Dru-Paul Kelly Mar. 13,'54 
Esther Williams-Van Johnson Dec. 25,'53 
Keefe Brasselle-Marilyn Erskine Jan. 30,'54 
C. Colbert-Fred MacMurray (reissue) July,'54 
Scott Brady-Rita Moreno an.," 

Elizabeth Taylor-Dana Andrews June,'54 


Dorothy McGuire-Robert Young (reissue) Mar.,'54 
William Holden-Eleanor Parker Dec. 4,'53 
Holden-Allyson-Stanwyck-March-Douglas Apr.,'54 
Alice Faye-Dana Andrews (reissue) Nov.,'53 
Gerard Philipe-Gina Lollobrigida Dec.,’53 


Charles Chaplin, Jr.-Onslow Stevens Apr. 2,'54 
Sterling Hayden-J. Carrol Naish Nov.,'53 
Robert Morley-Jack Warner Jan.,'54 
Spike Jones and His City Slickers May,'54 
Lana Turner-Carlos Thompson May,'54 
A. P. Lopez-Ballet Espanol May 21,'54 


Joan Leslie-Forrest Tucker Mar. 1,'54 


Joan Fontaine-Jack Palance Nov.,'53 
Alastair Sim-Martita Hunt Dec.,'53 
Tony Curtis-Joanne Dru Jan.,'54 
Linda Darnell-Cornel Wilde (reissue) Nov.,'53 
S. Sie ers-W. Holden-P. Douglas Jan.,’ 

Wild Bil Elliott-Virginia Grey May 9,'54 
Jane Russell-Gilbert Roland Feb. 8,'54 
Jacques Sernas Jan.,'54 
Dale Robertson-Debra Paget July,'54 
Gary Cooper-Susan Hayward July,'54 
Dinah Sheridan-John Gregson Feb.,'54 
Charles Rutherford-Lianella Carell Mar.,'54 
John Carroll-Mala Powers Apr. 1,'54 
Maurice Evans-Robert Morley Jan. 8,54 


William Holden-Nanzy Olson (reissue) May 15,'54 


Silvana Pampanini-E. Rossi-Drago June,'54 
Marge & Gower Champion Jan. 1,'54 
Edward G. Robinson Nov.,'53 
James Stewart-June Allyson Feb.,'54 
Harlem Globetrotters-Dane Clark Jan.,'54 
Richard Egan-Constance Dowling June,'54 
Anna Magnani Jan.,'54 
Johnny Sheffield Jan. 10,'54 
Wanda Hendrix-Van Heflin Mar.,'54 
Gable-Leigh-deHavilland (reissue) July,'54 

Cameron Mitchell-Anne Bancroft ay,'54 


Red Skelton Jan. 29,'54 
Ingrid Bergman-Alexander Knox 
Charlton Heston-Betty Hutton (reissue) July,'54 

Peter Reynolds-Elizabeth Sellars Mar.,'54 
Rock Hudson-Donna Reed Nov.,'53 
Cary Grant-Victor McLaglen (reissue) July 1.54 


James Stewart-R. Russell 
Donna Corcoran-Frances Dee 


(reissue) May 15,'54 
Apr. 2,'54 


Danny Kaye-Jeanmaire June 9,'54 
Alex Nicol-Hillary Brooke Apr. 16,'54 
Elsbeth Sigmund Apr.,'54 
Richard Widmark-Bella Darvi Feb.,'54 
Alan Ladd-Joan Tetzel Not Set 
Documentary May,'54 
Wendell Corey-Evelyn Keyes June 1,'54 
Greer Garson-Robert Ryan Aug.,'54 
Hope-Clooney-Dahl-Martin Dec.,'53 
John Wayne-Claire Trevor July 3,54 
Richard Conte-Joan Bennett Jan.,'54 
Burt Lancaster-Joan Rice Jan. 16,'54 


1954 


--REVIEWED— 


Running (S)=synopsis 
Time Issue Page 
75m Feb. 27 2197 
87m Nov. 7 2061 

101m June 12 27 

May 22 (S)3 

91m May 22 2 
105m May | 2277 
80m Aug. 15 1949 
95m Apr. 17 2261 
99m May 22 2 
84m Feb. 13 2182 
82m Mar. 20 2229 
78m May 22 | 
73m Dec. 26 2119 
78m Feb. 13 2182 
96m Nov. 14 2069 
116m Dec. 19 2109 

108m June 5 17 
67m Dec. 12 2101 
103m Apr. 3 2245 
9Iim 
98m Nov. 7 2061 
104m Feb, 27 2197 
96m May 23 1847 
7im Mar. 13 2214 
80m Nov. 28 2086 
84m Feb. 13 2183 
80m Apr. 24 2270 

104m May |! 2277 

110m May 29 10 
90m Nov. 7 2062 
90m Oct. 17 2030 
91m Dec. 12 2102 
85m Nov. 28 2086 
140m 
93m June 6 1841 
71m May 8 2285 
102m Jen. 9 2134 
83m Jan. 30 2167 
86m Feb. 20 2190 
106m Mar. 6 2206 
90m Dec. 12 (S)2103 
105m Oct. 31 2045 

100m 

75m June 12 27 
82m Dec. 5 2093 
8im Oct. 17 2029 

116m Jan. 9 2133 
82m Jan. 23 2157 
8Im June 12 26 
105m Jan. 23 2158 
70m 
88m Mar. 13 2213 

222m 

84m May 8 2286 
69m Dec. 5 2093 
113m Jan. 16 2142 
86m Mar. 27 2238 
83m Oct. 24 2037 

117m 

93m 
72m Jan. 30 2165 


112m 
68m 
98m 
103m 
9Ilm 


92m 
9im 
9Iim 
78m 
147m 
7im 
93m 


Nov. 


Dec. 
Feb. 
May 


May 
Feb. 
May 
Oct. 
May 
Jan. 


29°52 


26 
6 
22 


8 
13 
22 
24 
29 
30 


Jan. 


2 


1621 


2118 
2173 
I 


2286 
2183 
(S)3 
2037 
9 
2166 
2125 
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Excellent CS-Ss, Ms, Os 
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Excellent 
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Very Good 
Very Good 
Good 
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Good 


Very Good 
Very Good 
Very Good 
Fair 


Very Good 


Very Good 
Excellent 


Very Good 
Good 
Good 


Excellent 

Very Good 
Fair 
Fair 
Fair 


Good 


2D, 3D-Ss(2), Os 


Excellent 
Good 
Good 


Fair 


3D, 2D 


CS-Ss, 
Excellent 
Good 


Ms, Os 


Excellent 


Fair 

Good 
Very Good 
Excellent 
Excellent 
Very Good 
Very Good 


2D, 3D 


2D, 3D-Os 


Good 

Ps 
Fair 3D, 3D(1) 
Good 
Good 


Fair 
Good 2D, 3D-Ss(2), Os 


Good 





Excellent 


Very Good 
Excellent 
Very Good 
Good 


Cs-Ss, Ms, Os 


Fair 


Very Good 
Superior 
Good 

Very Good 


CS-Ss or Os 
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--REVIEWED— 
(S)—synopsis 
Issue Page 


L.of D. Herald 
Rating Review 


Release 
Date 


Running 


TITLE—Production Number—Company Stars Time 


Hobson's Choice (Brit.) UA 
Holly and the Ivy (Brit.) Pacemaker 
Hollywood Thrill-Makers (5321) Lippert 
Home from the Sea (5409) 

(formerly Sons of the Navy) AA 
Home of the Brave UA 
Hondo (c) (3D) (312)* WB 
Horse's Mouth (Brit.) Mayer-Kingsley 
Hot News (5327) AA 
How to Marry a Millionaire (c) 


(CS)* (336) 20th-Fox 


{ 
Indiscretion of an American Wife 
Inferno (c) (3D) (346) 
Intimate Relations (Fr.-Eng. Dial.) 
Iron Glove, The (c) 
It Should Happen to You 


J 


Col. 
20th-Fox 
Carroll 
Col. 
Col. 


AA 
AA 
Col. 
Para. 


Univ. 
Rep. 
Col. 


Jack Slade (5406) 

Jennifer (5407) 

Jesse James vs. Daltons (c) (3D) 
Jivaro (5311) (c¢) 

Johnny Dark (<) (424) 

Johnny Guitar (c) (5307) 

Jolson Story, The (c) 

Jubilee Trail (c) (5303) 

Julius Caesar 

Jungle Man-Eaters 


Rep. 
MGM 
Col. 


WB 


K-L 
Key Largo (309) 
20th-Fox 


Keys of the Kingdom (358) 

Khamishia—Five Tales from Israel 
Israel-America 

Khyber Patrol (c) 

Killer Ape 

Killers From Space (409) 

King of the Khyber Rifles (c)* 

(401) (CS) 
Kiss Me Kate (c) (3D) (408)* 
Knights of the Round Table (c) 
(CS) (413)* 

Knock on Wood (c) (5319) 

La Traviata (c) 

Last of the Pony Riders (593) 

Laughing Anne (Brit.) (c) (5305) 

Limping Man (5318) 

Lion Is in the Streets (c) (305) 

Little Boy Lost (5304)* 

Little Caeser (317) 

Living Desert, The (c)* 

Living It Up (c) (5320) 

Lone Gun, The 

Lonely Night, The 

Long, Long Trailer, The (c) (416)* 

Long Wait, The 

Loophole (5414) AA 

Lost Patrol (480) RKO 

Louisiana Territory (3D) (c) (405) RKO 

Lovers of Toledo (Ital.-Eng. Titles) Hakim 

Lucky Five (!tal.) IFE 

Lucky Me (c) (CS) (324) WB 

Lure of the Sila (Ital.-Eng. Dub.) IFE 


M 


Ma and Pa Kettle at Home (418) 

Mad Magician, The (c) (3D) 

Magnificent Obsession (428) (c) 

Make Haste to Live (5306) 

Malta Story (Brit.) 

Man Between, The (Brit.) 

Man Crazy (339) 

Man From Cairo (5302) 

Man in Hidin 

Man in the Attic (340) 

Man of Conflict 

Man With a Million (c) (Brit.) 

Marry Me Again (404) 

Massacre Canyon i 

Melody of Love (Ital.-Eng. Titles) IFE 

Men of the Fighting Lady (425) (c) MGM 

Miami Story, The Col. 

Miss Robin Crusoe (c) (338) 20th-Fox 

Miss Sadie Thompson (c) (3D)* Col. 

Mr. Blandings Builds His Dream House 
(473) RKO 

Mr. Potts Goes to Moscow (Brit.) 
(5400) 


30 


Mayer-Kingsley 
MGM 
UA 


Univ. 
Col. 


Univ. 


Stratford 


June,'54 
Feb.,'54 
Jan. 15,'54 


Charles Laughton-John Mills 
Ralph Richardson-Celia Johnson 
James Gleason 


June 27,'54 
Apr.,'54 
Jan. 2,'54 
Jan.,'54 
Oct. 11,'53 


Jan Sterling-Neville Brand 

Arthur Kennedy M. Maxwell (reissue) 
John Wayne-Geraldine Page 

Robert Beatty 

Stanley Clements 


Grable-Monroe-Bacall Nov.,"53 


Not Set 
Nov.,'53 


Jennifer Jones-Montgomery Clift 
Robert Ryan-Rhonda Fleming 
Harold Warrender-Marian Spencer 
Robert Stack-Ursula Thiess 

Judy Holliday-Peter Lawford 


Nov. 8,'53 
Oct. 25,'53 


Mark Stevens 

Ida Lupino-Howard Duff 

Brett King-Barbara Lawrence 
Fernando Lamas-Rhonda Fleming 
Tony Curtis-Piper Laurie 

Joan Crawford-Sterling Hayden 
Larry Parks-Evelyn Keyes 

Vera Ralston-Forrest Tucker 
Brando, Calhern, Garson, Kerr, Mason 
Johnny Weissmuller 


Aug.,'54 
(reissue) Not Set 
May 15,'54 

Spec. 
June,'54 


Robinson-Bogart-Bacall (reissue) Nov. 7,'53 
Gregory Peck-Thomas Mitchell (reissue) Jan.,'54 


May 6,'54 
Not Set 
Dec.,'53 

Jan. 23,'54 


Jan.,'54 
Nov. 26,'53 


English Dialogue 

Richard Egan-Dawn Addams 
Johnny Weissmuller 

Peter Graves-Barbara Bestar 


Tyrone Power-Terry Moore 
Kathryn Grayson-Howard Keel 


Robert Taylor-Ava Gardner 

Danny Kaye-Mai Zetterling 

Lucia Evangelis-Giulio Gari 

Gene Autry 

Wendell Corey-Margaret Lockwood 
Lloyd Bridges 

James Cagney-Barbara Hale 
Bing Crosby-Claude Dauphin 
Edward G. Robinson 

True Life Adventure 

Dean Martin-Jerry Lewis 
George Montgomery-Dorothy Malone 
Marian Seldes-Charles W. Moffat 
Lucille Ball-Desi Arnaz 

Anthony Quinn-Peggie Caste 

Barry Sullivan-Dorothy Malone 

Victor McLaglen 

Documentary 

Alida Valli-Pedro Armendariz 

Aldo Fabrizi 

Doris Day-Robert Cummings 

Silvano Mangano 


Jan. 15,"54 
July,"54 
Dec. 26,'53 
Nov.,'53 
July 1,'54 
Dec. 11,°53 
Oct. 3,'53 
Oct.,'53 
(reissue) Feb. 6,°54 
Nov.,"53 


Oct. 16,'53 
Apr.,'54 
Nov.,'53 

Apr. 24,'54 

Dec. 25,'53 


Marjorie Main-Percy Kilbride 
Vincent Price-Mary Murphy Not Set 
Jane Wyman-Rock Hudson Aug.,'54 
Dorothy McGuire-Stephen McNally ft,” 
Alec Guinness-Jack Hawkins ' 
James Mason-Claire Bloom 

Neville Brand-Christine White 

George Raft-Gianna Maria Canale 

Paul Henried-Lois Maxwell 

Constance Smith-Jack Palance 

Edward Arnold-John Agar 

Gregory Peck-Jane Griffiths 

Marie Wilson-Robert Cummings 

Phil Carey-Audrey Totter 

Giacomo Rondinella 

Van Johnson-Walter Pidgeon 

Barry Sullivan-Luther Adler 

Amanda Blake-George Nader 

Rita Hayworth-Jose Ferrer 


Apr.,'54 


Cary Grant-Myrna Loy (reissue) Apr.,'54 


George Cole-Nadia Gray Mar. 14,'54 


107m 
80m 
60m 


99m 
83m 
77m 
6Im 


96m 


63m 
83m 
85m 
77m 


June 
Feb. 
Feb. 


Apr. 


12 
13 
20 


24 


. 28 


Jan. 


23 


19 


25 
2183 
(S)2191 


(S)2271 


2085 
2158 
2087 


2070 


2270 
1925 
2190 
2238 
2141 


2037 
2206 
2158 
2157 

17 
2285 
2278 
2158 
1861 

10 
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Very Good 


Excellent 


Excellent 
Good 
Good 


Excellent CS-Ss, Ms, Os 


Fair 
Excellent 
Very Good 
Good 

Very Good 


Excellent 
Fair 

Good 
Good 

Very Good 
Excellent 
Excellent 
Good 
Superior 
Fair 


2D, 3D 


Ss(2) or Os 


Very Good 


Fair 
Fair 


Excellent CS-Ss, Ms, Os 
Excellent 2D, 3D 
Superior CS-Ss or Ps 
Excellent 

Fair 

Good 

Good 

Good 

Very Good 

Excellent 


Excellent 
Excellent 
Good 

Very Good 
Excellent 
Good 
Good 


Good 
Fair 
Fair 
Good 
Good 


2D, 3D 


CS-Ss or Os 


Good 
Good 
Excellent 


Good 


Excellent 
Good 
Fair 

Fair 

Fair 

Fair 
Excellent 
Good 
Good 
Fair 
Excellent 


Good 
Exc. 2D, 3D-Ss(2), Os 


Very Good 
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--REVIEWED— 
Release Running (S)=synopsis L.of D. Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Rating Review 


Mistress of the Mountains ( Ital.) Davis 
Moment of Truth 

( Fr.-Eng. Titles) 
Money from Home (c)* 

(5316—3D, 5330—2D) Para. 
Monster from the Ocean Floor 

(5328) Lippert 
My Heart Sings (Ital.) IFE 


Naked Jungle, The 5315 
Nebra-kan ‘The eit tre) 


Arlan-Franco 


New Faces (c) (CS) (409) 
Night People (c) (CS) (407) 


O-P 

Orchéstra Wives (445) 
Othello 
Out of This World (c) 
Outcast, The (c) 
Overland Pacific (c) 
Paid to Kill (5326) 
Paratrooper (619) (c) 
Paris Model (621 
Paris Playboys (5418) 
Path to the Kingdom (Span.) 
Personal Affair ( Brit.) 
Phantom of the Rue Morgue 

(3D) (c) (322)* 
Phantom Stallion (5331) 
Pickwick Papers ( Brit.) 
Pinocchio :c) (493) 
Playgirl (420) Ven. 
Pleasure (Le Plaisir) (Fr Kingsley 
Pride of the Blue Grass (c) (5410) AA 
Prince Valiant (c) (CS) (411) 20th-Fox 
Princess of the Nile (c) (414) 20th-Fox 
Prisoner of War (427) MGM 
Prisoners of the Casbah (c) (622) Col. 
Project M-7 (483) (Brit.) U-I 
Public Enemy (318) WB 


Q-R 


Queen of Sheba (Ital.-Eng.) (5324) Lippert 
Queen's World Tour, A (c) UA 
Quo Vadis (c) (411) M 
Rachel and the Stranger (469) RKO 
Racing Blood (c) (410) 20th-Fox 
Raid (c) (408) 

Rails Into lone (c) (419) 

Rear Window 

Red Garters A 5314 

Red River Shore (5234 

Rhapsody (420) (c) 

Ride Clear of Diablo (c) (413) Univ. 
Riders of the Purple Sage (443) 20th-Fox 
Riders to the Stars (c) UA 
Riding Shotgun (c) (323) WB 
Ring of Fear (c) (CS) (330) WB 
Riot in Cell Block 11 (51) AA 
River Beat (5329) ppert 
River of No Return (c) (CS)* (405) 20k Fox 
Rob Roy (c) (Brit.) (494) Disney-RKO 
Robe, The (CS) (c) (335)* 20th-Fox 
Rocket Man, The (412) 20th-Fox 
Rose Marie (CS) (c) (418) MGM 


Saadia (c) (415) MGM 
Saint's Girl Friday (411) RKO 
Saracen Blade, The (c) Col. 
Saskatchewan (414) (c)* Univ. 
Scarlet Spear, The (c) UA 
Scotch on the Rocks (Brit.) Kingsley 
Scudda Hoo-Scudda Hay (c) (440) Fox 
Sea of Lost Ships (5213} Rep. 
Secret Document—Vienna (Fr.) Davis 
Secret of Assignment (Ital.) IFE 
Secret of the Incas (c) (5318) Para. 
Sensualita (Ital.-Eng. Dial.) IFE 
Seven Brides for Seven Brothers 

(CS) (c) (426) MGM 
Shanghai Story, The Rep. 
Shark River (c) UA 
She Couldn't Say No (408) _ RKO 
Siege, The (5323) ppert 
Siege at Red River (c) (404) 201k Fox 
Silver Lode (c) (413) RKO 


Mayer-Kingsley 


PRODUCT DIGEST SECTION, JUNE 12, 1954 


Vivi Gioi Jan.,'54 
Michele Morgan-Jean Gabin May,'54 
Dean Martin-Jerry Lewis Feb.,'54 


Anne Kimball-Stuart Wade May 21,'54 
Ferruccio Tagliavini Mar.,'54 


Eleanor Parker-Charlton Heston Mar.,'54 
Phil Carey-Roberta Haynes Dec.,'53 
Eartha Kitt-Robert Clary Mar.,'54 
Gregory Peck-Rita Gam Mar.,'54 


Glenn Miller & Orch. (reissue) May,'54 
Orson Welles-Fay Compton Jan.,'54 
Lowell Thomas, Sr. & Jr., Narrators Apr.,'54 
John Derek-Joan Evans Not Set 
Jack Mahoney-Peggie Castle ; 
Dane Clark 

Alan Ladd-Leo Genn 

Marilyn Maxwell-Paulette Goddard 

Leo Gorcey-Huntz Hall 

Dominique Blanchard ‘ 
Gene Tierney-Leo Genn Feb.,'54 


Karl Malden-Patricia Medina Mar. 27,'54 
Rex Allen Feb. 10,'54 
Nigel Patrick-James Hayter May,'54 
Disney Feature (reissue) Apr.,'54 
Shelley Winters-Barry Sullivan May,'54 
Jean Gabin-Danielle Darrieux June,'54 
Lloyd Bridges-Vera Miles Apr. 4,'54 
Robert Wagner-Janet Leigh Apr., 54 
Jeffrey Hunter-Debra Paget June,'54 
Ronald Reagan-Dewey Martin May,'54 
Gloria Grahame-Cesar Romero Nov.,'53 
Phyllis Calvert Nov.,'53 
Jean Harlow-James Cagney (reissue) Feb. 6,'54 


Gino Cervi-Leonora Ruffo Feb. 12,'54 
Documentary Mar.,'54 
Robert Taylor-Deborah Kerr (reissue) Jan.,’54 
Loretta Young-William Holden (reissue) Feb.,'54 
Bill Williams-Jean Porter Mar.,'54 
Van Heflin-Anne Bancroft June,'54 
John Payne-Mari Blanchard Apr.,'54 
James Stewart-Grace Kelly Not Set 
Rosemary Clooney-Jack Carson Mar.,'54 
Rex Allen Dec. 15,'53 
Elizabeth Taylor-Vittorio Gassman Apr. 16,'54 
Audie Murphy-Susan Cabot Mar.,'54 
Geo. Montgomery-Robt. Barrat (reissue) Mar.,'54 
Richard Carlson-Herbert Marshall Jan. 29,'54 
Randolph Scott-Wayne Morris Apr. 10,'54 
Clyde Beatty-Pat O'Brien July 17,'54 
Neville Brand-Leo Gordon Feb. 28,'54 
Phyllis Kirk-John Bentley June 11,'54 
Robert Mitchum-Marilyn Monroe 
Richard Todd-Glynis Johns 
Victor Mature-Jean Simmons 
Charles Coburn, Spring Byington 


Blyth-Keel-Lamas-Main Mar. 19,'54 


Cornel Wilde-Mel Ferrer Feb. 5,'54 
Louis Hayward-Naomi Chance Apr. 15,54 
Ricardo Montalban-Betta St. John June,'54 
Alan Ladd-Shelley Winters Mar.,'54 
John Archer-Martha Hyers Mar.,'54 
Ronald Squire-Kathleen Ryan June,'54 
June Haver (reissue) Mar.,'54 
John Derek-Wanda Hendrix Feb.,'54 
Frank Villard-Renee St. Cyr Feb. 15,'54 
Vivi Gioi-Umberto Spadaro Mar.,'54 
Charlton Heston-Nicole Maurey June,'54 
Eleanora Rossi Drago Apr.,'54 


Jane Powell-Howard Keel Aug.,'54 
Ruth Roman-Edmond O'Brien Not Set 
Steve Cochran-Carole Mathews Nov.,’53 
Jean Simmons-Robert Mitchum Feb. 15,'54 
Special July 9,'54 
Van Johnson-Joanne Dru May,'54 
John Payne-Lizabeth Scott June,'54 


90m 


87m 


100m 


99m 


95m 
68m 
98m 
93m 


94m 


> 
May 22 


» 13 


wo 43 


7 


- 20 
20 
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Good 
Good 


Excel. 2D, 3D-Ss(2), Os 


Good 


Good 

Fair 2D, 3D 
Excellent CS-Ss 
Very Good CS-Ss, Ms, Os 


Very Good 
Good 


Very Good 
Fair 

Fair 

Good 
Good 


Good 
Excellent 
Good 


Fair 
Excellent CS-Ss, Ms, Os 


Fair 
Fair 
Fair 


Fair 


Good 


Fair 
Good 


Very Good Ss(2) or Os 
Good 

Excellent 

Very Good 


Good 
Good 

Cs-Ss 
Excellent 


Very Good Cs-Ss, Ms, Os 
Good 
Superior CS-Ss, Ms, Os 
Good 
Excellent CS-Ss or Ps 


Good 
Good 
Good 
Very Good 
Fair 


Good 
Good 


Fair 


Very Good 
Fair 


Excellent Cs-Ss or Ps 


Fair 
Good 


Good 
Good 
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Release Running (S)=synopsis L.ofD. Herald Special 
TITLE—Production Number—Company Stars Date Time Issue Page Rating Review Data 


Singin’ in the Corn Col. Judy Canova-Allen Jenkins (reissue) Jan.,"54 64m 

Sins of Rome (414) RKO —— Massimo Girotti, Ludmilla Tcherina June,'54 75m 

Son of Sinbad (color) (3D) RKO Dale Robertson-Peggie Castle June,'54 90m Jan. 30 (S)2167 2D, 3D 
Song of the Land (color) UA Nature Nov.,'53 7Im Nov. 28 2087 Good 

Southwest Passage (3D) (c) UA Joanne Dru-Rod Cameron Apr.,'54 82m Apr. 17 2261 - Good 3D, 3D(1) 
Spanish Main (475) RKO —— Maureen O'Hara-Paul Henreid (reissue)May 1,'54 100m 

Spell of Ireland, The (c) Celtic Documentary May 10,'54 77m May 8 2286 : Good 

Spice of Life (Fr.) Mayer-Kingsley Noel-Noel Jan.,"54 7im Jan. 16 2142 Excellent 

Star Is Born, A (CS) (c) WB = Judy Garland-James Mason Not Set Apr. 24 (S)2270 

Stations West (478) RKO Dick Powell (reissue) June 1,'54 92m 

Stormy the Thoroughbred (c) Disney M. R. Valdez-Robert Skene Mar.,'54 45m Mar. 13 2214 Very Good 

Stranger on the Prowl UA Paul Muni-Joan Lorring Nov. 2,'53 82m Nov. 14 2069 - Good 

Street With No Name (442) 20th-Fox Richard Widmark-Lloyd Nolan (reissue) Mar.,'54 9Im 

Student Prince, The (CS) (c) (424) MGM Ann Blyth-Edmund Purdon June,'54 May 29 9 - Excellent 

Sun Valley Serenade (446) Fox Glenn Miller & Orch. (reissue) May,'54 

Susan Slept Here (c) RKO Dick Powell-Debbie Reynolds July,'54 


T 


Take the High Ground (c) (406) MGM _ Richard Widmark-Karl Malden Oct. 30,'53 1 Very Good 
Tall in the Saddle (471) RKO = John Wayne (reissue) Mar.,'54 

Tanga Tika (c) Schaefer All Native Cast Nov.,'53 . Excellent 
Tanganyika (c) (425) Univ. Van Heflin-Ruth Roman July,'54 . Good 
Taza, Son of Cochise (c) 

(410—3D, 411—2D) Univ. Rock Hudson-Barbara Rush Feb.,'54 7 . Good 2D, 3D, 3D(1} 
Tennessee Champ (417) (c) MGM Shelley Winters-Dewey Martin Mar. 5,'54 , Good 
Terror Ship Lippert William Lundigan June 4,54 
Terror Street (5304) Lippert Dan Duryea Dec. 4,'53 ee Good 
Texas Badman (5335) AA Wayne Morris Dec. 20,'53 ' 

Them (328) James Whitmore-Edmund Gwenn June 19,'54 Very Good 

They Won't Believe Me (474) Susan Hayward-Robert Young (reissue) Apr.,'54 
Thing, The (477) R K. Tobey-M. Sheridan (reissue) June 1,'54 
Those Redheads from Seattle (c) 

(2D-5329, 3D-5305) - Rhonda Fleming-Gene Barry Oct.,'53 
Three Coins in the Fountain (CS) 

(c) (413) 20th-Fox Clifton Webb-Dorothy McGuire May,'54 
Three Sailors and a Girl (c) per Jane Powell-Gordon MacRee Dec. 26,'53 
Three Young Texans (c) (402) 20th-Fox Mitzi Gaynor-Jeff Hunter Jan.,"54 
Thunder Over the Plains (c) (313) WB Randolph Scott-Phyllis Kirk Dec. 12,'53 
Thy Neighbor's Wife 20th-Fox Hugo Haas-Cleo Moore Oct.,'53 
Titfield Thunderbolt (c) (387) (Brit.) Univ. Stanley Holloway 
Top Banana (c} UA Phil Silvers-Rose Marie " 
Torch Song (c) (405)* MGM = Joan Crawford-Michael Wilding Oct. 23,'53 
Treasure of Sierra Madre (310) WB Humphrey Bogart (reissue) Nov. 7,'53 
Trent's Last Case (Brit.) (5212) Rep. Michael Wilding-Margaret Lockwood Jan. 1,'54 Fair 
Tumbleweed ({c) (405) Univ. Audie Murphy-Lori Nelson Dec.,'53 3 Very Good 
Turn the Key Softly (Brit.) Astor Yvonne Mitchell-Terence Morgan Mar.,'54 " Good 


U-V 


Unconquered Margolies Helen Keller, Documentary June,'54 - Excellent 
Unholy Four (5401) Lippert Paulette Goddard Aug. 6,'54 

Untamed Heiress (5325) Rep. Judy Canova-Don Barry Apr. 12,'54 5 - Good 
Valley of the Kings (c} MGM _ Eleanor Parker-Robert Taylor July,'54 

Valley of the Sun (470) RKO Lucille Ball-James Craig (reissue) Feb., '54 

Veils of Bagdad [c) (404) Univ. Victor Mature-Mari Blanchard Nov., '53 A Good 
Vicki 20th-Fox Jeanne Crain-Jean Peters a { Fair 
Victory at Sea Schaefer Documentary , M 2 Very Good 
Vigilantes Terror (5422) AA Bill Elliott-Mary Ellen Kay , 

Village, The UA = John Justin-Eva Dahlibeck b 5 Good 
Violated Palace Wim Holland i ls Fair 


Ww 


Walking My Baby Back Home (406)(c) Univ. Donald O'Connor-Janet Leigh Dec.,'53 3 Very Good 
War Arrow (c) (408) Univ. Jeff Chandler-Maureen O'Hara Jan.,'54 3 - Good 
War of the Worlds (c}) (5303) Para. Gene Barry-Ann Robinson Oct.,'53 j - Excellent 
We Want a Child (5324) Lippert Special Cast Feb. 19,'54 

Westerner, The State Rights Gary Cooper (reissue) June,'54 

White Christmas (c) — Crosby-Kaye-Clooney Not Set 

White Fire (5317) ppert Scott Brady-Mary Castle Jan. 1,°54 

White Hell of Pitz Palu (Ital.-Eng. pub) TPE Hans Albers Nov.,‘53 

Wicked Woman UA Beverly Michael-Richard Egan Jan. 8,'54 

Wild One (623) Col. Marlon Brando-Mary Murphy Feb.,'54 

Will Any Gentleman? (Brit.) Stratford George Cole-Veronica Hurst Feb.,'54 

Witness to Murder UA Barbara Stanwyck-George Sanders May,'54 

World for Ransom (5408) AA Dan Duryea Jan. 31,'54 


X-¥-Z 


Yank in the R.A.F. (367) 20th-Fox Tyrone Power-Betty Grable (reissue) Nov.,'53 97m 

Yankee Pasha (c) 7] Univ. Jeff Chandler-Rhonda Fleming Apr.,'54 84m Mar. 2213 Very Good 
Yellow Tomahawk, The (c) UA Rory Calhoun-Peggie Castle May,'54 82m May 8 2285 Good 
Yesterday & Today UA Documentary Dec. 2,'53 57m Nov. 14 2070 Good 
Yukon Vengeance (533!) AA Kirby Grant-Mary E. Kay Jan. 17,'54 68m Jan. 16 (S)2142 


ny 


V.G. 2D, 3D-Ss(2), Os 


Excellent CS-Ss, Ms, Os 
Good 

Fair 

Good 

Good 

Excellent 

Very Good 

Good 


' 
-N 


>> POPE D>yPO> > 
Ld 


: 
-—n 





FEATURES LISTED BY COMPANIES — PAGE 2301, ISSUE OF MAY 15, 1954 
SHORT SUBJECTS CHART APPEARS ON PAGES 18-19, ISSUE OF JUNE 5, 1954 





32 MOTION PICTURE HERALD, JUNE 12, 1954 








FILM BUYERS RATING 


Film buyers of independent circuits in the U. S. rate current 
product on the basis of its performance in their theatres. This 


report covers 119 attractions, 5,673 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 


EX means Excellent; AA—Above Average; AV—Average; 


BA—Below Average; PR—Poor. 


Act of Love (UA) 
Alaska Seas (Para.) 
All the Brothers Were Valiant (MGM) 


Back to God's Country (U-!) 

Bad for Each Other (Col.) 

Bait (Col.) 

tBattle of Rogue River (Col.) 
Beachhead (UA) 

Beat the Devil (UA) 

Beneath the 12-Mile Reef (20th-Fox) 
Best Years of Our Lives (RKO) (Reissue) 
Bigamist, The (Filmakers) 

Border River (U-1) 

Boy from Oklahoma (WB) 


Calamity Jane (WB) 
Captain's Paradise (UA) 
Carnival Story, The (RKO) 
Casanova's Big Night (Para.) 
Cease Fire! (Para.) 

Charge of the Lancers (Col.) 
Command, The (WB) 
Conquest of Mt. Everest (UA) 
Crazylegs (Rep.) 

Creature from the Black Lagoon (U-!) 
Crime Wave (WB) 


Dangerous Mission (RKO) 
Diamond Queen, The (WB) 
Dragonfly Squadron (AA) 
tDrums of Tahiti (Col.) 

Duffy of San Quentin (WB) 


Easy to Love (MGM) 

Eddie Cantor Story (WB) 

El Alamein (Col.) 

Elephant Walk (Para.) ... 
Escape from Fort Bravo (MGM) 
Executive Suite (MGM) 


Fighter Attack (AA) 

Flight Nurse (Rep.) 
Forbidden (U-I) 

Forever Female (Para.) 
French Line (RKO) 

From Here to Eternity (Col.) 


Genevieve (U-1) 

Geraldine (Rep.) 

Give a Girl a Break (MGM) 
Glenn Miller Story (U-I) 

Go, Man, Go (UA) 

Great Diamond Robbery (MGM) 
Gun Fury (Col.) 

Gypsy Colt (MGM) 


Hell and High Water (20th-Fox) 
Hell's Half Acre (Rep.) ; 

Here Come the Girls (Para.) 

His Majesty O'Keefe (WB) 

Hondo (WB) ...... 
How to Marry a Millionaire (20th-Fox) 
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It Should Happen to You (Col.) 


Jesse James vs. the Daltons (Col.) 
Jivaro (Para.) 

Jubilee Trail (Rep.) 

Julius Caesar (MGM) 


King of the Khyber Rifles (20th-Fox) 
Kiss Me Kate (MGM) 
Knights of the Round Table (MGM) 


Little Caesar (WB) (Reissue) 
Living Desert, The (Disney) 
Long, Long Trailer, The (MGM) 
Lucky Me (WB) 


Ma and Pa Kettle at Home (U-I) 
Mad Magician, The (Col.) 

Man Between, The (UA) 

Man Crazy (20th-Fox) 

Man in the Attic (20th-Fox) 
Martin Luther (de Rochemont) 
Miami Story, The (Col.) 

Miss Sadie Thompson (Col.) 
Money from Home (Para.) 


Naked Jungle, The (Para.) 
Nebraskan, The (Col.) 
New Faces (20th-Fox) 
Night People (20th-Fox) 


Paratrooper (Col.) 

Personal Affair (UA) 

Phantom of the Rue Morgue (WB) 
Pinocchio (RKO) (Reissue) 

Prince Valiant (20th-Fox) 

Private Eyes (AA) 

Public Enemy (WB) (Reissue) 


Quo Vadis (MGM) (Reissue) 


Rails Into Laramie (U-1) 
Red Garters (Para.) 
Rhapsody (MGM) 

Ride Clear of Diablo (U-I) 
Riders to the Stars (UA) 
Riding Shotgun (WB) 

Riot in Cell Block 11 (AA) 
River of No Return (20th-Fox) 
Rob Roy (Disney-RKO) 
Robe, The (20th-Fox) 

Rose Marie (MGM) 


Saadia (MGM) 

Saskatchewan (U-I) 

Shark River (UA) 

She Couldn't Say No (RKO) 
Siege at Red River (20th-Fox) 


Taza, Son of Cochise (U-I) 
Tennessee Champ (MGM) 
Three Sailors and a Girl (WB) 
Three Young Texans (20th-Fox) 
Thunder Over the Plains (WB) 
Top Banana (UA) 

Tumbleweed (U-I) 


Veils of Bagdad (U-I) 


Walking My Baby Back Home (U-I) 
War Arrow (U-I)} 

Wicked Woman (UA) 

Wild One (Col.) 

Witness to Murder (UA) 


Yankee Pasha (U-I) 
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President RKO Theatres, says: 


“THE CAINE MUTINY 
is the answer to a 


theatre man’s dream.” 


THE CAINE MUTINY 


STARRING 


Humphrey Bogart - Jose Ferrer 


Van Johnson : Fred MacMurray 
ROBERT FRANCIS:MAY WYNN xa TECHNICOLOR 


Screen Play by STANLEY ROBERTS - Based upon the Pulitzer prize winning novel by HERMAN WOUK 
Directed by EDWARD DMYTRYK - A COLUMBIA PICTURE - A STANLEY KRAMER PROD. 





